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Abstract

This thesis examines the innovative advertising interactions of China's Pinduoduo and
its sister application, TEMU, utilizing the Walkthrough Method to showcase the unique
strategies these platforms employ to attract users. It reveals how e-commerce culture with
distinct Chinese characteristics adapts to and thrives in the U.S. market by meeting consumer
needs. The thesis argues that Pinduoduo and TEMU success relies on the Chinese stable and
well established infrastructure. The integration of logistics systems with social systems will
create more economic value. It allows more people to participate in online practices. Through
a comparative analysis of Pinduoduo and TEMU, this thesis demonstrates how these
platforms intertwine technology and culture to innovate interaction methods within shopping
software, enhancing both the entertainment and integration of the shopping platform
experience. The thesis argues that both TEMU and Pinduoduo focus on building strong user
relationship chains, using social networks for promotion and increasing user engagement
through emotional and gamified interactions. Therefore, it can be considered as platform
capitalism that employs digital hustling to exploit users' attention and keep them on the
platform. User behavior can be cultivated through gamified scripts, enhancing receptivity to
advertisements through engaging interactions. It also critically examines the potential ethical
impacts and the exploitation of users’ social networks within their gamification strategies.
Additionally, this thesis discusses the potential socio-political challenges faced by technology
companies with Chinese backgrounds in international markets and the competition between
nations in the digital realm. The Chinese-style online interactive culture brought by TEMU
will further influence American e-commerce practitioners. This thesis contributes to filling
the research gap on Pinduoduo abroad, aiding American scholars in studying the innovation
of e-commerce culture distinctly marked by Chinese characteristics and its effects on digital

marketing.
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Part One: Introduction

Chapter One: Introduction

In less than a year, TEMU, launched by China's PDD Holdings, has become the
fastest-growing online retailer and the most downloaded app in the U.S. consumer market.
According to content published by the Wall Street Journal', within just six months, TEMU
surpassed the monthly active users that Shein accumulated over eight years. Research firm
Alliance Bernstein noted that in the year 2023 alone, TEMU sold products worth $17 billion.
Across the U.S. online retail market, TEMU offers products at prices lower than other U.S.
online retailers, attracting many users to download the app. Surprisingly, in the U.S. market,
TEMU has attracted more middle-aged and elderly consumers and family users. According to
a Wall Street Journal article titled "4 New Generational Divide Opens Over Cheap Stuff on
Temu," the author Chavie Lieber(2024) noted that TEMU is particularly popular among the
middle-aged and elderly, especially those aged 55 to 64, with sales in this age group
increasing by 271%, according to Earnest Analytics, many users interviewed cited low prices
and fun as the main reasons for using TEMU. TEMU's success can be seen as a triumph of
the Chinese e-commerce culture crafted by PDD Holdings, which focuses on low prices,
entertainment, and leveraging users' social networks to promote a "socialt+e-commerce"
model. TEMU serves as an international extension of its sister app Pinduoduo, which
launched in 2015 and became a leader in e-commerce through its unique operating model.
TEMU has adopted a highly similar user interaction strategy to Pinduoduo, innovatively
using gamified scripts in app interaction and advertising. It attracts customers with low
prices, enhances user retention through emotional and gamified interactions, and uses various

in-app social gaming rewards to encourage users to share on social networks for promotion. I

! Temu, Nearly Unheard of a Year Ago, Is Redefining E-Commerce in the U.S. (n., 2024). WSJ. Retrieved April 15, 2024,
fromhttps:// www.wsj.com/video/series/wsj-explains/temu-nearly-unheard-of-a-year-ago-is-redefining-e-commerce-in-the-us/
790E39AC-3A30-4201-96C5-F544BD463FCB
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believe that TEMU and Pinduoduo, with their strengths and e-commerce culture, are shaping
the U.S. e-commerce market, even as the WSJ states TEMU is “Redefining E-Commerce in
the U.S.” This thesis, through a walkthrough method and comparative study, reveals the
reasons behind the success of the gamified interaction mechanisms adopted by Pinduoduo
and TEMU, and further critiques these mechanisms for their manipulative impacts on users
and use of social networks. As more Chinese apps go global, this research paper allows
international scholars to understand the composition of China's online economic ecology. It
also significantly addresses the research gaps in the Pinduoduo model abroad, offering
valuable insights into the innovative Chinese e-commerce culture and its impact on digital
marketing for researchers worldwide.
A. Research Context

PDD Holding is a highly successful e-commerce company in China that has attracted
consumers to its platform, Pinduoduo (PDD) through a "social + e-commerce" model. This
approach departs from traditional business models in that it involves more than just
facilitating transactions between merchants and customers; it embeds elements of
entertainment and social interaction within the platform itself. Beyond advertising
collaborations with well-known content creators on Douyin, PDD also leverages users' social
networks and social media platforms to expand its commercial reach. Users are incentivized
to share the PDD app with friends through substantial purchase subsidies, with the amount of
these subsidies varying based on the number of new users recruited. While these discounts
are highly attractive to consumers, the underlying strategy of using social media to expand
the platform's influence warrants further consideration, particularly in regard to its future
impact on e-commerce as a whole. In 2022, PDD Holdings launched TEMU, its sister
application, designed to specifically target relatively untapped markets like the United States.

Headquartered in Boston, Massachusetts, TEMU, was intended to be the American



equivalent to PDD, and quickly gained popularity among middle- and low-income families in
the U.S. by offering low prices and employing innovative promotional strategies. Its business
motto, "Team Up, Price Down," reflects TEMU's efforts to replicate some of PDD's more
successful business strategies, wherein they utilized consumers' personal social networks for
promotional purposes, offering free products and discounts in exchange for new user
registrations. What is of interest, though, is not the degree of success the company has
achieved in the U.S., but how this distinctly Chinese business model will eventually come to
influence the American market environment and consumer culture. In this regard, the
merging of social networks with e-commerce holds particularly important implications for
media studies, as PPD and TEMU may stand to redefine consumer interactions with platform
advertisements, as well as for how the specific design of these platforms facilitates those
interactions.

In addition to this, at the time of writing this thesis, in March 2024, the United States
House of Representatives® passed the Protecting Americans from Foreign Adversary
Controlled Applications Act (The Act) with an overwhelming majority. The Act corroborates
one aspect of Van Dijck et al. 's (2018) framework on the two particularly important
components that constitute the architecture of application platforms: ownership and business
model. The former pertains to the laws of the countries and regions where the platform is
directly regulated, including the groups or individuals who actually control the process; the
latter refers to the means through which application platforms create economic value and the
manner in which they generate it. While The Act targets TikTok, it also addresses the
political factors associated with its parent company with Chinese attributes, ByteDance. This

thesis aims to provide a clearer demonstration of the usage methods and design philosophy of

2 Protecting Americans from Foreign Adversary Controlled Applications Act, H.R. 7521, House 118, 10 U.S.C. 4872 (2024).
https: zovinfo.gov/s tails/BITLS-118hr7521¢ch


https://www.govinfo.gov/app/details/BILLS-118hr7521eh
https://www.govinfo.gov/app/details/BILLS-118hr7521eh

TEMU by conducting a comparative study of the online shopping platforms owned by the
Chinese company PDD Holding, PDD and TEMU.

B. Research Questions

The uncertainty of social networks poses certain challenges for the study of TEMU
and PDD, especially since both rely on users' own social networks for fission and increasing
downloads. Moreover, preliminary investigations into both apps reveal that their internal
features and rewards are centered around encouraging existing users to invite new ones,
leveraging cross-platform sharing. According to the self-disclosure of PDD Holding, PDD
and TEMU offer a novel shopping experience and platform interaction method termed
"social+commerce," closely tied to social networks. This association tends to blur their
original utility to some extent. The in-built gaming functions and rewards, which involve
completing tasks to obtain higher discounts, suggest that these platforms are more akin to
online leisure gaming applications than simple shopping platforms. Hence, this thesis
employs a methodology that aids in interpreting the applications used and the complex
technological and economic entanglements between the developers, promoters, and the
platform. By utilizing Light et al.'s (2018) walkthrough method for analysis, this study
explores how PDD and TEMU construct social interactions within the app and cater to the
shopping needs of users with different consumer cultural habits. The study is driven by two
research questions. The first inquires how the Chinese and U.S. versions of PDD and TEMU
differ in terms of their a) vision, operating model, governance model b) design and
affordances c) user experience and practices (Light et al., 2018).

The second research question seeks to understand how PDD Holdings is adapting its
product, TEMU, to a) fit the US market, user culture, and the technological and fintech
landscape, and b) introduce Chinese-style "social-commerce" culture to the US. To address

these questions, it is essential to place them within the wider scholarship on culturally
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specific understandings of e-commerce, media, and social networks. Before proceeding, it is
necessary to outline the research methods, especially considering the rapidly changing nature
of the applications themselves.

C. Methods

Many application developments and designs are now considered legally protected
trade secrets, including their core algorithms and user data. At times, this turns applications
into "black boxes," where users are unaware of the principles and internal architectures at
work, only knowing that the application provides feedback based on the data entered.
Moreover, the frequency of updates to various app features is increasing, with users
unwittingly activating new functionalities, not all of which may be desired but are added by
designers to facilitate user engagement. In response to the growing restrictions and
protections on online platforms and apps, Light et al. (2018) proposed the "walkthrough
method" as a research methodology. This approach, blending Science and Technology
Studies (STS) with cultural studies, offers researchers a fresh perspective to explore the
interiors of apps protected by copyright and opaque algorithms, and how technology and
culture influence and shape each other during the formation stage. Light et al. (2018) argue
that the use of technology encompasses the cultural identities of its creators, where the
designer's intentions affect how features are used, thereby impacting users' daily social
practices. The cultural backgrounds and habits of technology designers play a decisive role in
the functionality of the technology, suggesting that technology is not neutral; its usage and
processes carry symbolic meanings and a series of rituals. Research using the walkthrough
method investigates the material impacts of applications, exploring their interiors from a
user's perspective.

The framework for the walkthrough method provided by Light et al. (2018) is divided

into two dimensions: environment expected use and technical walkthrough. The former
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explores the sociocultural level, including the application's disclosed vision, operating model,
and governance, to understand how app designers, developers, and tech creators expect users
to integrate technology into their daily lives. The latter involves a detailed technical analysis,
focusing on the specifics of daily technological practices, from account registration and the
application's interactive interface to pausing and ultimately deciding to delete the account and
cease using the application. Overall, the walkthrough method by Light et al. (2018)
deconstructs and identifies the cultural underpinnings of technology within applications,
aiding in understanding how technology shapes and is shaped by culture. Technology does
not solely determine societal development but evolves under cultural guidance. Employing
the walkthrough method allows for an analysis of an application's technological architecture,
systematically identifying the cultural discourse formed by interface elements and uncovering
the cultural forces behind the technology. This is particularly applicable for analyzing the
cross-cultural backgrounds of TEMU. In this thesis, I apply the walkthrough method to
deconstruct the internal technical mechanisms and culture of PDD and TEMU, focusing on
how internal and external aesthetic designs and gaming mechanisms influence the consumer
experience. The analysis will primarily examine how PDD and TEMU foster specific
consumer cultures to create engaging environments.

To better delineate the differences and similarities between them and the technical
attempts made to adapt to different cultures, this thesis will also employ the Comparative
Method. This aims at systematically contrasting the differences and similarities between
TEMU and PDD. Comparisons have a long history, with many social science studies
conducting their research by analyzing the differences and similarities between subjects, or
comparing the past and present to arrive at generalized conclusions (Matassi & Boczkowski,
2023). Although PDD and TEMU cater to consumers in different cultural environments, they

both belong to the Chinese company PDD Holdings. Introducing PDD's sister app TEMU to
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overseas markets represents an attempt at cross-cultural exchange. Both have also enhanced
their visibility on social media, and the "social+commerce" concept has endowed shopping
apps with social media attributes, generating significant discussion on social media platforms
like WeChat, TikTok, Sina Weibo, Twitter, etc. Matassi and Boczkowski (2023) argue that
many of today's platform applications rely on various media for interaction, while previous
research focused only on a single app or platform, lacking a systematic cross-national,
cross-regional, cross-media, and cross-platform comparison. Through comparative analysis,
contrasting one structure with another can enhance visibility in the media communication
environment. The current complex media environment has created a mediatized
communication landscape, where focusing solely on one medium overlooks the significance
of one's system. Furthermore, Matassi and Boczkowski emphasize that systematic
comparative research can illuminate the institutional differences and the cultural formation of
technology between countries, as there is a significant relationship between a country's
political system and its media system. Therefore, in understanding the technical and cultural
entanglements of TEMU and PDD, a systematic comparative research method should be
adopted. Systematically comparing the two will more comprehensively showcase the cultural
attempts made by media to adapt and enhance interaction in different cultural contexts. For
American media researchers, understanding the internal structure and functional design of
PDD will also reveal the similarities when practically engaging with TEMU.

D. Literature Reviews

Van Dijck et al. (2018) dissected the digital platform ecosystem in North America and
Western Europe, drawing users' attention to how applications facilitate interactions among
users, between users and platforms, and between governments and private enterprises. Van
Dijck et al. (2018) also defined the mechanisms that construct platforms using three terms:

nmn

"datafication," "commodification," and "selection." They noted that datafication is an attempt
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by platforms to quantify aspects of the real world that have not yet been quantified, such as
audience stay time on the platform and specific interactions. As technology matures,
platforms have evolved from merely providing service technology to becoming data
companies. Through datafication, companies can analyze users' preferences targetedly and
connect users with advertisers that match their needs. In the continuous capture and
circulation of data, platforms create a unique digital practice environment for users. In such
an environment, platforms make users feel that their comments, posts, or interactions can
influence other users.

Regarding "commodification," Van Dijck et al. (2018) emphasized that this term
refers to the process by which platforms transform abstract (emotions and ideas) or concrete
(online or offline items, activities) entities into tradable goods. Through the reinforcement of
datafication, platforms monetize various elements like attention, data, users, or money, which
can then be traded and possess special value. Van Dijck et al. (2018) believed that the
platform's commodification mechanisms allow users to use the platform to promote personal
brands or assets, thereby enhancing personal influence. However, while the platform seems to
serve as a provider and intermediary, offering a space for influencers to create, it also charges
users or influencers intermediary fees or commissions. Van Dijck et al. (2018) argued that
commodification grants power to users but also diminishes it. During this process, users,
especially creators, become increasingly dependent on the platform for economic effects,
using the platform for self-promotion while being subject to the platform's rules and
hierarchy (Bishop, 2023; Ens & Marton, 2024). Bishop (2023) also believed that platforms do
not just create spaces for user interaction; they also establish layers of rules that restrict or
exploit users, influencing digital practices through internal rewards and punitive measures. In
summary, platforms guide social interactions and shape the norms of the associated societies

(Van Dijck et al., 2018, p.11). PDD and TEMU are intricately linked with various social
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media software. TEMU has also launched an influencer reward program on YouTube,
guiding digital solicitation behaviors like placing promotion codes in the comments section to
attract cross-platform users to download TEMU or PDD, during which PDD or TEMU will
reward influencers with money, free products, or discount coupons for in-app purchases
(Shopetemu, 2023). The study by Ens and Marton (2024) termed the above-described actions
of profiting from labor in the digital space as "digital hustling," generating economic benefits
through various means and available platform rules (p.72). Many researchers consider digital
hustling a specific business model under platform capitalism (Srnicek, 2017; Van Dijck et al.,
2018), facilitating platform control over users' cultural creation and digital practices and
further exploiting users' labor (Duffy, 2017; Bishop, 2023). Ens and Marton (2024) believed
that the platform's reward and punishment mechanisms further exploit digital laborers,
rewarding good performance and demoting poor performance, leading to irregular "working
hours" and the coercive pressure of algorithmic management on users (Fleming et al., 2019).
Van Dijck et al. (2018)'s final term, "selection," suggests that users' apparent
autonomous choices are actually guided by platform algorithms recommending content best
suited to them based on predictions and historical analysis, thus directing user interactions
and favoring pathways for viral spread, akin to the logic of viral news spread on social media.
PDD Holdings' "social+commerce" model aims to leverage users' social media for fission and
sharing, significantly increasing the visibility of TEMU and PDD to potential new users on
social media platforms as part of the interactive network formed by Web 2.0 (Van Dijck,
2018). However, relying solely on social media sharing for increased visibility is insufficient,
as new topics will always replace those discussed. Consideration should also be given to how
PDD and TEMU internally employ gamification strategies to increase user engagement and

stickiness with the applications.



15

Gamification has long been a focal point within app design, described by Foucault as
a method of managing individuals and their social lives. It is seen as an agreeable way to
regulate behavior since it provides positive feedback rather than negative punishments (Fuchs
et al., 2014, p. 11). Most commonly found in marketing, advertising, and behavioral
management, gamification originated in the digital media industry, with much research
centered on the effects of icon rewards in fitness apps on user behavior (Fuchs et al., 2014).
Indeed, gamification is recognized as a marketing concept by many scholars, and Ruffino
(2014) defines it as the use of game design elements in non-game contexts (p.50). Ian Bogost
describes gamification as a mechanism that engages players or users through uniquely
designed electronic leaderboards, rankings, badges, and fast, nearly challenge-free tasks to
encourage participation. Upon completion, players are rewarded and satisfied, fostering a
sense of loyalty to the app (Fuchs et al., 2014, p.51). Bogost also notes that gamification
technology is fundamentally an "explorationware," not intended to provide an exhilarating
game experience; instead, its prime interest lies in increasing player (user) engagement and
loyalty (Fuchs et al., 2015, p.52).

Matthew Tiessen suggests that the increasing incorporation of gamified software
applications into daily life highlights the significant impact of game-based incentive designs
on interactions between humans, non-humans, and non-human entities. Essentially, designers
activate public desires through electronic media, mediating emotions (Fuchs et al., 2014). If
the primary aim of gamification is to guide user behavior, it risks objectifying human agency,
thereby diminishing choice in practice. Tiessen posits that public desires become transparent
before electronic media, with digital media designers creating a feedback loop of desire
rewards and rewarding desires after analyzing public desires (Fuchs et al., 2014, p.258). To
continually motivate users to engage, designers must periodically and randomly provide

rewards for repetitive tasks, making users or players feel good and progress. The ideal
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gamification scheme, as Tiessen points out, delivers the right sensory stimuli and data-driven
directives, compelling players immersed in gamified environments to keep clicking buttons,
stay focused, follow interface guides, and achieve rewards. The goal is to have players be
played by the game, rather than playing the game themselves, thereby stimulating a
"Pavlovian response" (Fuchs et al., 2014, p.259).

TEMU's launch in the United States in 2022 continued the "social + e-commerce"
logic of PDD, with an even stronger emphasis on the entertainment aspects of social
interaction. Choosing to advertise during the highly watched Super Bowl, TEMU garnered
significant attention and downloads, becoming the top downloaded app on both Apple and
Google Play app stores within just two months (Chow, 2022; Espada, 2023). Despite some
American consumers' skepticism about the seemingly too-good-to-be-true prices on TEMU,
questioning their legality, the platform quickly dominated social media platforms like
Facebook, Twitter (X), and TikTok. Users shared their discount codes and requested help
from friends or kind strangers online to claim prizes and cash offered by TEMU. As noted by
Chow (2022), "The breadth of items and prices is remarkable, and the site’s aesthetic comes
off as something like a virtual dollar store." Leveraging the successful experience of its sister
app PDD in China, TEMU swiftly created a frenzy on social media in the United States.

Both TEMU and PDD incorporate noticeable gamification schemes to enhance user

nmn

enjoyment of the app. Features like "lucky spin wheels," "raffles," and "farm planting" are
gamified functionalities designed to attract users for in-app interactions. Particularly during
the 2023 Super Bowl competition period, TEMU utilized gamification designs to stimulate
downloads. The "sweepstakes" game encouraged users to shake their phones and spend
"poppers" to win "TEMU credits," "numbers," or "coupons." "Numbers" could help users win

"

major jackpot prizes. To get "poppers," users either needed to browse TEMU designated

pages or invite friends to participate and win rewards (Shoptemu, 2023). This approach is
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why TEMU and PDD cannot be simply compared with traditional online shopping platforms
like Amazon. Utilizing gamification to deepen user interaction is a distinct feature of TEMU
and PDD. Therefore, it is essential to conduct a more detailed exploration to determine
whether the gamification schemes of TEMU and PDD are a blessing for users or another
form of exploitation. This analysis would involve looking into how these strategies impact
user engagement, consumer behavior, and the broader implications for digital consumer
culture.

Both TEMU and PDD come under the category of applications for online shopping.
The use of the Internet for shopping developed in the 1990s, but it is worth noting that the
general environment of Covid-19 also reinforced people's online shopping habits (Rasmussen
& van Leeuwen, 2022). In Rasmussen and van Leeuwen's study (2022), they argue that the
offline market has always been the center of social interaction, and that the "human touch" of
online shopping is somewhat weakened when shopping occurs online, but that the lack of
"human touch" can be counteracted through symbols and language (Rasmussen & van
Leeuwen, 2022). Researchers have concluded that consumers' positive attitudes towards
online shopping are largely influenced by their online shopping experiences. The likelihood
of consumers adopting the internet as a medium for shopping increases if they enjoy their
online consumption experience (Perea y Monsuw¢ et al., 2004; Rasmussen & van Leeuwen,
2022). Additionally, early research on internet shopping by Menon and Kahn (2002)
introduced the concept that external stimuli encountered during the online shopping
experience, which evoke pleasure and excitement, can lead to more proactive website
browsing and unplanned purchases as consumers seek out more stimulating products and
categories. Integrating empirical research on the motivations behind online and offline
shopping, Childers et al. (2001) identified two types of consumer purchasing behaviors: the

"problem solver," who views shopping as a task-oriented activity aimed at efficiently
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achieving purchasing objectives, and those who seek "fun, fantasy, arousal, sensory
stimulation, and enjoyment" from their shopping experience, treating it as an adventurous
pleasure. The anticipation of future consumption reflects a spirit of adventure, explaining
why consumers may spend extended periods on shopping websites or wandering through
malls, engaging in interactions with sales staff. This social interaction of casually browsing
and conversing in physical shopping venues, along with the act of scrolling through online
platform pages, highlights the inherent entertainment value of shopping. It's not about
achieving a specific end goal but rather about the pure enjoyment and pleasure derived from
the shopping experience itself (Childers et al., 2001). Furthermore, researchers have found
that online shopping exhibits increasing control over consumers compared to offline
shopping, including control over the display and functionality of searching for items, with
platforms continually imposing new restrictions. Researchers believe that studying online
shopping platforms offers significant reference value for understanding public digital
practices (van Leeuwen et al., 2022).

Researchers analyzing how commercial activity leverages interpersonal networks
within communities have coined the term "social-commerce" to draw attention to the unique
ways in which apps like PDD organize social relations (Wang & Wang, 2019). After
reviewing the academic literature on social commerce published in recent years, Huang and
Benyoucef (2013) found that the primary difference between social commerce and traditional
e-commerce lies in several key areas. Firstly, in terms of business goals, social commerce
focuses more on enhancing consumer purchasing efficiency through features like “one-click
buying” and personalized recommendations based on shopping history. Secondly, to forge
connections with customers, it emphasizes the establishment of online communities centered
around the product or service being offered, thereby strengthening community interaction

between the platform and the consumer. Lastly, in terms of how one interacts with the system,
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businesses implementing a social commerce model provides users with a greater number of
channels to express their ideas and offers novel forms of interaction on the platform. The
researchers also believe that as a product of Web 2.0 technologies, social commerce is a
method of social interaction and collaboration under online market and platform conditions
that relies on user-generated and shared platform content to create value. It represents a
transformation of the commodity and service market, centered on socialization and user
interaction (Huang & Benyoucef, 2013). The authors argue that such a transformation would
not be possible without the infrastructure provided by the internet, which ensures that social
media platforms can play their role in connecting people. Researchers consider the mobile
payment platforms available in China to be an integral component of that infrastructure.
WeChat Pay and Alipay are extensively used in various aspects of urban life, and have
functioned to solidify China's position as the leading nation in mobile payments (Plantin &
De Seta, 2019; Shen et al., 2020). Plantin and De Seta (2019) further noted that WeChat's
success in China can be attributed to the rise in "platformization," wherein a select few
companies come to dominate the internet through their respective platforms (e.g., AliExpress,
Amazon), and media regulations that see technological advancement as supporting a national
agenda.

Kokas (2023) emphasizes that another critical aspect of infrastructure research is how
it reinforces communities, national identity, and daily practices. The infrastructure of social
platforms is manifested in the public's "social participation." Once convenient and rapid
means of connection are available, it becomes exceedingly easy to form collectives with a
unified purpose and shared interests in the online environment, especially when there is a
powerful common vision, leading to an unprecedented level of unity (Shirky, 2008). In his
book Here Comes Everybody: The Power of Organizing without Organizations, Shirky

(2008) engages with the concepts of social media and "sharing." In the chapter "From



20

Sharing to Cooperation to Collective Action," he notes that the low cost of electronic
networks allows more people to participate in collective actions. The fundamental human
drive to cooperate with one another to pool shared resources for mutual benefit forms the
basis of these communities, and the infrastructure provided by low-cost social tools meets
this need.

TikTok, the hugely popular social media application from China, has been a hot topic
in media studies many times in recent years. Van Dijck et al. (2018) also discusses at the end
the impact of geopolitical factors on the platform and its users, and who should be in charge
of the platform has become an important bargaining chip in the new round of national
games.This is perhaps why the US government is so eager to own TikTok, even in the form
of government legislative intervention. At the time of writing, in March 2024, the U.S. House
of Representatives overwhelmingly passed the Protecting Americans from Foreign Adversary
Controlled Applications Act (Gov, 2024).This bill has not yet become law, but as it has
gained traction on the Internet, it has somewhat raised technological fears among U.S. users
of technology companies with Chinese backgrounds.

The relationship between the United States and China significantly impacts bilateral
trade, particularly in the context of technology and e-commerce. Kokas (2023) discusses how
Chinese software applications like TikTok, WeChat, and Alipay have, to some extent,
resulted in data trafficking issues. The open market policies of the United States have no
control over Chinese tech companies to traffic data back to China, while various Chinese
regulatory acts robustly protect domestic data (Kokas, 2023). Concerns over national security
often lead U.S. authorities to exercise extreme caution regarding Chinese social media apps
or cross-border business collaborations. The 45th President of the United States, Donald
Trump, initiated the Sino-US Trade War in 2018, imposing punitive tariffs on China,

significantly deteriorating bilateral relations and impacting normal exchanges between the



21

two countries (Huang, 2021). TEMU, developed by PDD Holdings for markets outside
mainland China, might face congressional hearings in the future. Yet, TEMU's replication of
PDD’s Chinese-style social commerce culture seems to have a higher acceptance level among

the public.

E. Overview of the coming parts
In Part One, I provided a brief overview of my research on TEMU and PDD,

reviewing literature related to these platforms. In Part Two, I will employ the walkthrough
method to analyze TEMU and PDD's "environment of expected use" and "technical
walkthrough." My analysis explores the technological, economic, and cultural features within
the app designs of TEMU and PDD, revealing a multitude of design intentions and the
environments created to foster specific consumer cultures. Ultimately, examining user
comments will disclose whether these design intentions successfully achieved their
predetermined goals.

This approach allows for a deep dive into how TEMU and PDD's gamification
strategies and other design elements not only engage users but also embed them within
specific patterns of consumption. By dissecting the apps' intended environments of use, one
can understand the envisioned user experience crafted by the developers. The technical
walkthrough, examining the step-by-step interaction from user sign-up to more advanced
functionalities, uncovers how the apps' technical aspects facilitate or hinder the realization of
these envisioned environments.

Furthermore, analyzing user feedback and comments provides valuable insights into
the real-world impact of these designs. It reveals if users embrace the intended consumption
patterns or if there's a disconnect between the app's design and user expectations. This phase
of the research is crucial for understanding the effectiveness of gamification and other design

strategies in shaping user behavior and contributing to the digital consumer culture.
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This detailed analysis will contribute to the broader discourse on digital platforms,
gamification, and consumer culture, offering insights into how apps like TEMU and PDD
navigate the complex interplay of technology, economy, and culture to influence user

behavior and consumption patterns.
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Part Two: Dive into the TEMU and PDD

In part two, I will describe the environment of use of both apps including their
designed visions, operating models, governance, and technical walkthrough by acting like

their users.

Chapter Two
2. Environment of Expected Use (PDD and TEMU)
2.1 Visions
By studying and meticulously analyzing PDD and TEMU visions, it will help North
American users understand the development of TEMU's sister company and further

understand PDD's Internet practices in China.

2.1.1 PDD’s Vision

Starting with agriculture and gradually becoming an e-commerce platform that covers
all of China, PDD is an online shopping platform launched by PDD Holdings in 2015,
integrating entertainment, social interaction, and shopping. Today, PDD's business scope is
very broad, covering everything from furniture and electrical appliances to digital products
and agricultural and sideline products, attracting a large number of customers with group
buying and affordable prices. In 2021, PDD's active users reached 849.9 million, with 8.6
million merchants on the platform (PDD, n.d.). In 2019, PDD invested 100 million RMB into
74 impoverished counties in Yunnan to create a cooperative model (Duo Duo Farm) and train
farmers in new types of e-commerce (Duo Duo Academy). According to its official website,
PDD initially focused on agriculture, creating a retail platform for agricultural products
characterized by "Pin" (group sharing). Within this unique "Pin" model, PDD can help
farmers and producers aggregate a large volume of orders within a short period, gradually

becoming a comprehensive e-commerce platform with agricultural and sideline products as
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its distinctive feature. This is evident from PDD's logo (see figure 1). Light et al. (2018)
noted that an application's symbolic representation can also show users the vision of the
application.

PDD's logo consists of 12 iconic symbols, among which three icons (a wine glass, a
camera, and a watch) may signify luxury goods; two icons (an orange and a fish) might
represent agricultural and sideline products; seven icons (a steaming cup of coffee, a baby
bottle, a dress, a handbag, a high-heeled shoe, a T-shirt, and an umbrella) are likely indicative
of everyday life necessities. With the Chinese character [#}f] "Pin" in the center, 12 icons
surround "Pin" to form a heart symbol, indicating the core value: "Benefit all, People first,
More open." The color of the original logo until now is based on red design. Huang Zheng,
the founder of PDD, envisioned the main mission of PDD as helping agricultural products
better enter cities, increasing farmers' income while reducing the expenses of urban residents
on agricultural and sideline products; through the C2M (Consumer-to-Manufacturer) direct
sales model, benefit all. It's important to clarify that PDD has always promoted the core value
of "Ben Fen," which refers to adhering to one's own duties and principles: "to relentlessly
focus on value creation for our consumers. We may not always be understood, but we always
do things out of goodwill and do no evil" (see more details from PDD's English website
https://en.pinduoduo.com/). China has always been a major agricultural country, placing great
emphasis on the development of agriculture and considering it a fundamental guarantee for
the prosperity of the country. Many national plans have focused on developing agricultural
modernization. In 2015, China announced the start of the "Poverty Alleviation" campaign,
which was incorporated into the "Thirteenth Five-Year Plan," and PDD also received
considerable assistance from the government level (Yu et al.,, 2023; Xinhua.cn, 2016).

Therefore, it is clear that PDD was initially designed to align with national development and
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the construction of rural China, which is also described on PDD's official website as having a

"down-to-earth" character (PDD, n.d.).

PDD “Costco + Disney”: Cheap and Cheerful is the Universal Language

In 2018, when Pinduoduo went public, Huang, the founder of PDD, emphasized in his
open letters to shareholders that PDD has always been committed to creating an ecosystem
that integrates high-cost performance products and entertainment, operating under a "Costco
+ Disney" model (Huang, 2018; Huang, 2019; Huang, 2020; Huang, 2021). Costco, a
well-known large retailer in North America, is favored by many North American families for
its bulk products and affordable prices. Costco in the United States secures consumer demand
by requiring customers to purchase membership cards, thereby enabling large-scale
purchasing of items after gaining consumer approval of Costco's product selection and supply
chain philosophy, thus achieving low prices. The Walt Disney Company is one of the most
influential media empires today, involved in film and television entertainment, media
networks, theme parks and resorts, and consumer products. The fusion of these two models
into "Costco + Disney" indicates PDD's aspiration to become an online Costco offering users
affordable products alongside a rich entertainment experience. This point was also articulated
in Huang’s (2018) open letter, explaining the rationale behind the model: PDD is designed to
create a "new space" that blends cyberspace with the real world, allowing users to purchase
cost-effective goods and experience joy. According to Huang (2018), the "new space" PDD
aims to establish is a multidimensional collective of the physical and virtual worlds. Within
this "space," it can continuously simulate the collective emotions of the crowd, constantly
adjusting to make the user experience more enjoyable. This is also the philosophy PDD
advocates: "Together, More Savings, More Fun." Its unique model "Pin" can quickly

aggregate consumer demand, enabling large-scale multi-to-multi matching, coupled with
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China's cost-effective logistics network (infrastructure), to realize a more diversified
shopping platform (Huang, 2018).

Once convenient and rapid means of connection are available, it becomes exceedingly
easy to form collectives with a unified purpose and shared interests in the online
environment, especially when there is a powerful common vision, leading to an
unprecedented level of unity (Shirky, 2008). In his book Here Comes Everybody: The Power
of Organizing without Organizations, Shirky (2008) engages with the concepts of social
media and "sharing." In the chapter "From Sharing to Cooperation to Collective Action," he
notes that the low cost of electronic networks allows more people to participate in collective
actions. The fundamental human drive to cooperate with one another to pool shared resources
for mutual benefit forms the basis of these communities, and the infrastructure provided by
low-cost social tools meets this need. Shirky's compelling view offers support for the
evolution of the "social + e-commerce" model. In this model, the social and commercial
components were distinct entities, but are now a new form of "social-commerce," where
these composite parts have become thoroughly intertwined, with group actions being
executed through cooperation and social interaction. Even the term "pin" within the PDD
context signifies the need for cooperation and is founded on the concept of sharing. Users
share this “pin” via social messaging channels like WeChat to recruit new users, so that all
may benefit from more affordable pricing. This model is comparable to the group
membership offered by wholesale retailers like Costco. When someone buys a Costco
membership card, the idea is to maximize the benefits for the group through teamwork by
collectively purchasing more goods; by increasing the number of people purchasing certain
goods, the company is able to offer these products to the consumer at a lower price point.
Therefore, the effectiveness of this “pinning” action and its ability to bring in new users to

the app lies in large part on PDD's ingenuity in placing people with a shared need for the
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same goods together in "Pin Tuan," which, in turn, results in distinctive social interactions
and collective behaviors, where helping others simultaneously benefits oneself (Wang &

Wang, 2019).

TOGETHER, MORE savings, MORE fun

(Figure 1. PDD and TEMU Logo Figures)

2.1.2 TEMU’s Vision

TEMU signifies "Team up, Price down" (Temu, n.d.). In a sense, TEMU also seeks to
cultivate PDD's "Pin" model overseas, encouraging consumers to participate in group
purchases. Similar to PDD, TEMU adopts a C2M factory direct sales model, boasting over a
million suppliers and offering consumers a novel shopping experience. From the "Team Up,
Price down" philosophy, TEMU aims to create an online Costco experience without the need
for a Costco membership card, essentially waiving the annual fee membership model of
Costco. Without the necessity of becoming a member to participate in group purchases,
having a TEMU account is sufficient to experience Costco-like shopping. In TEMU's official
introduction, there is no disclosure of PDD Holdings' Chinese origin, merely stating, "Temu

was founded in Boston, Massachusetts, in 2022" (Temu, n.d.). This may aim to focus
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overseas consumers' attention on the platform's youthful and fashionable setting,
distinguishing it from PDD.

One of the most noticeable and vibrant features is TEMU's logo color scheme, which
combines white with a bright shade of orange. The iconic design is simpler and more stylish
compared to PDD's (See Figure 1). TEMU's logo comprises four iconic symbols: a dress, a
rocking horse toy, a high-heeled shoe, and a handbag, indicating a design concept and target
demographic aimed more precisely at attracting a predominantly female consumer base. A
survey report by FirstInsight on the online and offline shopping habits of 1,000 consumers
revealed that women prefer shopping on e-commerce platforms more than men do.
Researchers, through data, believe women are more price-sensitive and more inclined to
bargain, with a stronger preference for discount stores (Thomas, 2018). Thomas (2018)
disclosed data showing that 40% of female consumers frequently use mobile apps for
shopping, compared to 20% of men. A report published by Pew Research stated that the
Covid-19 pandemic led to the forced closure of many brick-and-mortar stores. Quarantine
policies made many people isolate at home, leading to a surge in online shopping, providing a
lasting boost to online consumption (Desilver, 2023). TEMU's focus on female consumers
can be inferred not only from its clean and bright logo design but also from its sponsorship
advertisements during the Super Bowl in 2022 and the recently concluded 2024 event
(Shoptemu, 2024). The official promotional video features a female character discovering a
beautiful dress priced at "$9.99," creating a scene with her surprised expression; lyrics like "I
feel so rich, I feel like a billionaire," combined with the actress's confident dance moves and
the constant change of new clothes, suggest that TEMU aims to attract the Western younger
generation that is quick to embrace new things (Shoptemu, 2023c). Despite rising prices,
shopping on TEMU still allows one to shop like a millionaire without worrying about

exceeding the budget. Offering quality products enables consumers to live their best lives in
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an inclusive environment where consumers and merchandise partners can realize their
dreams. The promotional video by Shoptemu (2023c) concludes with many people dancing
beside a fountain, sharing the joy of using TEMU.

To create the "Shop Like a Billionaire" feeling, TEMU places many products at very
low prices, akin to "a virtual dollar store" (Chow, 2022). Furthermore, the color scheme of the
TEMU logo is intriguing. Deighton (2022) believes that color has become a significant
identifier for brands, deeply rooted in consumers' minds. The orange of luxury brand Hermes
was initially chosen due to a shortage of materials during the war, only to become Hermes's
signature color. Rahmanan (2023) argues that a Hermeés orange shopping bag creates a sense
of mystery, regardless of whether the bag contains a thousand-dollar leather bag or a ribbon,
"...All you need is an orange box and a bit of certitude, and folks might actually think you’re
someone who can afford a Birkin." This is the charm of Hermés orange and the emotional
value it provides to consumers. Orange is full of passion, sunshine, and optimism; Hermes
orange also embodies a spirit of adventure and a desire for communication. Cheery (2023)
explains that in color psychology, orange offers consumers an uplifting psychological hint,
full of witality, and is widely used in advertising and trademarks because it is very
eye-catching. The focal orange color of the TEMU logo intends to provide such
psychological hints and emotional value to consumers, making TEMU akin to the magical

Hermes orange shopping bag, where consumers can open it to shop like a billionaire.

2.1.3 PDD and TEMU Visions Comparison

The positioning of PDD and TEMU differs fundamentally. PDD was developed to
assist China in further resolving the issue of rural agricultural product sales. Its initial target
users were farmers in rural China looking to sell agricultural products and urban residents

seeking to purchase these products at more favorable prices. PDD's disclosed company values
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continually emphasize the principles of "Benefit all, People first, More open," aiming to
create more connections between consumers and suppliers and extend affordability to its
utmost. Therefore, in the usage scenarios of PDD, one is more likely to encounter agricultural
products and some daily necessities.

In contrast, TEMU, targeting the overseas market, aims to create a high-end shopping
emotional value, attracting a younger demographic that harbors greater aspirations for the
future. This group, although not yet fully possessing social capital, is willing to try new
things and pay a certain cost to enhance their living experience. This aligns with TEMU's
official website statement that "...everyone deserves to live the life they dream of having"
(TEMU, n.d.). TEMU primarily offers products such as electronics, audio equipment, and
clothing, selling them at lower prices. The idea is to achieve more with less expenditure.

Both PDD and TEMU increase exposure through user interaction. PDD Holdings
employs a "Costco+Disney" operating model for both TEMU and PDD, with the hope that
consumers can enjoy happiness in a multidimensional space blending the virtual and the real.
Both platforms aim to enable consumers to achieve more with less expenditure. However, if
the appeal of TEMU and PDD were solely their low prices, such a strategy would not sustain
long-term engagement. What captivates further inquiry is the development of interactive
modes and the adaptation of the Chinese "group buying" (Pin) model for the expansion of
TEMU and PDD in the United States. This strategy not only takes advantage of online
shopping's cost benefits but also introduces a social component that enhances consumer
engagement and loyalty, indicating a more complex and sustainable strategy beyond just
price competition. This will be analyzed in detail in subsequent field exercises focusing on

the gamification strategies of both platforms.
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2.2 Operating Models

Investigating the operating models of applications, Light et al. (2018) suggest looking
into the prices of apps in the app stores, a list of in-app purchases for features or items, the
company's publicly disclosed financial reports, news, or analyses from other authoritative
organizations to understand the financial situation of the application. Both PDD and TEMU
are marked as "free" shopping programs within the app. PDD and TEMU have carved out
their niches in the competitive e-commerce market through several strategies: avoiding
competition by leveraging their strengths to become price butchers; utilizing social fission to
amass a large user base; and not relying on product sales but instead profiting from

advertising revenue.

2.2.1 PDD’s Operating Models

PDD has positioned itself to avoid competition, accurately identifying its platform
positioning and the advantages of Chinese manufacturing to become the "price butcher" in
the e-commerce industry. As a newcomer established in 2015, PDD found its niche and
strength in China's competitive landscape dominated by e-commerce giants like Taobao,
Tmall, and JD.com, earning the title of "price butcher" in the e-commerce field. According to
a report disclosed by the China Merchants Securities research team, PDD did not compete
with traditional e-commerce for the high-income group. Instead, it targeted the lower-income
population, which accounts for 57.7% of consumers, capturing a vast consumer market
through a strategy of thin margins and high volume (Ning et al., 2019). Ning et al. (2019)
also noted that while traditional e-commerce platforms (Taobao, JD.com) were upgrading the
quality of suppliers on their platforms, PDD captured small and medium-sized suppliers
leaving these top platforms by attracting low average order value sellers with "zero entry

fees, zero commissions, and zero deductions," and creating "low-price blockbusters" to attract



32

consumers to make purchases through group buying, securing a large number of orders.
PDD's financial reports reveal that Tencent is its second-largest shareholder, providing
technological support from Tencent and leveraging traffic and convenient mini-program
functionalities from the WeChat platform to rapidly acquire consumers and guide them to
download the PDD app, surpassing the number of users of PDD's WeChat mini-program by
December 2018 (Ning et al., 2019). It's noteworthy that WeChat, developed by Tencent, is an
integral part of the communication ecosystem and has gradually become a foundational
infrastructure for Chinese users integrating communication, payment, entertainment, and
handling civil affairs (Plantin & De Seta, 2019; Shen et al., 2020; McDonald & Guo, 2021).
Through social fission among WeChat's user base, PDD has progressively perfected its
"social + commerce" strategic layout. With the inclusion of social software, PDD gradually
consolidates WeChat users into PDD's consumer community, employing sharing,
collaboration, and win-win methods to obtain unique customer acquisition strategies and
unified collective consumption actions (Shirky, 2008).

PDD is dubbed the "price butcher" also because the products it sells indeed have a
price advantage compared to its competitors. For example, using socks as a product search
(See Figure 2), without altering search conditions and based on the overall ranking of results
on both platforms: after searching for socks on PDD, the average price is within 10 yuan
($1-1.39), with sales volumes reaching millions; on Taobao, the average price seen by users
ranges from 30-60 yuan ($4-$9), and moreover, the sales volumes are less compared to PDD.

Therefore, from the consumer's perspective, the prices displayed by PDD are more
attractive. This is also beneficial for merchants. When PDD integrates a large number of
homogeneous orders, suppliers can clear their long-standing inventory through distribution,
avoiding losses while compensating for the low unit price with a large volume of orders. As

Huang (2019) indicated in an open letter, PDD aggregates the homogeneous needs of a vast
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number of consumers, allowing value to return to laborers and creators; the C2M (Consumer

to Manufacturer) factory direct sales model realizes a win-win situation for both suppliers

and consumers. Low prices become PDD's solid strength. With a large user base and more

competitive prices, PDD has become a unique "online Costco" and "price butcher."

Figure. 2
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(Note. Figure 2, Searching for socks on the mobile shopping program, respectively, the left is the

search socks interface displayed by PDD, and the right is the search socks page displayed by Taobao,

both of which prompted the data related to the unit price and volume of the product, respectively.)

At the same time, PDD's innovative profit model can be understood from the content

of its disclosed financial reports. PDD's revenue can be divided into three parts: advertising,

commissions, and product sales. In the analysis of PDD's official financial report for the

second quarter of 2023 by Zhang and Zhang (2023), advertising revenue saw a significant

increase, reaching 37.933 billion yuan, with transaction commission income at 14.348 billion
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yuan. Since its IPO in 2018, PDD has intensified its low-price strategy, creating promotional
activities such as "ten billion subsidies" and "every day is a big promotion like 6.18" to
stimulate market vitality. It continues to compete on price within the market, benefiting
consumers and reinforcing their awareness of low prices (Zhang & Zhang, 2023). Li (2023)
believes that PDD's main revenue comes from advertising income, which has been increasing
annually since 2019. In 2022, PDD's advertising revenue exceeded 100 billion, accounting
for 78.7% of the total revenue. In summary, PDD's revenue from product sales is not the
focus; rather, the emphasis is on its advertising and commission income (Li, 2023). Years of
marketing on social media platforms have exponentially increased its exposure, benefiting

from its internal gamification scheme, which will be analyzed in detail in practical exercises.

2.2.2 TEMU’s Operating Models

Upon first opening TEMU, users will discover a variety of shoes, socks, hats, and
accessories priced between $0.49 and $3, with home daily necessities and wireless Bluetooth
earphones costing less than $10. Especially when comparing prices with platforms like
Amazon, one could almost say the items are “free.” Setting aside the question of quality, the
prices offered by TEMU are highly attractive to consumers (Chow, 2022). As a sister
application of PDD targeting the overseas market, TEMU continues to adhere to a low-price
strategy, aiming to accumulate a large volume of orders and transactions through thin margins
but high volume, thereby creating economies of scale. Conducting a unified search for
Bluetooth earbuds in both TEMU and Amazon’s apps, without searching for a specific brand
or changing any options, and looking at the recommended products, the price of Bluetooth
earbuds on TEMU is three times lower than that on Amazon. Li (2023) points out that in
recent years, due to the complex international situation and inflation in the West, Western

consumers' purchasing power has declined, making them more inclined towards
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economically priced goods; the cost of products has become a major consideration for

Western and North American consumers. In terms of pricing strategy, TEMU, like PDD,

maintains a low-price competition strategy, acting as a “price butcher” to local e-commerce

platforms.
Figure 3
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the left is the search interface shown by TEMU, the right is the search page shown by Amazon)
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TEMU targets markets outside mainland China, and according to TEMU's official
website, its merchants come from suppliers and manufacturers worldwide. While specific
supplier information has not been disclosed, it is understood that TEMU's main suppliers are
likely from China, utilizing a mature and stable manufacturing ecosystem to supply TEMU's
overseas markets. It's important to note that TEMU currently adopts a "fully managed model
services," meaning suppliers can transfer goods to the platform's warehouse, and TEMU is
responsible for subsequent operations - logistics, warehousing, customer service, and
after-sales services. TEMU has also introduced a bidding mechanism to ensure the platform's
pricing authority, encouraging merchants to compete against each other, with the lowest price
offer getting TEMU's recommendation (Shen, 2023). This approach significantly lowers the
barrier for Chinese suppliers wishing to open stores overseas, as suppliers only need to focus
on optimizing the supply side, saving a substantial amount of operational costs. Moreover,
TEMU's core members and operation team come from PDD's experienced team, familiar with
the extreme low-price strategy (Shen, 2023). Under the full management model, TEMU
profits through commission charges and funding from PDD Holdings, ensuring TEMU can
continue its low-price strategy and maintain its unique style. Industry insiders claim that
TEMU's management was prepared for losses for three years after its inception, similar to
PDD, which turned profitable after five years. Once reaching a certain scale, TEMU could
potentially earn revenue through advertising like PDD (Li, 2023).

TEMU's main marketing matrix includes Facebook, TikTok, Instagram, and YouTube,
platforms familiar to overseas consumers. Although it lacks the vast infrastructure of
WeChat, like PDD, a diversified marketing matrix has effectively helped TEMU establish its
presence among overseas users. TEMU is also keen to reward influencers willing to promote
TEMU on social media and video platforms, launching the TEMU Affiliate Program. This

program claims participants can earn up to $100,000 a month by inviting friends to download
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the app and place orders on TEMU, with rewards for downloads®. The TEMU Affiliate
Program will also become an important part of TEMU's advertising system. If the process

goes smoothly, TEMU could achieve profitability and increase advertising revenue by 2026.

2.2.3 PDD and TEMU Operating Models Comparison

The operating models of both apps are quite similar. TEMU and PDD both implement
a low-price strategy, striving to become price butchers while developing practices adapted to
local consumer cultures. Initially, by sacrificing profits for consumer benefits and increasing
investment to scale up, they aim to improve quality. This strategy forces major brands to
lower their prices, enhancing the quality of products within the app and gradually turning
losses into profits through advertising revenue. In the coming years, it can be anticipated that
TEMU will replicate a series of measures taken by PDD to advance into larger markets.
However, it's worth noting that such expansion strategies by TEMU could potentially

provoke anti-monopoly competition backlash, meriting further observation and research.

2.3 Governance

Light et al. (2018) define "governance" as the constraints on users embedded by
designers in the functionality and technology of an application, mandating compliance with
the app's functional rules and endorsed values. Users must adhere to the usage norms set by
the platform designers when utilizing the application and receiving its services. To a certain
extent, "governance" assists in cultivating the "ideal user" for the application (Light et al.,
2018).

2.3.1 PDD’s Governance

PDD categorizes its users into two groups: consumers purchasing goods and product

suppliers. Previous analysis shows that PDD finds it worthwhile to invest heavily in

3 New user downloads receive $5, and the referrer earns 20% commission on orders placed within 90 days after referral, see
more details athttps: temu.com/affiliate recruithtml? x ads csite=affiliate s
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incentives to retain potential users and consumers. After creating an account, users can
receive numerous coupons or free products. Moreover, when a new user successfully places
an order through an existing user's invitation, PDD rewards the inviting user with a
commission as a token of appreciation for introducing new users. In managing its platform,
PDD prohibits users from creating multiple accounts to claim benefits and forbids forming
assistance groups (using WeChat group functionalities for helping others click on discount
codes, etc.), using bot software, malicious commenting, and other such behaviors. Other
management practices align with the regulations issued by China's Ministry of Industry and
Information Technology, complying with current internet laws and regulations. PDD also
advises communicating with merchants using the platform's built-in chat tool for item
negotiations, rather than third-party communication software, to facilitate timely intervention
by the platform, ensuring the rights and consumer experience of PDD users.

The management of merchants is also quite interesting. According to the Frequently
Asked Questions on PDD's official website, PDD has introduced a "guarantee fund" measure
for shops to protect consumer shopping experiences and ensure the platform's smooth
operation, regulating suppliers' business activities. Becoming a merchant on PDD allows
zero-cost entry to the platform but comes with many restrictions: inability to promote
products (cannot access a large volume of orders), restrictions on posting items that require a
deposit, a limit of no more than 100 orders per group purchase, no more than three cash
withdrawals, no more than two store violations, and no more than ten violation orders (PDD,
n.d.). Violations by PDD stores include delayed shipments, false shipments, non-compliance
in product description and quality inspection, selling counterfeit goods, and fake transactions.
Store operators may face consequences such as delisting all products and prohibition from
posting new items (PDD, n.d.). PDD advises merchants to pay a 1,000 yuan basic store

deposit to enjoy the platform's product promotion services. The deposit serves as a measure
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for compensating consumers and addressing violations. The amount of the deposit paid by the

store varies with the store's transaction volume, as indicated in the following table.

Guarantee Funds on PDD

Amount of Transactions in the Previous Natural Month (x) Guarantee Funds Standard
x>500,000 10,000
100,000<x=<500,000 5,000
50,000<x<100,000 2,000

(NVote. The guarantee funds rules found on the PDD official website, frequently asked questions
sections, to indicate how the PDD calculates the funds that shop owners need to deposit. See more

details from https://ims.pinduoduo.com/questions )

PDD's guarantee funds system to some extent standardizes the service, behavior, and
product quality of merchants, also preventing the platform from getting embroiled in
consumer disputes. Furthermore, PDD's introduction of the "refunds only" policy (where
consumers can choose to receive a refund without returning the product to the merchant in
cases of product quality issues or receiving the wrong item) has prompted other e-commerce
platforms like Taobao and JD.com to follow suit (Yu, 2023). By adopting such management
practices, PDD strictly controls that sellers provide high-quality service to consumers. This
aligns with the "Ben Fen" values that PDD consistently emphasizes. It also, to a certain
extent, makes consumers feel more valued, ensuring their shopping experience.

PDD does not restrict the minimum spending amount and integrates eight payment
methods for consumers to freely choose from (See Figure 4.). However, as previously
mentioned, since Tencent is PDD's second-largest shareholder, PDD tends to prefer Tencent's
payment system, WeChat Pay. Upon reaching the checkout page, the first payment tool
displayed is WeChat Pay, followed by "Pay Later" (where buyers can pay after receiving the
goods), "DuoDuo Pay" (PDD's wallet, which can be linked with Visa, Mastercard, and other

banking services), Alipay (likely related to the phone's operating system), "Find a WeChat
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Friend to Pay" (allowing your WeChat friends to pay for you), Apple Pay, QQ Wallet
(another payment wallet from Tencent), and Huabei (a credit-like payment tool under
Alipay). From the order of payment options, it is evident that PDD prioritizes payment tools
from Tencent's payment ecosystem, distinguishing it from Taobao, which supports Alipay.
Moreover, PDD reminds consumers during payment that their transaction data and payment
environment are secure, with all information insured by PICC to ensure user information

security.

2.3.2 TEMU’s Governance

Like PDD, TEMU also prohibits consumers from creating multiple accounts on a
single device to share benefits provided to new users by the platform. It also forbids the
creation of multiple accounts to participate in cash reward activities for oneself. To some
extent, TEMU has replicated PDD's management practices, adopting a "funds only" approach
to consumer protection for merchants. TEMU's related management schemes are adapted to
U.S. laws, adhering to local legal and regulatory requirements for online shopping platforms,
including but not limited to user identity information management.

For TEMU, consumers need to meet a minimum order requirement of $15 to proceed
with checkout, indicated as "$15 Min. to checkout" (See Figure 4.). If the $15 minimum
order price is not met, TEMU will pop up (recommend) products that the user might be
interested in, to help them make a second selection to meet TEMU's minimum order amount.
TEMU explains that "...as shipping costs are considerably higher for small orders," to provide
more low-priced goods and avoid excessive packaging waste, TEMU sets a minimum order
of $15. This is related to the cost of courier transportation between China and the U.S., as
mentioned in an open letter by PDD's founder Huang (2018), where PDD relies on China's
cost-effective logistics and transportation network (with well-established logistics

infrastructure). Thus, even a $5 item (about ¥29) can be purchased on PDD without a
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minimum order requirement (See Figure 4.). Both PDD and TEMU promise "Free shipping"

for goods carried by the platform. TEMU also offers Express Shipping (reducing delivery

time by increasing shipping cost). When the purchase amount reaches $129, the platform

provides free Express Shipping.

Figure 4.

Minimum Order

155 to prevent excess

packaging waste

£3.02 aweay from the %15 order min. b

Temu hes & $15 orcer minimum =0 we can continue cifering more

and lewer-priced items as shpping casts are considesably higher

Tor small orders. Adding mare fems to reach the cnder minimam
/ also helps preven excess peckaging wasle,

(1 Recommended Beauty & Health  Wemen's Clathir
-
Price
LA g & & il dedrdedrd 11323 wrdededrd (37}
312.49 $4.95 329.98
:’ el 1o cart b |i Addel to cart ) k Add tacart |
. .y - - ey

sk dedrd [1507) e de e 11745)

38.47 32.54

wdededr e (73)
$20.97

- -
Mdd to cart ) I\

i faled ta cart }L_ Addtacart |
R - -

; ]
drdrdedd 1103 o drd o (TEE)

ek (57
38,98 55.98 34.08
Total 57788 ~

%15 Min. to checkout

12: TEMU =
12:48 D R 2:34 €
wez < Payment infao

B se=mmmns We Accept
L kiwifiz &3 ladomPS BEIEH AES 74

R EARIEIE SALMKTE A b VISA @D

_JEN -
- o I
S 2HERO.947 | |
@ miEEr v \/

£ AR OTTR,
© SEHT (FTUE vsa
B =%

i HEiETRER

a=| Apple Pay

B ooa

Rl TEMU has 15 payment methods

o 5EITF)

PDD has 8 payment
methods

PDD users’ information
issuranced by PICC group

(3 &Em

iy 29 nisk

(Note. Figure 4 briefly illustrates the payment process for PDDs and TEMUs, with screenshots of

payment information for TEMUs, PDDs, and TEMUS, from left to right.)

TEMU offers up to 15 payment tools, providing consumers with a richer array of

payment options. It's important to note that due to different payment habits and ecosystems

between China and the U.S., Chinese consumers tend to prefer integrated electronic payment

software like WeChat Pay and Alipay, rather than a bank card ecosystem. Therefore, the

payment tools PDD prioritizes for Chinese consumers align with their payment habits. In
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contrast, TEMU caters to the consumption habits of North American consumers. However,
it's important to be aware that not all payment methods on TEMU can be used once the
minimum order price is reached: payment methods like Afterpay (requiring a minimum
amount of $20), Klarna (requiring a minimum amount of $20), Affirm (requiring a minimum
amount of $30), and PayPal Pay Later (requiring a minimum amount of $30) need to meet

specific minimum amounts to utilize these payment tools.

2.3.3 PDD and TEMU Governance Comparison

Both PDD and TEMU value new and potential users highly, investing substantially in
newly created user accounts. Therefore, both platforms prohibit users from creating multiple
accounts to claim new user benefits. They strive to secure the greatest possible benefits for
consumers and adopt a "refunds only" refund policy to encourage merchants to improve their
services and establish a consumer-centric culture. The refunds-only policy not only protects
consumer rights but also benefits merchants by encouraging them to enhance product quality
and service levels, promoting healthy market development. However, it also requires
merchants to strengthen oversight and self-discipline to prevent malicious refunds and fraud
by consumers.

PDD and TEMU differ in their payment ecosystems, yet both utilize payment systems
familiar to their target users. Due to different national conditions, PDD has no minimum
order amount requirement, while TEMU imposes a $15 minimum order limit, which I believe
is due to two reasons: compared to China, the U.S. logistics system is costlier, and TEMU's
merchants primarily rely on goods supplied by overseas suppliers not based in the U.S. As
domestic manufacturers and suppliers in the U.S. grow, the related minimum amount may be

adjusted.
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In summary, I have compared and summarized PDD and TEMU's "expected use
environment," analyzing both their vision, operating models, and governance. The next
section will proceed to the core data collection process of the walkthrough
method—Technical walkthrough (Light et al., 2018). This involves interacting within the
PDD and TEMU apps, recording, and collecting related interaction data to identify indicators
of embedded cultural discourse, how features guide user interaction, and how related
participants construct and transmit meaning. I will focus on analyzing the mediated
characteristics presented by the applications: "User interface arrangement" (how buttons and
menu placements guide user activities), "Functions and features" (the pop-ups that appear
when a function is enabled and the app's requests to connect with other user accounts),
"Textual content and tone" (how the app converses with users, the text embedded within
functions), and "Symbolic representation" (the cultural intentions represented by related

symbols) (Light et al., 2018, pp.891-892).
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Chapter Three

3. Technical walkthrough

The Technical walkthrough is a core methodology of Light et al. (2018), requiring
researchers to put themselves in the users' shoes, meticulously recording and analyzing how
an app's technical and cultural functions impact user practices. In this chapter, I will utilize
the experimental steps outlined by Light et al. (2018): "Registration and entry," "Everyday

n

use," and "App suspension, closure, and leaving" for data collection. Field notes generated
during the exercise (screenshots, mobile recordings, etc.) will be used to analyze the technical

strategies and culture adopted by PDD and TEMU.

3.1 Registration and Entry

Light et al. (2018) posit that the starting point of a technical walkthrough is
"registration and entry," where researchers are required to create an account on the
application being studied. The interaction with the application begins at the account creation
stage. I registered for TEMU after arriving in the United States, while my PDD account was
created in 2019. The reason for creating the PDD account was that many friends sent me

assistance links at that time, helping them complete tasks to receive rewards.

3.1.1 PDD: Resegiter and Entry

PDD has developed a stand-alone application available for download from app stores.
Additionally, PDD is accessible via a WeChat mini program, allowing users to utilize PDD
services on WeChat without downloading the PDD app. When registering for PDD, the
platform primarily recommends using a mobile number, but it also offers alternative methods

for users to choose from. Notably, the alternative registration options for PDD are limited to
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only two types (see figure 5, Pic.1, Pic.2): users can either link their WeChat account or their
Tencent QQ account to log into PDD (Tencent QQ is an earlier communication tool
developed by Tencent, predating WeChat, and both are part of Tencent's social media matrix).
This aligns with the application usage habits of Chinese users. As mentioned previously,
Tencent is PDD's second-largest shareholder. In its early stages of social media fission, PDD
leveraged Tencent's technology and WeChat's user traffic for expansion (Ning et al., 2019).
This reflects PDD's integration into Tencent's vast infrastructure system. The WeChat
ecosystem has already gathered a large user base, allowing WeChat users to utilize PDD's
services through its WeChat mini-program without the need to download the PDD app. The
front page appearances of PDD’s WeChat mini-program and the PDD app are similar (see
Figure 5., Pic. 3 and Pic. 4). The WeChat mini-program, "Xiaochengxu," is a special feature
developed by WeChat, embedded within the user interface. Users can simply swipe to
activate the mini-program feature, which can be understood as an application that doesn't
need to be downloaded or installed to be used, is fully functional, and does not occupy phone
memory. It's akin to downloading many different apps just within WeChat (Hao et al., 2018).
PDD's integration with the WeChat ecosystem facilitates user registration and access to PDD.
Ning et al. (2019) mentioned that in 2018, WeChat launched nearly one million
mini-programs, and PDD utilized its mini-program to direct user traffic to its app. In 2018,
PDD's mini-program users reached 230 million, and by December 2018, the number of PDD
app users had surpassed that of the mini-program. This text focuses primarily on the PDD

App, as the PDD mini-program does not encompass all the functionalities of the full app.
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(Note. Figure 5. shows PDD’s register and entry process, Pic.3 and Pic. 4 shows PDD’s WeChat mini

program and App’s interface)

After registering for PDD using a WeChat account, PDD will prompt to import the
nickname and avatar from the WeChat account but will not access the account's contacts.
Upon entry, there's no need to fill in personal information separately; PDD automatically uses
the WeChat account's nickname and avatar for identification. Additionally, PDD assigns a
unique "Duo Duo account" to each user, consisting of a 12-digit numerical identifier. When
viewed, the system automatically displays, "XXXXXXXXXXXX, 1S your unique user ID on PDD,"
and provides a one-click copy feature to facilitate communication with customer service

personnel. After entering PDD, users will receive pop-up notifications about winning
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discount codes. Users can choose to close these notifications or continue following the app's

guidance.

3.1.2 TEMU: Resegiter and Entry

TEMU offers a more diverse set of access features; users can log into TEMU's
website or download the app. TEMU's registration process adapts to the habits of many North
American users. In addition to mobile number registration, TEMU also allows users to
register using an email address. TEMU provides alternative account linking methods to
facilitate quick account registration, allowing users to choose from four other programs listed
by TEMU for account linkage. Since I used an Apple phone and downloaded the TEMU app
from the Apple Store, when opting for alternative account linking, it prompts that an account
can be created by linking with an Apple account. The external account linkage options
provided by TEMU align with North American usage habits.

Figure 6
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3.1.2 PDD and TEMU Resegiter and Entry Comparison

PDD and TEMU have both adapted to the usage habits of their target audiences,
offering alternative account linkage options that facilitate quick access to the respective
platforms without the need for users to fill in detailed identity information. Both PDD and
TEMU directly use the personal information from linked accounts, allowing users to utilize
their services. In the registration processes of both, it is evident that PDD operates within the
ecosystem constructed by WeChat and Tencent, whereas TEMU offers a more diversified
range of options, not confined to a single social matrix, providing users with more pathways
to choose from. Given that most Chinese users do not commonly use email for
communication, preferring WeChat for activities and social interactions, PDD employs
mini-programs to ease user transition. This relates to the gamification features users
encounter in daily app usage. Next, we will proceed to analyze the everyday use module of

PDD and TEMU.

3.2 Everyday Use

This section primarily records activities that users frequently engage in across both
applications. In documenting these traversals, Light et al. (2018) suggest considering whether
the design of specific functions, options, and modules meets the corresponding usage needs
and how such technical designs support, restrict, or guide users towards certain specific
activities. However, it's essential first to introduce the background of PDD's founder, Huang,
to better understand the designer's intent. According to a report by Ning et al. (2019), before
founding PDD, Huang had initiated online gaming projects. Shanghai Xunmeng Information
Technology Co., Ltd, the operating company of PDD, had also created mobile and web

games like Texas Hold'em and Goddess Sword. Thus, Huang has experience in game
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operation, which is evident in the gamified features and measures on PDD and later on
TEMU. In Huang's view, PDD should be operated like a game, with interactions and
enhancements to user experience, leading to many gamified designs in its daily operations

and functions (Ning et al., 2019; Huang, 2018).

3.2.1 PDD: Everyday Use

The PDD homepage features ten modules, half of which are dedicated to enhancing user
experience, including "limited-time flash sales," "9.9 special sale," "Duoduo Orchard," etc.
"Duoduo Orchard" is a casual gaming community on the PDD landing page, visible upon
entering the site (See Figure 7-1, Pic.1). Users can select virtual crop seeds (e.g., mango,
macadamia, pomegranate) to plant after clicking to enter (Figure 7-1, Pic. 2). Activities in the
orchard mainly include "watering" and "fertilizing," mimicking real-life plant cultivation.
When the selected virtual fruits and vegetables receive enough water and nutrients, PDD
rewards players based on the chosen plant. In Figure 7-1, Pic. 3, PDD ofticially indicates that
the activity is "real and effective," endorsed by the third-party insurance company PICC,

alongside success messages from players who have harvested crops.

Duoduo Orchard

For this session, the chosen virtual plant was an orange. Upon entering the game, the
system prompts that "watering" will make the sapling grow, compelling the user to click to
water and familiarize themselves with page elements, with each watering consuming 10g of
water. After completing the second watering task, the fruit tree module animates to show
growth, and the system rewards 60g of water. After watering three times, the system
automatically indicates that mature virtual plants will yield a box of oranges (Figure 7-1, Pic.

3). In the auto-prompted message box, PDD informs players that upon maturity of the virtual
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crop, a 1500g orange reward will be shipped by PDD free of charge, also displaying physical
goods received by players who successfully claimed mature plant rewards. During irrigation,
flashing text around the watering can module prompts: "Keep watering to grow the tree!"
encouraging players to spend water droplets. After using 70g of water, the fruit tree becomes
a large tree. The system then guides players to learn the "Collect Water Droplets" module
(Figure 7-2, Pic. 2). In this module, players can obtain water droplets by completing tasks
assigned by the system, offering six different methods. Players can claim 5-50g of water
droplets daily for free in Duoduo Orchard, earn 30 water droplets after searching for
products, and gain 50g of water droplets after watching live streams for 1 minute (See Figure
7-2, Pic. 3), with the live stream viewing task repeatable four times daily, requiring a
10-minute interval between each, and totaling 200g of water droplets after four viewings.
After 15 waterings (using up the 150g of water gifted by the system), the display reads
"Remaining droplets insufficient, complete tasks to get droplets." Players need to invite
WeChat friends for assistance, with the system automatically copying a special code for the
player(For example: “5 . @@ C@HFL35C3Cx9%A 62LS”), suggesting they can ask
friends on WeChat for help. When friends receive the code (a combination of emojis,
numbers, and text), copying it into PDD will aid the player in obtaining system-rewarded
water droplets (80g).

As the system initially provides users with a substantial amount of water, it also
guides them to complete watering tasks. Whenever players irrigate the saplings, the fruit tree
will pop up a dialogue box to interact with the players:

Translated Dialogues Generated by Virtual Fruit Tree Module

Line 1: “f: KFEGM, Tt S KA | "Water me every day and I'll grow faster."
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Line2 “DIJ”_‘\T TH?E)\)\Z@E%E”&%
K, ANEHE WABER, BB/ T

"Don't forget you can collect water drops
from your friends' houses, but be careful if

you see a guard dog."

Line 3 : “PR&GFR BRI, AR

"

PR

"Water me, [ want to grow up fast.

Line 4: “— KA WAR B &, L RETL

Febe KM

“I miss you when you don't see me. Come

and water me more often”

Line 5: “B NFIRMEAL K T, FRA2 B
{BE2h B BE K

“Other people's fruit trees have grown,

when are you going to water me”

Line 6: “S:sE 2 fm, mtl LLal B 2I5E
1} 7R

“When the fruits are ripe, you can have

them shipped to your home.”

Line 7: “Wr ifi HAfL AN ELZ PR 1050 4R
e

I've heard that other people have already

harvested 10 boxes of fruit

Line 8: “fRENEM], Fe A2 —PEZM R
B, B T LA AR B S K R,

You know, I'm not a real fruit tree, but I can

give you real fruit.

Line 9: “f& REkhf K Bh 17, LAERH %
K

Get your friends to help you get more drops

every day!

These dialogues are emotionally charged, urging players to complete the watering
action. From lines such as Line 1, Line 3, Line 4, Line 5, and Line &, narrated in the first
person "I", one can sense the virtual fruit tree's desire to engage in conversation with the user,
wishing for the player to provide "it" with more water droplets for growth. The tone in Line
4, Line 5, and Line 8 is intense, aimed at making users and players willing to spend more
time and effort on watering, while also creating a sense of urgency, especially Line 5 which
compares the player's efforts with those of other players, hoping to inspire competitiveness

and interaction within the community. Line 8, once again, reminds users of the game's
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rewards, suggesting that diligent task completion in the virtual world will be rewarded. Line 2

hints at another interactive gameplay aspect, suggesting players can harvest water droplets

from their friends' orchards. Finally, Line 6 indicates to players that careful irrigation of the

fruit tree can lead to abundant fruit rewards, motivating players to collect water droplets and

complete tasks.

Figure 7-1
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Figure 7-2 PDD, Duoduo Guoyuan
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Duoduo Orchard, launched by PDD, is an online social game embedded within a
shopping app. It features several characteristics: low entry barrier, allowing players to easily
grasp game mechanics without extensive gaming knowledge; engaging and attractive
life-oriented themes like farm cultivation, which have a broad user base in China;
opportunities for players to expand their real-life relationships through online interaction;
minimal time investment with the option to exit anytime, supported by an auto-save function;
and asynchronous gameplay settings. Huang (2013) noted that casual farm-themed games
simulate the necessary growth time for crops, including stages of seeding, sprouting,

flowering, and harvesting, reducing the time players need to spend caring for their farm and
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enabling interaction with other players. Related social games, like the wildly popular Animal
Crossing: New Horizons, also manage farms in virtual spaces. Essentially, Duoduo Orchard's
design focuses on tasks and social sharing to attract new and existing users' attention and
extend app usage time. By offering various simple, random, and repetitive gamified tasks,
Duoduo Orchard provides rewards and sets seemingly attainable goals, giving players hope
and motivation to complete them, making users feel progress during gameplay. I spent
considerable time watering the tree to maturity (relying solely on completing free tasks,
without purchasing items for water droplets). To obtain more water droplets, one would need
to make purchases or orders within the app, with system rewards exceeding 1000g of water
droplets.

China's earliest online farm management-themed social game, Happy Farm, was
developed by Shanghai's "Five Minutes" Company in 2008, quickly gaining a massive user
base and inspiring similar-themed games (Huang, 2013). Huang (2013) in his research stated
that "virtual farming" attracted over 100 million players worldwide to cultivate their virtual
farms and plant crops. Tencent Company acquired Happy Farm in 2009, launching QQ Farm
for Qzone, with more than 23 million players managing their QQ Farms by October 2009.
The popularity of farm-themed social games is not a new creation but a social phenomenon
existing within human society. Limited by the physical world, producing crops in a virtual
space became a way for many users to relieve stress (Huang, 2013; Park et al., 2016). Thus,
PDD's Duoduo Orchard has a solid user base in China, familiar with such social-themed
gaming entertainment, aligning with PDD's values emphasizing agricultural development.

The innovative aspects of Duoduo Orchard, particularly its blurring of the lines
between virtual and real, deserve further discussion. Rewarding players with real economic
crops upon completing the final tasks significantly enhances player interest. Beyond relieving

stress and enjoying fun through farm simulation, Duoduo Orchard allows users to plant
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virtual fruit trees through social, interactive gaming. Upon maturity, Duoduo Orchard sends
users real fruit for free, embodying the "new space" that PDD's founder Huang (2018; 2019)

envisioned and sought to create, where the online virtual space and the real world integrate.

PDD Selling Live Function

PDD introduced its live streaming feature, Duoduo Live, on January 19, 2020,
enhancing the platform's ability to drive traffic to products and monetize (Yang, 2023).
Located directly under the homepage's main user interface as the second module, Duoduo
Live has not reached the scale of established platforms like Taobao and JD.com, especially
since PDD launched its live streaming feature three years later than its competitors (Yang,
2023). Upon exploring this feature, I noticed that Duoduo Live is not merely a channel for
live sales but functions similarly to a short video platform like TikTok (See Figure 8-1,
Pic.1). Its usage aligns with familiar short video platforms, with the "For Your Page" section
displaying videos uploaded by PDD contributors on popular internet topics rather than
advertisements or product explanations. In the "For You Page," users can upload interesting
videos themselves, with the option to like, comment on, and share the content. In the second
segment (See Figure 8-1, Pic. 2), users encounter the unique mini-series feature, an
innovative element within a shopping app's environment. Observing this functionality reveals
several characteristics of the mini-series: first, the average duration of mini-series episodes on
PDD does not exceed 2 minutes; the plot progresses quickly with clear dramatic conflicts,
and many series start with noticeably provocative content (e.g., close-up shots of a female
protagonist's legs just after a bath, or scenarios where a female character is about to be

harmed but the male protagonist intervenes in time).
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Figure 8-1

Screenshots of the PDD Live Functions
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(NVote. Figure 8-2 shows Duoduo Live functions.)

In the mini-series section, all currently available episodes are free to watch. The
browsing experience is similar to the "For Your Page," where users can switch to the next
episode by swiping up after one episode ends, with some product page ads appearing after
two episodes. Users can comment, like, and share the mini-series episodes. Holding the
screen allows for 1.5x speed viewing. PDD's mini-series primarily focuses on urban
emotional themes (Figure 8-2, Pic. 1) or adaptations of online novel plots. Due to time
constraints, these mini-series condense traditional series setups, concentrating dramatic
conflicts within a short duration and presenting them swiftly to the audience. Each episode
ends with a critical plot progression to whet the audience's appetite for the next episode.
Notably, PDD has designed a "watch videos for red packets" mechanism within this feature
(See Figure 8-2, Pic. 2). Users can earn coins by browsing product videos, watching live
broadcasts and mini-series, shopping, and inviting friends to watch together. Upon meeting
certain conditions, a 20 RMB cash reward can be claimed and deposited directly into the
WeChat Wallet. If the cash reward does not reach 20 RMB, users cannot withdraw the cash
and must continue to accumulate tasks until reaching 20 RMB (Figure 8-2, Pic. 3).

PDD's video functionality mirrors that of popular short video platforms, aligning with
the current hottest entertainment and social interaction modes. Li (2024) explained the
emergence of mini-series culture in China by noting the video and fragmented content trends
driven by various short video platforms. The target audience for mini-series is the
low-consumption group who consumes these quick entertainment pieces during breaks at
work, commutes, or while doing household chores. The format often features conflict and
twists within the first 15 seconds, actor interactions advancing the plot within 30 seconds, and
a clifthanger in the last 10 seconds to keep the audience hooked. The production cost of

mini-series is also low, and consumers do not need to ponder the director's deeper intentions,
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simply receiving the content (Li, 2024; Chen & Li, 2023). Mini-series enrich PDD's
entertainment offerings, standing out from other platforms like Douyin and short video
platform web dramas with their free viewing and cash reward incentives, encouraging users
to engage with PDD. PDD also broadly mentions that live streaming is not only a sales
channel but also a platform for "sharing personal experiences" and "interacting with users,"
hinting at potential entertainment ambitions. While entertaining, PDD also conducts ad
business placements and pushes, aligning with PDD's target demographic of low-income

groups, fitting well with PDD's vision for its "Disney" segment.

3.2.2 TEMU: Everyday Use

In daily use of TEMU, I noticed that every time I entered the app, a "Lucky Spin" or
"Slot Machine" would automatically pop up to showcase shopping coupons offered by
TEMU, while informing users that these were only available for new users (Figure 9 Pic. 2
and Pic. 3). The lucky draw interface is quite flashy and refined, designed to catch the eye.
Regardless of the choice made, whether it's the spin wheel or "Hat Trick," it seems one can
always win a significant prize. TEMU features 21 categories in the top left corner, covering a
wide variety of furniture, appliances, and daily goods. The colorful user interface, constant
notifications, and timely discounts all aim to increase the user's time spent on the app. At the
center of the user interface is a section titled “Earn Credits & Free Gifts,” which includes
"Farmland," "Fishland," "Redeem Cash," "Win slot machine? Easter Freebies," "Easy Cash
Out," "Click for Cash," and the newest “5 $0 ITEMS” (See Figure 9, Pic. 5 and Pic. 6). These
games, compared to PDD, are richer and imbued with American culture. It's worth noting that
the gameplay of TEMU's social games is similar to PDD's, except that rewards are given in
cash and coupons. The chance of winning is 100%, and the system notifications during
interaction all convey lucky messages like “It’s your lucky day!” and “Upgraded your

reward!” with surprise pop-ups. When TEMU dispatches these upgraded reward messages,
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the screen displays cool animations like fireworks, applause, smiling faces, and spray-like
confetti to celebrate the customer's lucky win. These animations are unskippable, requiring

the user to watch the entire demonstration until it ends.

Figure 9
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The result of these animated demonstrations left me feeling somewhat exhausted,
especially with the need to continually click the exit button. While the rewards offered by
TEMU seem very tempting, such as $150 cash rewards, 2 free products, 6 free products, or
“400g water” in the FarmLand game, the lengthy animations in TEMU gradually made me
feel irritated and impatient. The incessant pop-up animations somewhat diminished my desire
to continue interacting with the app. In the demonstration animations, TEMU frequently
displays numbers climbing and rewards accumulating. However, to claim these rewards,
users either need to engage in purchasing activities within TEMU, share TEMU with their
social friends, or invite friends to interact and compete in the games (TEMU has set up friend
leaderboards in many games, where users can compete on watering amounts after inviting
friends).

In the section for sharing TEMU to get help from friends, the approach adopted is
more diverse; users can choose to share via Message, WhatsApp, X (Twitter), Facebook,
Instagram, and other social or messaging app (see figure 9, Pic. 7). In contrast, PDD
automatically generates a special WeChat copy command, focusing on using the WeChat

platform for sharing.

TEMU: Planting with Trees for the Future

During my exploration of the TEMU app, I was drawn to a campaign where users
plant virtual trees, and in turn, TEMU commits to planting real trees in Sub-Saharan Africa.
This initiative is part of TEMU's efforts towards environmental protection and sustainable
development, in collaboration with the nonprofit organization Trees for the Future
(https://trees.org/). TEMU users can participate in this charitable activity through the TEMU

app (See Figure 10). This campaign aligns well with the contemporary environmental
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protection ethos advocated in both Chinese and American societies, representing a grand

vision and an excellent way to promote TEMU's company visions through marketing.

Figure 10
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During the activity, users can see the number of trees being planted increasing in
real-time (see figure 10 Pic. 1), which has a strong appeal to Western users who are more
receptive to environmental protection concepts. Users have the option to donate directly or
participate for free in planting virtual trees. According to data disclosed by TEMU, the
initiative has already resulted in the planting of 6,958,922 trees, restoration of 2,231 acres of
vegetation, and capture of 312,930 metric tonnes of carbon dioxide over the next 20 years,
benefiting many (data provided by Plant Trees for the Future).

In this virtual tree planting activity, users need to water the trees continually to help
them grow. The methods for obtaining water are similar to those in Duoduo Orchard, such as
browsing product pages, inviting friends, or recommending the app to new users. TEMU and
PDD also incorporate a competitive element during the watering process by automatically
setting up water-duels among online users to foster competition. The page design for this
activity includes friend competitions and special badges to motivate user participation. When
the sapling grows into a tree, the system automatically displays a thank-you letter from Africa
(See Figure 10, Pic. 4), acknowledging the user's diligent watering and support.

After about a month of consistent watering, my virtual “Nyasaland Tree” finally
reached its final form. TEMU planted a real tree on my behalf and awarded me a special
badge and a virtual certificate, thanking me for contributing to global reforestation. The
system then encourages me to continue watering virtual trees. After achieving the planting of
5 trees, I would receive a $100 coupon. In my view, TEMU's environmental virtual trees and
Duoduo Orchard's crop planting share similarities in combining the virtual world's medium
with real-world items to create new interactive and entertainment spaces. The motivation for
users extends beyond virtual world interactions to real-world rewards. However, I also
noticed that as the goal (receiving cash or a box of oranges) draws nearer, users need to invest

significant time and effort, requiring frequent engagement during spare moments.
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3.2.3 PDD and TEMU Everyday Use Comparison

Both PDD and TEMU involve users in a myriad of interactive notifications and
advertising recommendations throughout their use. They employ built-in social games and
pop-up animations to capture users' attention, leveraging social games that blend virtual and
real elements to cultivate "ideal users" (Fuchs et al., 2015, p.52) who are willing to utilize
their social networks to promote PDD and TEMU. Social gaming, flashy transitions, and
short video features enhance the social and entertainment aspects of both apps, incorporating
extensive gamification and entertainment design even in a non-gaming context, to the extent
that users may sometimes wonder whether they're using a shopping app or a social platform.

Compared to PDD, TEMU's demonstration animations tend to be lengthy and occupy
a large portion of the screen, with more pop-up animation effects. In terms of script design,
TEMU appears somewhat bloated, requiring users to constantly attempt to navigate to the
next step, which may frustrate and test the patience of users who prefer immediate action.
Particularly when attempting to complete tasks in social games, the app frequently urges
users to share, and even when users wish to exit the game, it issues a "friendly reminder"
questioning if they truly wish to forfeit the rewards and makes the exit button small to
encourage users to stay on the interactive page.

PDD's sharing options are more limited, mainly focusing on WeChat, while TEMU
offers a more diverse set of sharing options that align with Western users' online practices.
Furthermore, PDD's special WeChat command can be complex and confusing, requiring
users to explain to friends the purpose of the intricate combination of text, numbers, and

emojis to gain their assistance. TEMU, in contrast, adopts a more user-friendly approach.
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3.3 App suspension, closure and leaving

Light et al. (2018) note that the reasons for users to suspend, close, or cancel their
accounts are complex. Typically, when users are about to deactivate their accounts,

applications employ emotionally persuasive language in an attempt to retain them.

3.3.1 PDD: App Suspension, Closure and Leaving

Following the exposure to negative news about PDD, skepticism among users
primarily focuses on the low prices accompanied by poor quality of goods, an abundance of
counterfeit products, overly aggressive marketing campaigns, and the annoyance and
difficulty in refusing promotional requests from their social circles; poor customer service
quality, unaddressed requests, along with the challenging completion of marketing activities
and social games serve as additional concerns (Sun, 2018; Zheng, 2022). It is noteworthy that
many users find it challenging to refuse assistance requests from social acquaintances. In the
relationally driven Chinese society, it's often difficult for individuals to reject requests for
help from friends, family, and relatives. However, an overwhelming number of such requests
from social media not only imposes a psychological burden but also exceeds the users'
capacity to cope. The "free lunch" PDD offers is not so readily claimed, often at the expense
of social relationships, leaving friends feeling burdened and annoyed.

Zheng (2022) reported on an online host, ID: “Super Xiaojie,” who appealed to fans
for assistance in getting a free phone through a promotional event, claiming interaction with
over 60,000 participants but failing to successfully bargain, sparking online controversy. PDD
later reviewed the backend data and stated that the number of participants was not as high as

reported, with the alleged participant count having evolved from thousands to 60,000 through
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media amplification. Eventually, the host did acquire the phone valued at 2099 RMB, paying
only 0.01 RMB, with PDD shipping the phone.

Zheng (2022) disclosed that Shanghai lawyer Liu Yuhang participated in PDD’s
“bargain for free” activity and received a “super free card.” Despite numerous invitations to
bargain, he was consistently short by “0.9%.” Liu suspected the platform's data were not
genuine, accusing PDD of violating principles of honesty and credibility by using falsified
data to conceal the rules, which constituted fraud, and submitted a lawsuit to the court. PDD
explained that due to the limited display digits for percentages on the page, they abbreviated a
percentage with at least six decimal places to show as 0.9%; hence, the displayed 0.9% was
not actually 0.9% but 0.9996427% (Zheng, 2022). From such court evidence, it is evident
that PDD was not entirely forthcoming about the specific algorithms and display data during
promotional activities. Deliberately concealing actual data to some extent constitutes false
advertising to users. It's unsurprising, therefore, that many people question and feel angered
by these promotional activities. Dou (2021) discussed in a news report how the sudden death
of a female PDD employee due to overtime work stemmed from unreasonable working hours
and excessive workloads at Chinese internet companies. These negative reports, coupled with
dissatisfaction with PDD’s responses, have led many to deactivate their accounts and leave
PDD entirely.

When choosing to deactivate an account, PDD employs two methods. Firstly, users
can navigate to "Account and Security" in the "Personal Center" and select "Account
Cancellation." PDD then redirects users to a page to assist with the account cancellation,
which is conducted through an application process. PDD displays a red exclamation mark
(indicating a sense of danger) and elucidates a series of consequences that occur once an
account is canceled (See Figure 11, Pic.1). PDD warns users that upon account cancellation,

they will no longer be able to access previous transaction records and electronic invoices, nor
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will they be able to secure protection for disputes arising from past transactions; virtual rights
(such as virtual balance, points, coupons, game data, etc.) will be irrecoverable; users will be
unable to log in and use PDD’s website, application, and WeChat mini-program; finally, PDD
informs that personal data and historical information will be erased by the system.

The second method involves using PDD's customer service feature for account
cancellation. Users can request account cancellation from PDD's official customer service
(automated robot response). Following this request, PDD's official customer service will
automatically reply with a message: "Dear customer, thank you for your companionship
along the way. Duoduo has always hoped to bring you a richer product range and more
interesting experiences. If we have caused any inconvenience, please forgive us. Please
confirm if you wish to cancel the current inquiry account" and provides a "Yes or No" option.
Upon clicking "Yes," PDD sends a humanized apology, again acknowledging that failing to
provide the best service was PDD’s shortcoming. It promises to note the issue for continuous
improvement and lists several potential reasons for account deactivation (Figure 11, Pic. 2):
unlinking a WeChat account, unlinking a phone number, Pinxiaoquan Problems, poor activity
experience, excessive marketing advertisements, concerns or suspicions about information
leakage, among others. Except for the option of "other," choosing any of the reasons prompts
further explanation of the platform's policies from PDD’s customer service. PDD continues to
apologize, expressing regret for not providing a comfortable shopping experience and
reassurance that the platform will protect consumer rights. It again notifies the user of the
risks of account cancellation and sends a link to proceed with the cancellation, reminding
users to apply for deactivation. PDD indicates that the deactivation process, which involves
filling out a deactivation application followed by verification by a specialist, takes 72 hours

to complete. Finally, PDD reiterates that to successfully deactivate the account, users should
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avoid sensitive actions like freezing or linking other accounts, not purchase new services or

products, and not request refunds or PDD platform intervention in trade disputes.

Figure 11
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During the process of account cancellation on PDD, one can discern several reasons

that influence users' decisions to deactivate their accounts, focusing mainly on marketing

advertisements, activity experiences, and concerns over personal information leakage.

Additionally, users must apply to PDD and receive approval before completely deactivating

their accounts. A specialist is responsible for follow-up and approval, allowing users to truly

say goodbye to using PDD.
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However, it's also worth noting an interesting phenomenon encountered during the
investigation: although many people expressed their annoyance with PDD's advertisements
and assistance links, they did not intend to completely leave PDD. This is largely because the
prices offered by PDD are very affordable. After comparing prices across platforms for daily
necessities, they continue to shop on PDD, enjoying the benefit of purchasing useful products

at the lowest prices.

3.3.2 TEMU: App suspension, closure and leaving

American users' concerns about TEMU primarily revolve around undelivered
packages, lengthy wait times, mysterious charges, incorrect orders, and poor customer service
(Chow, 2022). In an article posted by Chow (2022) on the Better Business Bureau (BBB)
website, TEMU's customer rating was below 1.5 stars, with an overall grade of C. However,
by April 2024, the conclusion of the article's investigation, TEMU's rating on the BBB
website* had improved to C+.

Following its launch in the United States, TEMU experienced a sharp increase in
downloads and users, breaking new records. Despite being in operation for only two years,
TEMU has gradually gained influence, leading to several concerns in the United States
regarding data privacy, national security, economic practices, and ethical issues related to
labor standards.

Chow (2022) highlights the apprehensions regarding TEMU's information security,
especially the platform's extensive collection and sale of personal data for advertising. CNN
reporters have suggested that PDD, TEMU's popular counterpart in China, has capabilities to

monitor users, primarily on Android devices. The PDD development team once created

* See TEMU ratings on the BBB website https:



https://www.bbb.org/us/ma/boston/profile/online-shopping/temucom-0021-553943
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"malicious software" targeted at Android users to boost PDD's sales, leading to its removal
from Google Play Store and the disbandment of the involved development team to other
departments (Liu et al., 2023). Bakan (2023) reports that the malware could bypass security
permissions to access users' personal information and prevent uninstallation. Being under the
same corporate umbrella as PDD Holdings, media scandals related to PDD somewhat affect
the perception of TEMU's use.

With current applications relying heavily on data and data sharing among users, the
media and some politicians express concerns and skepticism towards apps headquartered in
China. They worry about the Chinese government's high jurisdiction over Chinese internet
companies, which could pressure these companies to share foreign users' information with the
government (Bakan, 2023; Liu et al., 2023). As mentioned earlier, TEMU does not disclose
its Chinese origin on its official website or app store, with the public often learning about
PDD Holdings' control from news or self-media analyzing TEMU's marketing activities.
Although these media and self-media investigations may not be entirely accurate, they can
influence the attitude of overseas users towards downloading and using Chinese apps.

Kaufman (2023) reports that the rapid growth of Chinese e-commerce platforms in the
United States relies on favorable import regulations and the threshold for goods subject to
U.S. Customs inspection. Goods not exceeding the threshold typically undergo minimal
scrutiny and are exempt from duties. According to Kaufman (2023), De minimis shipments
for U.S. imports increased from $200 in 2016 to $800, allowing many goods from China to
enter the U.S. in "de minimis" shipments, bypassing duties. Platforms like TEMU and
SHEIN exploit this loophole, rapidly growing at the expense of local businesses. On ethical
issues such as labor standards, allegations against PDD for lacking reasonable rest schedules
and causing excessive overtime, leading to employee deaths, further impact users' confidence

in the platform (Liu et al., 2023; Bakan, 2023; Kaufman, 2023).
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Overall, TEMU's development in the U.S. market will face more scrutiny, especially
in the wake of the TikTok incident. Rumors about Chinese tech companies stealing American
user information will continue to be magnified and discussed, affecting the confidence of
American users.

Completely deleting a TEMU account is not as straightforward as with PDD, as there
is no clear window for account deletion. Users must express their desire to delete their
accounts through customer service. After entering the chat interface and typing a "Cancel
Account" request, TEMU will type back feedback. Similar to PDD, the service bot informs
users of the consequences of account deletion (similar to PDD). However, TEMU offers users
a 7-day period to change their minds. If users decide within 7 days they wish to continue
using TEMU, they can cancel the account deletion request. Unlike PDD, TEMU users do not

need to undergo a review process; they only need to wait 7 days to fully leave TEMU.

3.3.3 PDD and TEMU: App suspension, closure and leaving Comparison

Both platforms employ retention strategies when users attempt to cancel their
accounts, with PDD utilizing more emotional content and tone to apologize to users. PDD
constantly emphasizes that it will reflect and further improve its features and policies to
provide better services. Both platforms inform users that all previously obtained coupons and
information will be irretrievably deleted upon account cancellation. TEMU does not overly
persist in the user's decision to delete an account and does not require further manual
verification. In contrast, PDD requires 72 hours to process related matters, and once the

cancellation is officially confirmed, the request to cancel the account cannot be retracted.
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3.4 Conclusion

In this chapter, I detailed how PDD and TEMU exploit user attention in their daily
use, through the design of app functions. Both platforms maximize the entertainment value of
shopping, social gaming, and the impact of marketing advertisements, along with the
persuasive power of emotional content and tone. Chow (2022) discusses the potential impact
and challenges TEMU may pose to the American business environment, particularly with its
price advantage and more flashy advertising interactions compared to other platforms.

Delong (2022) notes the significant impact of rising prices and inflation in recent
years on people's lives. The low prices and discounts offered by TEMU and PDD are
significant reasons for their frequent use. However, TEMU's animation effects are found to be
overly torturous and patience-draining for users. Neither platform freely gives away cash and
free products unless users genuinely help promote the platform using their social networks
for support.

The incessant pop-up advertisements and transition animations prevent users from
performing regular page functions. While animations effectively capture users' attention, their
excessive use impacts the software's capacity. Users are forced to frequently interact with the
app to use its services normally, deviating from the original intent of gamification, which is to
activate people's desires and mediate their emotions (Fuchs et al., 2014). TEMU's approach to
gamification notably deprives users of choice, guiding their behavior through electronic
media and losing control over the app in practice. Even with exciting lottery draws and
coupons, users feel overwhelmed and annoyed, as gamification's primary goal is to provide
emotional excitement (Fuchs et al., 2014). Once this excitement is consumed by gamification,
users opt to escape, close, and leave, portraying TEMU's promotions as deceptive in users'

eyes.
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Evidently, TEMU's gamification strategies are not beneficial for existing or
experienced users. Tiessen suggests that to ideally employ gamification strategies to engage
users, it should offer the right sensory stimuli and data-driven incentives to keep players
immersed in clicking buttons and maintaining focus (Fuchs et al., 2014, p.259). However,
TEMU's gamification strategies in practice do not follow such design principles, at least
misleading consumers with deceptive data-driven incentives. TEMU sets up seemingly easy
scenarios that often become nearly impossible to complete as users approach their goals. For
example, in the "Farmland" game, the initial and concluding tasks appear simple, requiring
only a couple of waterings for plants to mature and exchange for $1, aiming for the $100
target. Yet, as users nearly reach their goal, progress deliberately slows down, making the
final rewards significantly less than expected. Despite clear objectives, the practice gives

users a sense of unattainability, leading to fatigue and dislike towards such social games.
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Chapter Four

4. Unexpected Use and Experience

According to Light et al. (2018), using the walkthrough method does not necessitate
direct interviews or observations of users. However, supplementary datasets, including but
not limited to user reviews of the application, news reports, and discussions within online
focus groups, can supplement research data. These sources help determine whether users
deviate from the behavior initially envisioned by the designers, as user comments and
complaints about the application can reveal how the application has shaped user behavior and
whether users are satisfied or frustrated with its design.

In this chapter, I collected 150 user reviews of PDD from the Apple Store in the
Chinese market. I did not collect reviews from the Android market because, in China, phones
equipped with Android or other operating systems (Huawei used its own developed system,
HarmonyOS) have multiple download channels, making it difficult to generalize and
summarize. While reviewing the user feedback from the PDD, I noticed a peculiar trend in
the positive reviews: users giving PDD five-star ratings but expressing dissatisfaction in their
written comments, which I categorized as negative reviews. Users commonly believe that a
five-star rating ensures more visibility, as noted in one comment: "Giving 5 stars because |
wish more people would see that Pinduoduo is an app that cheats you out of clicks." Also, I
deleted 4 reviews that did not relate to the post topic. I ended up with 146 effective user
reviews. In the United States, I analyzed 140 user reviews of TEMU from the Google Play
Store, where the review policy tends to ensure comments are more on-topic and relevant to
the content, services, or experience being reviewed, thus making these 140 comments

effective.
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Both the Apple Store China and Google Play Store use a five-star rating system.
Negative reviews were primarily concentrated in the 1-star, 2-star, and 3-star categories,
while 4-star and 5-star ratings generally indicated positive appraisals of the application.
Overall, these user reviews focused primarily on three aspects of the application’s
functionality: gamification, customer services, and issues related to the affordability and

quality of items.

4.1 Reaction to Gamification
Gamification refers to the implementation of game-like mechanisms within an app,

designed to enhance users' engagement and time spent on the platform. By integrating game
mechanics with marketing campaigns within the app, gamification provides entertainment
and enhanced interaction, creating a win-win scenario for both users and businesses
(Conaway & Garay, 2014). Conaway and Garay (2014) also noted that incorporating game
elements in business applications can significantly boost consumer engagement, thereby
benefiting the business. Hence, in the discussion of gamification measures in PDD and
TEMU, I associated the automatically triggered game animations with the marketing
campaigns created by the enterprises. The essence of PDD and TEMU's gamification design
is to engage users in their strategically designed marketing activities. Feedback and
comments from users on the gamification designs of both apps reveal the effectiveness of the
platforms' marketing efforts. For instance, user reactions to designed activities—such as
issues with loading, app crashes, and frequent pop-up advertisements—highlight user

frustration and dissatisfaction with these gamified marketing strategies.

4.1.1 Reaction to Gamification PDD’s Customer Review
The rating for PDD has now fallen to 3.0. Among the collected user comments,

complaints about gamification predominate, generally reflecting a poor user experience. The
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main grievances center around perceptions that PDD's activities are not genuine, involving
false advertising that wastes users' attention and strains interpersonal relationships. This
section will showcase examples of users with particularly strong negative sentiments, such as
the review from user P12:

Between 2016 and October 2022, I didn't download Pinduoduo at all, and I rejected

numerous requests to help bargain. Today, the only person I really like asked me to

bargain on Pinduoduo, and finally it was reduced to 599.99, requiring coins. Then it
was always one person short. This way of messing with people's minds is exactly what
makes Pinduoduo disgusting. It's the Lunar New Year, don't ruin other people's
happiness! Pinduoduo, the worst app in the world. I swear on January 23, 2023, at

19:08, that I will never download this app again in my life.

Users feel deceived by PDD's dishonest data-driven practices and express strong
reluctance to use this "disgusting app" again. User reactions indicate a significant negative
impact from PDD's gamification tactics. Being invited by friends to participate in price cuts
has caused psychological distress and dissatisfaction, giving users the impression that PDD is
deliberately "playing" with their emotions. Additionally, users express dissatisfaction with the
waste of time and energy, as participation often results in continuous unsuccessful outcomes.
The lack of transparency and openness in the algorithm exacerbates feelings of frustration
and distrust towards the platform. Users also express dissatisfaction with how PDD's
gamification strategy consumes interpersonal relationships. Since the game's objectives
involve inviting friends or family to participate, repeated requests can create awkward
situations within personal relationships, especially when such activities are widely regarded
as dishonest and unfair.

There is also widespread dissatisfaction among the user community regarding PDD's

gamification strategies exploiting users to save on advertising costs. The complex and
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cumbersome design of the gamification significantly reduces users' willingness to participate
in activities. The inability of users to achieve the benefits promised by the platform despite
their efforts further deepens their negative emotions. This sentiment is evident from the
feedback of user P2:

...the methods are nauseatingly convoluted and useless. They want users to recruit

new users while wasting the time of existing users on meaningless lottery draws. It's

clear they're just using the quantity and quality of users brought in to distribute red
packets, yet they insist on disgusting people by repeatedly clicking the draw button.

This effectively diminishes their advertising expenses by utilizing users. It's a

completely foul, nauseating, foolish, and shameless trap, but it precisely exploits

people's tendency to seize small advantages.

PDD's attempts to exploit the public's psychology of "seizing small advantages" may
increase user engagement in the short term, but encountering obstacles from the system and
exhausting trust can quickly create negative feelings of being exploited among users. Overall,
PDD's gamification measures do not necessarily enhance user satisfaction, and the
implementation of incorrect strategies by the platform can lead to user attrition. Negative
reviews from PDD heavily emphasize user dissatisfaction with the platform's deceptive
promotional activities and gamification strategies. Even in reviews with five-star ratings,
there is little praise for PDD's gamification efforts; instead, the focus tends to be more on the

benefits of low prices, quick returns, and affordability.

4.1.2 Reaction to Gamification TEMU’s Customer Review

In the user reviews collected, many users complained and expressed dislike for the

interstitial animations and continuous pop-up ads, which prevent them from carrying out
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normal operations on the page. Although the animations effectively capture users' attention,
their excessive use has impacted the software's functionality. Users are unable to skip these
animations and must perform frequent actions just to use the app normally. This defeats the
original purpose of gamification, which is to engage the public's desires and emotionally
regulate them (Fuchs et al., 2014). TEMU's gamification distinctly features the deprivation of
user choice, guiding user behavior through digital media and resulting in a loss of control
over the application in practice. Even with exciting elements like sweepstakes and coupons,
users feel these tasks are unachievable, leading to frustration. For instance, user T9
commented:

Listen,Temu.l can't even get into your app to purchase items because you just KEEP

BOMBARDING ME with your "deals" that even say at the bottom are programmed to

land on the result. I just want to look at your items, but instead I have to click through

3 spinning wheels, 2 presents, and can't just look at what I'm trying to buy. It has

prevented me from buying anything from you for awhile now, because it's a task just to

get on your app. We all get it, some items are 90% off, but | don't care!

From user T9's feedback and others like it, it is evident that TEMU's gamification
strategy has encountered significant issues in practice. The excessive interactive demands and
intrusive pop-up ads severely disrupt the user experience, requiring multiple steps and
unavoidable interactive sequences. This indicates that TEMU's script is overly complicated
and deprives users of choice, not only failing to activate users' active participation and
emotional regulation but potentially causing frustration and resistance. When users cannot
effectively control their use of the app, even sweepstakes and substantial discounts can
provoke intense negative emotions, turning what should be enjoyable into an obstacle. For

example, user T15 wrote:
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This is the most annoying app | have ever used. Anytime you touch ANYTHING, it

throws a bunch of ads on your face,to the point where it becomes tedious to even

search for a single item...basically anything in this app results in many pop-up ads

back to back. it's nearly impossible to get around in this app because of that.
Gamification design becomes a kind of shackle on the user when the user feels a clear
obstacle.

One of the main purposes of gamification is to provide users with a thrill of emotional
value (Fuchs et al., 2014). Once this excitement is consumed by the gamification process,
users may choose to escape, shut down, and leave. This has led users to perceive TEMU's
actions as false advertising. Clearly, TEMU's gamification strategies are not beneficial for
seasoned or returning users. Tiessen argues that to effectively engage users with ideal
gamification strategies, proper sensory stimuli and data-driven approaches are necessary to
keep players consistently engaged and focused on clicking buttons (Fuchs et al., 2014, p.259).
However, in the actual usage and daily operation of TEMU's games, it is evident that these
gamification strategies do not adhere to such designs and at least create misleading
data-driven experiences for consumers. For example, user T100 wrote:

BEWARE!!! Their little "Fishland" game in the TEMUapp is a scam!!! They keep
moving the goal posts.So what seems like something you might be able to accomplish
in a week or so, will actually take several years not days. On top of their little
scamgames, their app is truly terrible to navigate!!! Yousometimes have to press the
back button 10 to 20 times to finally get to the Home Screen again. The)make you
memorize/write down stuff to be able to pick up where you left off.

TEMU sets up seemingly simple scenarios that appear easy to complete at first
glance, but as the goal approaches, the effort put forth by the user significantly diminishes.

For example, in the "Farmland" game, the initial watering and finishing tasks are
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straightforward—watering once or twice matures the plant and earns $1, progressing towards
a $100 target. However, as the user nears this target, the progress intentionally slows down.
When only $1 away from claiming free goods and discount coupons, no matter how the user
waters, the final plant yields very minimal rewards. While the goal is clear, it ends up giving
users a feeling of unattainability in practice. Such social gaming ultimately leads to the

accumulation of negative emotions among users.

4.1.3 Customer Review Comparison: PDD and TEMU Reaction to Gamification

Both apps have adopted similar gamification strategies, but TEMU's scripting for its
gamification plan is noticeably more bloated and complex. It exerts stronger control over
users, demanding more in-app interactions, which has led to significant dissatisfaction among
users. In the context of pop-up advertisements and social games, users of both PDD and
TEMU have expressed predominantly negative opinions, many stating that it is virtually
impossible to complete the game tasks designed by PDD and TEMU. This is because both
apps alter the script as users are about to succeed, demonstrating incorrect data-driven
outcomes. User feedback clearly indicates that although gamification is theoretically an
effective means to increase user engagement and enhance the user experience, if implemented
improperly, especially in the absence of honesty and transparency, it not only fails to achieve
the intended positive effects but also provokes strong user backlash, leading to user attrition
and damage to the brand image. Therefore, it is crucial for PDD and TEMU to reevaluate
their gamification strategies to ensure the authenticity, fairness, and transparency of their
activities in order to rebuild user trust and improve the user experience. Additionally, TEMU

should reconsider the design and implementation of its gamification elements, reduce
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mandatory interactions and pop-up advertisements, simplify the user interface, and grant

more control to the users.

4.2 Customer Services

Customer services are a crucial aspect of assessment in shopping apps, involving the
protection of consumer rights and the platform’s ability to effectively resolve transaction
disputes. When consumers have doubts about a shopping platform, customer service is
needed to help resolve these issues. Both PDD and TEMU are online shopping platforms and
are equipped with official 24/7 customer service, incorporating intelligent responses and
Al-generated features. Therefore, consumer reviews can provide insights into the strengths

and weaknesses of their customer service.

4.2.1 Customer Services on PDD’s Customer Review

In reviews of PDD's customer service, user opinions vary significantly. Notably, in
positive reviews, users generally report that refunds on PDD are more convenient compared
to the cumbersome processes on Taobao and Jingdong. When a transaction dispute occurs on
PDD, the platform intervenes quickly to assist users with refunds. For example, user P16
wrote:

[ feel that Pinduoduo is relatively better compared to other apps because the official

support team will resolve any issues you raise. Even if the purchased item is not up to

par, you can get a refund quickly as long as there's a valid reason, which is a

significant advantage over other apps...This is either my second or third year using

Pinduoduo, and it's just fantastic. Comparing prices across different sellers is also

super convenient. I almost always shop on Pinduoduo. Even if the customer service is
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not great, you can file a complaint, but the seller's customer service I've dealt with

has generally been reasonable.

In most positive reviews, users widely report that PDD is quick to assist with
resolving transaction disputes and the customer service attitude is good. User P150 recounted
their experience of purchasing a mobile phone on PDD, applying for a refund twice due to
personal reasons, and facing difficulties with the seller. However, after asking the platform to
intervene and conduct an investigation, the refund was promptly processed, and P150 even
received a follow-up call from PDD's customer service, expressing great appreciation for
PDD's quick and proactive defense of consumer interests.

In feedback from user P95, it was noted that although some sellers may be deceptive,
once the issue is reported to PDD's official customer service, users can file a complaint
against the shop and request platform intervention. These comments reflect that PDD’s
official customer service team can sometimes maintain a positive attitude in helping resolve
issues effectively, providing positive feedback and experiences regarding the speed and
manner of official intervention.

It's important to elaborate on the customer service experience here. Users typically
first interact with the seller's customer service directly. The platform's official customer
service acts more as a supervisory body. Most feedback collected centers around complaints
against the seller’s customer service. Platform intervention, however, does manage to resolve
some of the issues reported by users to some extent.

As discussed earlier, PDD manages sellers by introducing a "guarantee fund" system,
which somewhat regulates sellers’ behaviors but does not control the quality of the seller's
customer service. According to the reviews, the quality of PDD's customer service is
inconsistent, being good at times and less so at others, and not all consumers are able to

successfully resolve their disputes. When overseers in online transactions are absent, it can
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cause greater confusion and distrust among users, leading to them abandoning the app. For
example, user P10 noted:
I advise everyone to stop using Pinduoduo...the platform did nothing about it. |
waited an hour just to get to customer service, only to find out it was all automated
responses. They just repeated the same few lines and didn't address any
problems...even when [ remember to ask for human customer service, its all
automated and doesn't solve any problems...Now I understand why so many people

hate Pinduoduo. Ah, just stop using Pinduoduo. Really, just stop using it.

From the negative reviews, it's evident that PDD's customer service heavily relies on
system-generated automated responses. Users have experienced long wait times only to be
connected to a service that provides automated, repetitive replies with few human
interactions. This has led to numerous users expressing specific issues without receiving
effective solutions. This exacerbates feelings of frustration and dissatisfaction among users,

leading them to feel that their concerns are not being heard by the platform.

4.2.1 Customer Services on TEMU’s Customer Review

In the user reviews for TEMU, the 1-star and 2-star ratings primarily focus on
complaints about the gamification measures, with less discussion about customer service.
However, some users have also expressed concerns about the inadequacy of automated

responses. For example, user T130 shared their difficulties while using TEMU:

Before installing this app. Look up the info about the app. News says this is the worst
app on Google Play...When you chat with the computer, it messes up the order. If you
can get a person, they sometimes understand that it is going on. But most of the time

they do nothing about missing items.
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Based on the feedback from user T130 on the TEMU platform, several key points
about the customer service experience can be summarized. First, users are unable to
effectively communicate with the automated response system, which also misidentifies order
details, indicating that the automated system is unable to understand and address users'
specific issues accurately. Even when users manage to reach human customer service
representatives, they still fail to resolve the issues. In the user reviews collected, there are
only a few mentions of dissatisfaction with customer service among TEMU users, which may
relate to user habits; most American users are accustomed to Amazon’s customer service,
renowned for its efficiency and excellence in timely addressing customer issues. However, it
is important to note that TEMU has only been in the market for two years and is still adapting
to new international markets. It is expected that both its automated and human customer

service will improve to meet customer expectations in the future.

4.2.3 Customer Review Comparison: PDD and TEMU Customer Services

Both platforms employ automated response systems, and inconsistent customer
service can erode user trust, leading to a negative experience. Moreover, TEMU's customer
service infrastructure is built upon PDD’s system, adopting the model used in China.
However, PDD still needs to improve its customer service system to enhance the
effectiveness and accessibility of its automated services, thus better addressing users' specific
concerns and reducing user churn. TEMU should continue to evolve and enhance its
customer service functions for international markets, adapting to the different requirements

from those in mainland China.
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4.3 Cheap Goods and Quality

As previously mentioned, both PDD and TEMU have adopted a low-price strategy to
capture the market of lower-income users, earning them the label of "price butchers." Low
pricing has become a hallmark of these two apps, but it also brings concerns about the quality
of the purchased goods. After all, "you get what you pay for," and the two applications have

received mixed reviews regarding low-priced products and their quality.

4.3.1 Cheap Goods and Quality Reaction on PDD’s Customer Review

In the analysis of the operating models previously mentioned in Chapter 2, it was
noted that the pricing strategy of PDD is highly attractive to consumers. Many users choose
to shop on PDD after comparing prices across different platforms. PDD aggregates
homogeneous orders, bringing together a large number of consumers with similar shopping
needs, which generates substantial order volume and compensates for the price reductions
sellers make. Among the consumer feedback collected, many individuals who identify as
college students express their gratitude for PDD's affordable pricing. For instance, user P7
wrote:

As a loyal university student user, after using this for two years, I absolutely must

leave this review—it's truly fantastic...Moreover, the prices here are indeed more

affordable, making it more accessible for everyone. In summary, my family all insist

on using this!

As a group of students with lower incomes or relying on their families for financial
support, PDDs are able to meet their shopping needs well. For example, users of P62 believe

that:
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As a student, I genuinely think Pinduoduo is pretty good. I buy small items like
stationery, pen refills, earrings, and planners, which are indeed affordable...While
Pinduoduo is seen as sketchy by many, we should choose items that are both
inexpensive and trustworthy. If you know that some items on Pinduoduo are
problematic yet still decide to buy them, you're not only buying those items but also
buying frustration. It's really just asking for trouble.

From the feedback of these two users, it's clear that PDD has a significant appeal to
specific consumer groups. Despite occasional quality issues on the platform, the low prices
often make these less of a concern for many shoppers. When selecting products, users who
opt for reputable suppliers offering both competitive prices and quality can indeed find
satisfactory goods on PDD.

Additionally, many users recognize that the risk of purchasing counterfeit goods exists
in online shopping regardless of the platform, including Taobao or Jingdong, where incidents
of fake products and poor-quality goods still occur. However, the affordability of PDD's items
means that even if a counterfeit product is purchased, it doesn't cause significant distress.
With PDD's increasing regulatory efforts and improvements in service quality, more people
are transitioning from being skeptical and dissatisfied to reaccepting and trusting PDD. For
example, user P82 initially became disillusioned with PDD and uninstalled the app but
returned after several years. P82 now believes that shopping on PDD is very secure, and the
quality of goods has improved considerably, even surpassing some of the established
shopping platforms:“Some people keep complaining about the poor quality of Pinduoduo
products, but honestly, have you ever conmsidered the quality of the items you buy on
Taobao?”

Considering all the reviews, it can be summarized that PDD's affordable products are

a double-edged sword. For users focused on practicality, the quality issues with PDD's
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products can be overlooked due to their low prices. However, for consumers who place a high
value on product quality and adhere to the belief that "you get what you pay for," PDD may

not be the best choice.

4.3.2 Cheap Goods and Quality Reaction on TEMU’s Customer Review

The analysis in the previous chapter highlighted that most of TEMU's suppliers are
from PDD Holdings in China, which leads to a mixed quality of products. This situation is
difficult for overseas consumers who are particular about product quality. For instance, user
T20 expressed significant dissatisfaction, stating, "Don't order from here! At least half the
items you receive are complete junk and will go straight in the trash.” Many other users who
left negative reviews echoed this sentiment, noting that the images on TEMU do not reflect
the actual quality of the products received. User T83 mentioned, ‘“Photos rarely show the true
quality.” Most users believe that the product images displayed on TEMU are misleading and
differ significantly from what is delivered.

Additionally, some users highlighted the long delivery times on TEMU, often waiting
over a week or more to receive their orders, which greatly diminishes their shopping
experience. Some, like user T21, compared their experience unfavorably with Amazon
Prime, noting, "Some items are cheaper on Amazon and if you have Prime, then you get your
product in two days." This user also shared a negative experience with receiving orders,
where 80% of the products from TEMU arrived damaged or were lost in transit.

As of April 11th, the Better Business Bureau’s official website shows that there have
been 2,050 complaints from U.S. users about TEMU in the past three years, with 1,815 of
them resolved. The majority of these complaints were about product issues, totaling 642
product-related complaints. Therefore, the overwhelming majority of U.S. users strongly

believe that TEMU needs to ensure the quality of its products.
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However, with the increasing cost of living and inflation, U.S. consumers have
gradually begun to embrace the affordable products offered by TEMU. The majority of user
reviews collected indicate that many have found desirable products on the TEMU platform,
which excite them and are tolerable despite minor flaws and imperfections, especially since
the prices are highly competitive compared to other platforms. Many users who have left
positive reviews suggest that others carefully vet the products they wish to purchase. For
example, user T18 advises:

I suggest you always read reviews, review pictures, and look at item descriptions.

They are good about refunding money if a product is missing or damaged during the

shipping process. Great prices, unique items. Something for everyone!

In conclusion, TEMU still needs to further improve product quality and supplier
standards, as overseas consumers increasingly expect high-quality products and enjoyable
shopping experiences. TEMU should continue to optimize its logistics and shipping
processes. These measures will help to enhance customer satisfaction and brand reputation,

thereby maintaining its competitiveness.

4.3.3 Customer Review Comparison: PDD and TEMU Cheap Goods and Quality

Firstly, both PDD and TEMU have encountered user complaints about product
quality, indicating a need for both platforms to enhance their vetting processes for supplier
product quality. For e-commerce platforms, the quality of a supplier's products directly
affects customer satisfaction and platform reputation; thus, strengthening product quality
control and supplier screening is key to enhancing user experience.

Secondly, due to cultural differences, consumers in Mainland China tend to have a
higher tolerance for product quality issues compared to overseas consumers. This is partly

because, given the very favorable pricing, Chinese users might overlook some minor quality
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issues. However, American consumers have higher expectations and demands for the quality
of the products they purchase, which can lead to unsatisfactory user experiences in
international markets. As mentioned earlier, PDD and TEMU's strategy focuses on low
pricing, attracting a large number of users looking for cost-effective goods, mostly everyday
items. Both platforms struggle to meet the broader user base that demands higher product
quality and better logistics.

Lastly, user reviews for PDD and TEMU also reveal user-developed strategies for
utilizing the platforms to ensure as satisfying a shopping experience as possible. These
strategies include carefully reading product reviews and checking the ratings and
qualifications of suppliers before making a purchase. Such practices help users filter out
higher-quality products, thereby reducing post-purchase dissatisfaction and complaints to
some extent. TEMU's management should focus on improving product quality to better adapt

to the consumer culture of overseas markets.

4.4Conclusion

In this chapter, I have reviewed user reviews for TEMU and PDD, meticulously
discussing the design of their gamification strategies, customer service, and users' attitudes
toward cheap goods and quality. The majority of negative reviews closely revolve around the
gamification strategies developed by PDD and TEMU. Overly complex scripts can confuse
users, not only failing to provide proactive interaction but also becoming a hindrance.
Therefore, PDD and TEMU need to further optimize their interface interaction modules,
simplify script timing, or provide a function to close popup ads with one click, reducing
unnecessary interactions and returning control of the app to the users. Additionally, in their

gamification measures, PDD and TEMU should enhance the transparency of their algorithms,
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allowing users to better understand the marketing activities they participate in. Deliberately
concealing data-driven strategies will not aid in fostering user loyalty.

Secondly, PDD and TEMU should establish a more effective customer service system,
strengthen supervision over supplier product quality, optimize logistics systems, and the
process for returns and exchanges to meet the increasing expectations of users. For overseas
markets, particularly those with high-quality standards, TEMU needs to adjust its product
strategy to ensure that the goods offered meet the expectations of local consumers. As the
user base grows, TEMU should optimize its products, offering a range of verified

high-quality goods to meet the consumption needs of different market consumer
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Conclusion

In this thesis, I have conducted a study on PDD and TEMU using the walkthrough
method. This approach has showcased the inner workings of these two applications and their
innovative interactions with users. It also examines how PDD Holdings introduced TEMU, a
product with distinct Chinese e-commerce characteristics, into the U.S. market. Despite the
cultural differences, TEMU has managed to significantly influence the U.S. market. Through
a systematic comparative study, the visibility of TEMU in a complex media environment has
been enhanced. Using PDD, which has seen tremendous success in China, as a point of
comparison, the contrasts drawn allow for a clearer observation of the cultural attempts made
by media to adapt and enhance interactions across different cultural backgrounds. This thesis,
to some extent, fills the overseas gap in research on the Chinese e-commerce medium of PDD
and showcases TEMU's endeavors in the U.S. market, along with their similarities. Many of
TEMU's operational strategies, marketing activities, and user demographics fundamentally
reference PDD's successful path to penetrate the market, aiming to cultivate a broader
overseas user market. If circumstances permit, it is anticipated that in the next three years,
TEMU will secure more advertising orders and gradually shift from loss to profit.

This thesis reveals the "virtual and real" intertwined new spaces that PDD and TEMU
aim to create through their social gaming and gamification measures. PDD and TEMU are
not merely shopping platforms but represent a new type of shopping method with various
entertainment and social functions, carving out innovative ways for platform-user interactions
in the virtual space. They penetrate users through the strategy of "social + e-commerce +
gamification," thereby developing strong user relationship chains. Both PDD and TEMU
utilize users' social networks for promotion and provide emotional value through gamified
methods. This innovative interaction model between virtual game tasks and real-world

rewards reshapes the connection between the virtual world and the real world through
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gamification. In their leisure game modules, users, while playing games, are inevitably led by
the system to browse through different categories of goods to achieve the preset game goals
and tasks. Thus, user entertainment behavior transforms into a connection with goods, and
with the stimulus of discounts, purchases are easily made, subtly influencing users'
subconscious buying behavior. Such gamification schemes can stimulate consumer
enthusiasm, deepen user engagement, and significantly enhance customer loyalty, further
expanding corporate profits. According to the findings of the thesis, TEMU and PDD provide
significant insights for future program design. They offer not just shopping functionalities but
also integrate entertainment and social features. As network infrastructure improves, user
attention will become a primary resource in app competition. Possessing a variety of
functions and interactive means will aid companies in creating economic value, which is a
beneficial aspect for them. However, practical exercises also expose the exploitation of user
experiences and social circles by PDD and TEMU's gamification. Specifically, the behavior
of deliberately concealing game progress from users can also cause frustration. This thesis
reveals the attempts by PDD and TEMU to cultivate user behavior, trying to enhance the
entertainment value of online shopping and influence users' acceptance of product
advertisements through various gamified ways, to encourage users to spend more time
receiving advertisements and increasing their in-app stay time. Both capitalize on fragmented
time, and the reality is that only a minority of users who complete the games receive real
rewards, essentially constituting a form of electronic exploitation by capital.

PDD and TEMU emphasize the tremendous potential value of social relationships. In
the dynamic internet environment, they make consumers feel profitable by subsidizing
products, willingly using their personal space within social relationships to subsidize the
company and carve out market territory for the application. What seems like simple sharing

on social platforms gives TEMU and PDD more exposure and discussion heat in the network



92

design. Essentially, PDD and TEMU are internet products, thus possessing the characteristic
of interacting with users in real-time. Unlike traditional media scenarios where users are
passive receivers of information, only passively receiving advertisements and information,
PDD and TEMU fully utilize the interactivity of social networks. They use entertainment
methods to reinforce the desire to click and share every time, encourage user interaction with
products, and deepen the impression of the brand and products in users' minds during the
process of enhancing user experience. The low cost of online socializing, relying on dynamic
network infrastructure, and real-world culture of human relationships all assist in the growth
of TEMU and PDD. This is a design that other shopping platforms lack or have not valued.

Furthermore, this thesis also introduces national-level influencing factors, showing
how TEMU and PDD also display the competition between nations to some extent. Amid
tense international situations, some internet enterprises with Chinese backgrounds developing
in the U.S. will inevitably face more scrutiny. The TikTok ban or sale saga is a vivid example.
The U.S. government has repeatedly emphasized the national security threat posed by
TikTok, yet there has not been concrete evidence proving TikTok would leak private data.
Nevertheless, it has been subject to continuous scrutiny by the U.S. government and has
repeatedly become a focal point of discussion in American society, even sparking protest
movements. Although the TikTok scrutiny hasn't affected TEMU yet, the sensitive discussion
about data security and national security concerns it triggered will also impact users aware of
TEMU's true nature as a Chinese enterprise, possibly causing societal-level data sensitivity or
"data phobia" effects. This could be a direction for future research.

It is important to note the limitations of this thesis and directions for future research.
This thesis used the Walkthrough Method to systematically investigate the two applications.
The data generated by the survey can only represent the platform data and activities between

January and April 2024, without deeply analyzing users or directly collecting usage data from
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TEMU and PDD users, thereby creating some differences. This study could not cover all
aspects of the application's use process comprehensively, focusing mainly on the gamification
measures, innovative e-commerce, and media strategy of social relationship fission of PDD
and TEMU. Future researchers could conduct field data experiments and qualitative
interviews, delving into whether users feel annoyed by TEMU's gamification measures or are
driven to use TEMU more willingly. Future research could also revolve around users who
have used PDD in China but continue or cease to use TEMU after moving to the U.S. for
work, study, or family reasons. This particular group, having used both applications, can

reveal more about the technical intricacies within the apps and cross-cultural adaptability.
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Code
ID

Original ID

Time

Comments from the Customer

Rating

T1

Antonio Vidro

March 22,2024

They have qames that are impossible
to win whenthey move the goal
further and further away. It's notfun,
and it's not fair. The items come in a
reasonableamount of time,
considering they're coming
fromoverseas. But they are often bent
or crushed. Notenough to completely
damage but dent, yes. A lightfixture
Ireceived was broken.and alass
waschipped, and 1 did get a refund.l
would like thingspacked better.And
some items can't be delivered tomy
address which makes little sense. Fix
it.

T2

Temu
APL21552

Coupon-

March 23,2024

Enter Coupon in temu profile to get
$100. Thetemu's a best store, But after
the most recentupdate,it is normal.
Quality is too  strong, and
othershopper get unrealistic perfect
shots. The hp fordifferent guns and
bullets has been changed and noonger
as accurate as it was. When you watch
thereplay of the kill, something
doesn't look right withhow the shot
was achieved.Parachute
buttonchanges between two
differentlocations. Slow atswitching
weapons.Loosing interest after this
update
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T3

Wedigoaway

March 21,2024

Used to be better, all of a sudden the
orderminimum went from $15 to $20.
They also havesome dumb game
'fishland'.Huge scam, yourenever
going to get your two cheap trash
itemsunless you have 500 friends you
can share to. Usedto be a half way
decent app but at this point youmight
as wel order off Amazon. At least
they dontwaste your time.

T4

Emily Rose

January 21,2024

It was fine at first but then they keep
spamming  youwith  "turn  on
notifications!" And they change
theamount of stuff you can buy. They
added a $10minimum and now it's a
$20 minimum when 1 onlyhave less
than $8 worth of stuff in my cart.
Iflwanted $20 worth of stuff 1
would've added it. It's ascam to make
you spend more money and
it'sseriously disappointing because 1
actually enjoy thecheap little items
they sell even though most ofthem are

fragie and cheapy made,

TS

Robin Wenz

March 20,2024

The deals are incredible and really
worth taking alook through. It's very
addicting 1 warn you! Thatalows me
to have the thinas Icouldn't
afforcbefore.Most of Temu products
are first-handquality products.Once in
a blue moon you might getsomething
of a dud, but it's easily returned
orrefunded.Shipping has been 2-3
weeks. Con: gamesto invite friends
are a rip off! Stay away from them!It
takes well over $3k spending to win
the gifts youcan buy cheaper! it's like
a pyramid scheme!
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T6

Christie French

March 13,2024

When 1 first started shopping with
temu it was greatgot a of promotion
discounts, but after | ordered acouple
thingslstopped receiving the
samediscounts.Like the box they start
you out with 3 ancthen they only give
you 1 and then none.l use togive temu
high praise to people so that they
couldget the deals to, but now that
this is how they dothinas ldont see the
point. Also if you try to win freestuff
they make it impossible playing their

games.

T7

Kim Schauer

March 30,2024

I love the app.l love the prices. | don't
like beingconstantly harassed
aboutlosing the credit thathave. It
reads that credit never expires so back
offplease.i'm unable to use it riaht
now, Ifl could finca way to leave
feedback within the app 1 could
havewritten this without the public
having to read it also

T8

Jewelee Bunker

February
25,2024

Temu is qreat! Cheapest prices, even
withoutcoupons for good qualityitems
as Amazon, for halthe price. Shipping
takes about 3 weeks for me &their
packaging leaves a lot to be desired,
but theygive refunds for damaged or
missing items. Theside games take at
least 3 months to get the freegifts, so
ljust think of it as a daily game 1 play
thattakes about an hour of my time.
They do bombardwith notifications,
but they can al be easily turnecoff.
The good outweighs the bad!
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T9

Michael Kairewich

February 3,2024

Listen,Temu.lcan't even get into your
app topurchase items because you just
KEEPBOMBARDING ME with your
"deals" that even say atthe bottom are
programed to land on the result.iust
want to look at your items, but instead
1 have toclick through 3 spinning
wheels, 2 presents, andcan't just look
at what I'm trying to buy. It
hasprevented me from buying
anything from you for awhile now,
because it's a task iust to get on your
app. We all get it, some items are 90%
off, but 1 don'tcare!

T10

Erica Barduca

January 19,2024

Always get my items but get free
things etc etc andnever get options or
them.Other than that, there areno
issues yet. Also, funny how they
know the exacttime.l pick up the
phone in the am. Not open it,
justtouch it, andl start getting
notifications. Makes
meneryous.Shipping takes a while,
too, but 1 get mystuff, and it's always
good quality.

T11

Trainer Paul

April2,2024

I have purchased from TEMU, I have
also returnedan Item in Mexico. 1 can
say the TEMU has done agreat job
with both sale -tracking your package
untiit's in your hand -and returning an
item. Not only forUS shipments but
also In Mexico. The shippingtakes the
same amount of time for other selers
thathave overseas items. But they
stand strong in theirwords and
especially what they will say they will
dothat's says a lot ! Thank you TEMU

for a greatexperience!
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T12

Coda B

February
13,2024

The mini games are a complete scam.
If you're justgoing to buy a couple
things, then you can find themfor
cheap, and shipping speed isn't too
bad. But ifyou activate a 70% off
coupon, then they'll raise theprices of
items by 70%.,s0 it ends up being
thesame price.And the fishland mini
game is designecto not be beatable,it
wil progressively give you
lessprogress until you get .001% per
click

T13

Charcole “Daisuke’

2024-02-03
00:00:00

You have the illusion of "free items"
but you'l justend up paying for it. Let
me be clear: NOTHING isfree, just
discounted. And the little games
thatadvertise themselves as winning
"free" stuff requireyou to jump
through a bunch of hoops to
progress,either by inviting, browsing,
or buying.i'm just gonnatell it how it
is: it's a scam.They intentionally
slowthe progress it takes to get the
items and/or forceyou to invite

people,and sometimes it doesn't work

T14

Angel Jones

January 15,2024

The wishlist feature is great, but it
really needs away to organize it;
maybe by category? Also,products
often get discontinued before you can
buythem, but they don't show you a
picture of them, soit's hard to tell
which one got discontinued so thatyou
can choose a replacement. Some of
my stufhas been good products at
good prices, but a fewhave been really
flimsy. Everybody's gonna havethat;
they do refunds with money back Or
TEMUcredits.l like that. Overall, a
pretty good experience.




107

T15

Travis Nobles

March 2,2024

This is the most annoying app 1 have
ever used. Anytime you touch
ANYTHING, it throws a bunch of
adson your face,to the point where it
because tediousto even search for a
single item. Click back, that'san ad,
search, ad, click on something, ad, go
to yourcart, ad, open the app, ad,
touching or doingbasically anything
in this app results in many pop-upads
back to back. It's nearlyimpossible to
getaround in this app because of that.

Have to uninstal.

T16

deborah case

February 5,2024

Waste of time!! It constantly pops up
with chancesto get more discounts
with a spinning wheel somuch so you
never make it to the end of
yourshopping purchase.Plus when
you search for anitem,it offers it at a
certain price but when it takesyou to it
the price is not the same, it's
usuallyhiaher!! So unless you want to
spend  unlimitedhours per day
searching  for  these  so-caled

"speciabargains" avoid this app

T17

“Old Salt”

January 23,2024

It might be addictive but getting tired
of orderingitems and not getting
them.l can see when they getthe funds
for the items ordered (payment is
madevia an electronic funds transfer
or EFT) and they arenormally
receiving the funds in less than 1
minuteafter clicking on the "complete
order" button.However, anywhere
between 30 minutes to an hourreceive
notification that some of the
moreexpensive items are out of
stock.Yet,Inever see arefund for these

items nor do lreceive them.
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T18

Crystal St Pierre

January9,2024

Takes about 3 weeks to get
packages.Purchasesare a hit or
miss.Sometimes you get
somethingthat looks nothing like the
items picture.Sometimesyou get a
really great quality product.l suggest
youalways read reviews, review
pictures,and look atitem
descriptions.They are good about
refundingmoney if product is missing
or damaged during theshipping
process.Great prices, unique

items.Something for everyone!

T19

Michael Smith

January 20,2024

It was a good app but then they
started doing thingslike showing a
price but then when you click on
thelisting,the price is exponentially
higher. Or the pricechanges after you
put an item in your cart. Bait
ancswitch, the shell game, it all boils
down to beingdishonest. Theyjust
gave me three coupons thatadded up
to $100 after 1 placed a $50 order.
Theywer for $5 off a $25 order, $25
off $75 and $35 off$100.The only
problem, they all expired in 24

T20

Janice Drabek

January 24,2024

Don't order from here! At least half
the items youreceive are complete
junk and will go straight in
thetrash.The  pictures are very
deceiving and they baitand switch all
the time. They completely
bombardyou  with emails and
notifications all daylong. Andthey no
longer offer the save for later
wishlistoption. Their customer service
is useless. Bicheadache. Stay away!!!
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T21

Paul Garcia

March 17,2024

Hit or miss on quality of products. It's
like taking achance.Some items are
cheaper on Amazon and ifyou have
Prime, then you get your product in
twodavs.For some reason, 80% of my
Temu packagesget damaged or lost.
Very poor packaging as well.They
have also introduced these games you
play fofree bonus items where you
get prize money youcan cash in to use
on Temu, but you never getanything
for free. The game just keeps going
foreverand you never get to your
target

T22

Dandelion Greens

April 2,2024

Fairly timely delivery, good response
to issues, andfun merch. expect to get
what you pay for. Clothingis fairly
true to size,Only down side is
thatpackaging is very haphazard, so
certain items getdamaged, but they
are great about refunding. Lotsof
deals and regular coupons. Be sure to
checkspelling in previews bc if it's
misspelled in thepreview or is on the

item as well, lol.

T23

Goru Honar

April 3,2024

Enter Coupon in temu profile to get
$100.AngelOneapp is a good trading
app with nice interfaces.ltrade with it
everyday but even thenlmanage
tobuild or research something.l am
not in a hurry sothe pace is excelent
for me. Moreover, if your planis long
term, then your strategy should be
based orosing more resources to get a
better protection.lam like an Orc with
hiah attack and mediocredefense but it
is working incredibly wel. So far, 1
likethe game, no spending was
necessary.
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T24

Ashley James

March 28.2024

amazing app.even if you have
problems orconcerns the customer
service is great. they haveamazing
deals and changing items al the
time.llove it!. they follow through
with what they sayabout orders
arriving late and price
adiustments.it'sjust an all around great
app.l get stuff that shouldcost 40 or 50
bucks all the time for .01lmeancome
on.that can't be beat.love it.thank you.

T25

Temu
Coupon-APL21552

March 17,2024

Enter Coupon in temu profile for
$100. The temu isok.It gets smooth as
you use. They give offers solwould
recommend saving those.Myissue is
theside apps from the main game. You
will never beatit or get anywhere near
close to finishing it becauseof the
insane amount of energy you need to
clearthe land to complete the task.
The same with themerge games.The
overly redundant times you needto
merge the items to get what you need
is insane.You can iust do it for

fun,never completion.

T26

Charlene

March 28,2024

i truly like what Temu has to offer.
However 1 get toomany notifications
through text message screenpop-ups
and email.l like a shopping app that 1
cango in whenlwant to shop or look
for a deal but tohave it pop up all day
long and use over 37 Megs oCache
Storage in under four and a half hours
isExtreme.
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T27

Ryan Stewart

2024-03-20
00:00:00

Items are to be as expected cheaply
made butcheaply priced perfect for
toss away items thatmight get lost
light sunglasses and a hat forfloating
down the river ECT. Rated 1 star
becausethey just seem shady on their
giveaway eventsmaking itimpossible
to actually get through whatthey ask
you to do in order to get the free item
orbonus amount off.

T28

Courtney Austin

April 3,2024

It would really be nice if there was a
different way towin the free prizes
and stuff throughout the gamesinstead
of always having to invite a new user
sincepretty much everyone that wants
to use temualready does. Was a great
idea in the beginning toget new users
but now yall need to come up
withsomething else. Other than that
love the app.

T29

BB

March 14,2024

The maiority of my purchases were
good to great.Afew fel short of
expectations.Temu stands behindit's
merchandise and does refund if you
are nothappy with anything.I'm a
happy customer.Updating to include
thatlhave received everythinghave
ordered and when it's late they
actually do giveyou a $5 credit. Be
sure you double check
almeasurements and actual price in
your cart.Sometimes the advertising is
misleading. Overalthough ,1 am happy

with purchases and prices.




112

T30

Gabe Quijano

April 2,2024

Used to be a decent app, great prices
with alot ofoptions and prizes.lt has
slowly lowered its optionsprices have
steadily increased and less rewards
forall the money you put in. Now to
get a few prizesyou have to pay a
monthly membership. I've gonefrom
spending 300-700 a week to being
picky inwhat and when 1 buy. Their
loss.

T31

Mitch. E

March 18,2024

Updating in future: Read your
products you arebuying also check
each picture to make sure yourgetting
exactly what you are looking for cuz
it wiltell youl.Overal great app for
cheap items(ofaverage or below
average quality). The games seema bit
riggged but 1 did manage to get a few
freeitems after 30 mins a day for 3
months. Alsoldicreceive 1damaged
item,(over my 20+ orders)However
the instant full credit back was so
nicethat 1did purchase different items
right after.

T32

narutohinatalover4ey

March 29.2024

Beyond happy with this app! 1 have
gotten so manythings for cheap but
fantastic quality!l must haveapp!
Perfect e for buying for myself and
wonderfulfor buying gifts for friends
and family. So manydeals everyday
and fun to  just  browse.
Affordableprices and  wonderful
products! Alwaysrecommending to
everyone! Love my purchases andthe
rare time I'm not happy, they make it
easy toreturn and fix the problem. The
rare times that mypurchase is late,

they really do credit your accouniwith

$5
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T33

Temu Coupon Code-
afg63127

March 31,2024

Enter Coupon in temu profile to get
$100.1t's reallypretty decent, runs
pretty smoothly on anyspecification,
but still has this occasional bugs ofthe
app crashing either mid match, or iust
barelygetting into a match, or while
searching for a matchother then those
issues it runs pretty smoothly andis
definitely fun.Update: Dropping this
to two starsbecause the constant
crashing during matches isvery
annoying, especially when I'm trying
to level upweapons,hope that gets
fixed soon.

T34

Temu
Coupon-APL21552

March 21,2024

Enter Coupon in temu profile for
$100. If i'm beinghonest 1 got the pass
because it was the temu appThe fact
that they added limited time abilities
Ireallylost interest in itIt would be
cool if gamesdidn't do limited times
things.When 1 play a gamel'd like
equal access to get all the items.l don't
mindbuving stuff but being forced to
pay for it or else itgoes away | have an
easier time stop playing thegame then
1 do trying to enjoy it. It's been a
goodike 10 vears but it's ended.

T35

Christine R

March 10,2024

i dont want to waste 15+mins on
scams, spinningwheels etc that pop up
every time 1 open the appnow. All
games take forever.l played fish/farm
landdaily for 2 vears and stil stuck at
3c¢/10c.donteven want the cheap items
loriginaly pickedanymore.&
whenlclick on an item im interested
init starts blowing up with pop up
FAKE games

instead ofiust showing the
item.**Prices have weniUP, quality
has gone waaaay DOWN.** lIts not
what itonce was at all!
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T36

Angela Whysong

March 27,2024

I'm finding lincreasingly difficult to
only buy what lwant without being
forced to add items just so | cancheck
out.lthought i'd found a workaround
byleaving items in my cart to be
selected during thefaux 90 percent off
sales, but that's no longerworking.In
fact, it now feels like those things
arebeing withheld from the available
selection.Alsoitems that 1've already
purchased are remaining inmy cart.

T37

Dalym

April 2,2024

the prices and deals are pretty
competitive,  butdiscounts  often
require you to spend up to athreshold,
typically $15, but sometimes higher.
Ifyou're OK with that, then there are a
lot good dealshere.lf you want to buy
herelrecommend saving tospend a
large sum at once instead of
smalpurchases here and
there.However, you want tospend it in
the credit back section so that way
yolget 15% to 30% back depending

on if you're lucky

T38

Temu Coupon Code-
APL21552

March 17,2024

Enter Coupon in temu profile section
to get $100It's top on affordable items
online store to accessbut it's really
chintzy with coin payouts. It gets
veryexpensive" to plav each round
and even when youwin, you don't
always recoup the base cost (younever
recoup the costs if you choose to
"buy"extras).lappreciate  that they
want people to spendreal money, but
clearing alevel should at
leastconsistently get your "buy in"
back. You iust hit apoint where each

round costs too many coins
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T39

SB

March 29,2024

i shop a lot on Temu and 1'd say the
best things tobuy are their home &
kitchen items.It seems likeeverything
else can be inaccurate as far as
clothingsize, shoe size, etc. You'll
definitely be taking a riskt's the
convenience and discounts
llike.shipping isusually pretty fast and
they are good at providingrefunds on
poor quality items. so 3 stars is fair.

T40

Chuck Seefeldt

March 23,2024

I saw a Labradorite 1 like, and 1
clicked on itinterested.The wheel for
discounts spins, and 1 hit100%, yeah,
whatever, and then another wheel
spinsx4-so  basically,nowlhave a
"free" item with "freeshipping from
the app.So,l downloaded the appand
went back to the item 1 wanted.Yep,
everythingchanged.Now  free  is
$15.99! Took me back to 9thgrade
business law class in high school
1976, andwas educated about this
scam referred to as baitand switch.
Temu is BAIT AND SEITCH. Bye!

T41

Miss Red

April3,2024

Like the competitors, but better! 95%
of the merch isEXACTLY as
specified. shipping is relatively
quick,within 2 weeks.The games,
coupons, etc. are greatsince you can
actually win the cash and free
stuffthey offer. They just take quite a
bit of patience, anddedication to get
the prizes. overall, I'm in love withthis

app!
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T42

Samantha kogers

March 24,2024

Do NOT play Fishland.lt is 100% a
scam and awaste of your time!lt
seems completely achievablein the
beginning, but at the end when you
have$0.07 left to win, it takes 115+
feedings, 650g offood to get ONE fish
to 76.4%.Seriously. Don'tbother. Just
buy the cheap items, cross your
fingershope for the best,and don't play
any of their gamesl did get 1 free item
from the game but the hours ittook,
Ishould have iust paid the S0.98 for
the stupiditem.

T43

Gv Gv

April 1,2024

Works well for my Samsung Galaxy
Ultra S 24 noissues or bugs so far!
My only complaint is that youcan't
enlarge/zoom in on the item you're
viewing.ltis BERY straining on the
eyes. Also, there should bea
categories list to narrow down your
search.] haveto mindlessly scroll
through women's
underwearwigs/extensions,and  iust
iunk i'm not interested inThiscwoild

be a great help to your users of the
app!

T44

Topaz San Felipe

April1,2024

I'm happy with TEMU. A REALLY
great deal uponsigning up, and
frequent deals constantly arriving.the
games are tedious at times and the
sharing canbe an over kil(but 1don't
like to push this way sothat's just me)
the products are arriving a LOT
fastethan they did a couple years ago,
so that's a plus.ljust hope the sellers
are happy with the company.'m
thrilled to find qreat deals and the
product hasalways(so far) been
exactly as you see it in thephotos.
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T45

Pequetia Esposa

March 28.2024

Legitimately a scam. You have to pay
20 USDminimum now where it used
to be 10 to getanything and they offer
absolutely no packageprotection in
the case of a theft. The prices are
iustas  expensive as  Amazon
now(excluding jewelrythat's pretty
cheap) and they don't even have a
goocselection.liust got a credit thing
and 1 only getmaybe 1 USD credit per
DAY and 1 still have to pay20
freaking dollars every day for a week
to get it?Just 6 bucks
credit.Disqusting scam.

T46

Temu Coupon-
APL21552

March 21,2024

Enter Coupon in temu profile to get
$100. i'd say itsbest app if theres no
bugs. First of all, the gamecrashes any
time it is totally random it happened
afew times when I clicked on the map.
Secondly, theagging is extremely
frustrating it does this on wifiand data
it simply puts you off from
playing.Another thing is that 1
purchased a skin and neverreceived
the skin even though units were
deductecfrom me.Other than
theseissues,] would say it's agreat
game to play.l hope it improves

T47

Shawna Jones

March 21,2024

I really like Temu and lwas surpised
with the priceslove the free shipping
and their return policy..I'mnot a huge
fan of online shopping.l like to touch
ancfeel before purchasing.i'm also a
big fan of the 30-day price adjustment
policy! 1 get so annoyed
whensomething goes down right after
my purchase.lamat ease with knowing
that you can go back andcheck it,and
all you have to do is hit the
button.lhave had a few
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misses.However, my hits
outweighthem. Still loving TEMU!

T48

lva Hardesty

March 25.2024

I bought a multi too pocket knife.lt
has a canopener and it doesn't work 1
even sharpened it and itdoesn't work
worth shucks.Even someone else
lknow tried it too and wasn't
impressed. This personhas more hand
strength than me and they had ahard
time. They used it and got half done
with a canthen it got too hard to use.
They then had to swap toa regular can
opener.lt miss shaped after the
firstuse. So, if you want items that are
in perfectworking order 1 don't

recommend Temu.

T49

Karma Xavier

March 11.2024

sift through the garbage and you'll
find some decentdeals. don't buy the
first item you like. you'l usuallyfind it
cheaper further down. also add things
to youicart and let them sit for a
bit.they'l send discountson random
items in your cart.(don't bother with
thegames or "free" prize things.they
just keep movinggoal post to get
anything.

T50

Brezzy

April 2,2024

I like the app, and I've made 2 orders
so far, but youguys push too hard in
order to get the free gifts.lget a few
shares so you can cut off a few bucks,
butnot everyone has people who are
new to the app.'ve tried about 5 times
and was unsuccessful
eachtime.plus,when getting closer to
the goaltheamount goes to decimals,
which is not a good signfor
apps.Also,] noticed the minimum
checkout pricehas risen to S15
now,Sometimes,iust want to buywhat

Ineed n.t other stuff. Please fix!
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T51

SR

2024-03-26
00:00:00

Not a horrible app, 1 have found some
cool stuff forpretty good prices.But
their coupons are kind of ascam, they
entice you to shop  with
coupon"bundles"which are amounts
split into separatecoupons.$50 of
$300,another $50 off $300,$300ff
another S200.. and so on equalling
your tota.coupon, so you can see how
your totals to get thetotal coupon
really add up. You really only get a
totalof 30% off the total with it al
added up

T52

Carla Augustine

March 29,2024

I shop A LOT on this thing. About 75
percent of thethings 1 am satisfied
with. It's cheap so what do lexpect lol.
When | order certain things in large,l
getsmall. So most things 1 am very
unsatisfied withbecauseit isn't
whatlordered. However.. if
you'reunsatisfied they do gqive you
refunds that you canchoose between
credit or they put it back to thecredit

card you used.] guess it's a win win.

T53

Dan Muscolino

March 20,2024

Thave spent $1000s with Temu. Any
issues whileminor have been resolved
immediately and usuallwith credit,
and without having to physically
returrthe item.Nearly everything 1've
gotten has been otVERY good quality,
and am currently using or willuse in
the near future. The pricing cannot be
beatThe customer service is second to
none.(A lost artthese days).Again the
quality of the products
isexcellent.Keep up the great work
Temu. Thank you
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T54

Temu
APL21552

Coupon-

March 17,2024

Enter Coupon in temu profile to get
$100. Good!This app is so wonderful.
However 1 do have a
fewproblems.1.When 1 play with my
stylus, the gamewill sometimes not
move and 1 will die. 2. There aretoo
many ads.There is one every time
after 1 dieEven when lIsay no to watch
an and ad to revivemyself, it still
shows me an ad anyway. 3.Sometimes
when ltry to exit an ad.it takes me
tothe play store or website of the ad.
This qameneeds some fixes but other
than that, it's pretty good.

T55

Rupesh Kalu

April 2,2024

Enter Coupon in temu profile to get
$100.TemuAppis quite a bit of
missions to complete and for themost
part they are pretty good with giving
freecoupon bundle.But after shopping
for over a yearhave pretty much hit a
rock.l am not good or skillecenough
to win the super challenging levels
and ldon't have the characters to win
manylevels.Sojust keep playing the
same levels over and overoccasionally
do summons to possibly get
goodcharacters and frankly it iust
becomes boring

T56

Mohan S

March 27,2024

Excellent products with so much
savings. Need toread description
carefully, else may end up with
aproduct of unexpected size and
configuration. Theysell same product
of different quality but they
looksame.Refund is easy and no
issues. Edit :of latethe quality of the
products are not that great.l hadto
return most of them. The products that
they offerfor 99 percent discount are
also defective. Not sureif this is issue
with sellers or temu itself.




121

T57

Dorothy “Dot" Woods

March 30,2024

Most of the items I've ordered have
been truly greatandlhave reordered
them.However, there weresome that 1
was not completely satisfied with,
andthis is the case even when I go to a
departmentstore,Some of the items
need a full-scale view fromfront to
back,and some materials appear to be
onetype, but when ordered, it's a
different typeOtherwise,l love Temu's

products.

T58

Brenda

April 1,2024

WAY too many notifications! Geez, |
can't even try totext someone or a
notification pops up andinterrupts my
typing or ANYTHING I'm trying to
doon my phone it nearlyimpossible
because of theRidiculous amount of
notifications  from this  applt's
seriously overwhelming. Does it
matter howcheap stuff is on this app?
It's hardly worth itdealing with all the
notifications. 1've never seenanything
like it

T59

alan Kent

March 22,2024

There are 2 "games" in the app. The
items 1 opted toacquire were all
discontinued while lwas
stilplaying.Both start off with quick
accomplishmentsbut after playing for
weeks on end,the gainsbecome
minuscule at best. So much time
elapsedthat llost items that 1 would
have bought out
righthadlknown.There is  nothing
comparable on thesite to substitute.l

feel royally screwed.
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T60

R Moss Brannon

March 29.2024

The most recent update shows that
whoever isrunning  the app
development team was asleepduring
their freshman class about software
qualityassurance.Ever since the most
recent update.theapp is very laggy on
my Pixel 7a (when 1 tap on avariety of
actions, like watering a tree or
addingsomething to the cart or
tapping to see moreinformation about
a product, there is a 15 seconddelay
during which absolutely nothing
happens).

T61

Robert

March 29,2024

It's a great app for getting cheaper
prices on stuffbut I can't stand all the
pushy ad's...and 1 would
notrecommend playing the qames for
"free stuff” it'snot free stuff if you
have to drive your family andfriends
crazy with al the invite messages and
theconstant pushing to buy more
stuff...after 1 playecthe games for over
a month,lquit because it wasbecoming

more difficult to get what you need..

T62

Crystal Sixkiller

March 18,2024

Most stuff I've purchased was for a
pretty goodprice but I've gotten some
things that aren't as goodas they say
they should work or fit some
thingsmight shock or disappoint you
because of thepicture they show then
it ends up being so small orso flimsy
costing you over what it's worth. so
it's agamble to order but so far l've
been happy with mypurchases wasn't
too happy with just a few and
oneorder was lost but appreciated
them for giving me arefund. The
discounts given help out a lot.
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T63

Sudhina Sidana

April1,2024

Enter Coupon in temu profile to get
$100.Temu hasa ton to shop. The
biggest style is the ENDLESS
cutscenes.There is no way to get
through it and theycan be like 1 min
with constant tapping to skip!!! Althe
endless cut scenes make me terrified
to trudgethrough the main story
because 1'll have a fun 1 minbattle,
then be punished with a lack of
energy and brutall5 min of cut
scenes.Everything else in thisgame is
amazing though.If you don't suffer
fromADHD then it's probably 5 star.

T64

Temu Coupon Code-
ach789866

March 25,2024

Enter Coupon in temu profile to get
$100. Thetemu's interfaces is highly
understandable, I'm gladthey added
many useful features and the
mobilecontrols are decent(although
luse controller)However, some
aspects of the apps feel a
bitunpolished, like the lack of settings
or practicegamemodes and especially
the graphics. If yourplaying on what
could be considered a low
enddevicelwouldn't recommend
getting this game asthe graphics look
like your playing in a really
lowresolution.

T65

maggir ramirez

March 30.2024

I love that you can pay for everything
that has agood price .The only issuei
have is The whole turncredit and free
gift take a shower. I've been playingit
for almost a whole month and it's hard
to play itdon't know why they came
up with the game in orderto earn that
ast bit point you can never win.lt's
notworth playing it or send it to other
people becauseeveryone already have
it
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T66

Lionhearted

April 1,2024

It's not a horrible app. I've found
many things here.Some were wel
worth it, and others simply weren'tlt's
also good to compare prices on other
apps orwebsites as sometimes the
prices are pretty similarif not a little
more based on quality and
quantity. The things lhate the most are
the clickbait and "freegifts that try to
ree you into spamming your
friendsand family in hopes you "win"
free items of yourchoice.Also,the fact
that this app requiresunnecessary

permission and access

T67

Misty Miller

March 24,2024

I got sucked in with the fish game but
keep losingprogress and no even close
to my free itemsDoesn't seem worth
the time 1've spent tryingShould've
just bought it and saved my time.
I'msatisfied with 90% of what I've
bought.Return/missing  item's are
tricky if you order multiplpackages
and some may not fit or didn't
arrive.Sowould advise ordering one
package and waitinguntil it arrives
and find out what fits before
makinganother order

T68

Calaina

March 31,2024

Dec 2023: A bit pushy with the ads
and verysolicitation based, as in
please spam your friends,but overall a
ton of qreat stuff at great prices
andshipping time is not bad. And free.
Low pricedoesn't always mean iunk
stuff, I've been veryamazed for the
most part! March 2024: absolutelystill
true.Seems like prices are not as great
as the)were when 1 was a new user but
still great and lotsof unheard of
deals.Worst  part about temu
isovershopping! So many gotta
haves!!
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T69

Valorie Jones

March 31,2024

some things are hard to figure
out.Ithoughtlwasgetting a  patio
umbrella.i'ts just a COVer.
Otherwisethe products that 1 ordered
that didn't work out thatthought were
free.l was charged for but got
creditlt's hard when Temu tells mel
can pick free itemsup to 3, and I pick
the items, and they just get lost inmy
ordering process.

T70

Jaren Haycock

March 21,2024

I am giving Temu 4 stars because the
app has greatitems at great prices, and
if you have issues withdamaged or
missing items refunds are easy,
butcustomer service is horrible.lt is al
people whobarely know what they are
doing and they don't everseem to
understand the app themselves. They
donot have any American Customer
ServiceRepresentative's that actually
knows what to do. Ifyou have no
issues it is great
otherwise.Excellentitems, great

variety, al at a great price.

T71

Brandie Biffle

March 16.2024

So 2 stars because l've purchased
quite a fewthings from Temu and
they've been legitimate. Upuntilthe last
2 weeks or so, the app has
beenrelatively ok with not throwing
up the "Spin to winor "Enable
notifications to get " too much.
It'sslowly gotten worse.Nowadays,
after EVERYSINGLE THING 1 add
to the cart, "Enablenotifications" pops
up. This is EXTREMELY
annoyingand it's pushed me to decide
Shein is a better optionto purchase a
similar item.Uninstalling if this is

notfixed.
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T72

Temu Coupon Code-
APL21552

March 23,2024

Enter Coupon in temu profile for
$100.1 feel like itson best. It's
amazing, but iust too slow.il
noticedeveryone else is ALSO having
graphics issues anoto add to that, was
plaving arena breakout at
ultragraphics on this device, but for
some reason. onlythe low qraphics
setting is available on this gameThe
graphics are terrible and very hard for
me toplay with.Please fix this.] can't
select any othergraphics mode except
low. Other than that, honestly,it's a
solid aame.Needs work

T73

Dolores Cheatom

March 30,2024

They have eclectic, affordable, quality
items thatyou won't find all together
in one spot. Shipping isgenerally free
and definitely
quick.Returns/refundsare easy to do
and you are credited back in a
decentamount of time with no
hassle. TEMU also will giveyou a
price adiustment on your purchase up
to 90davs after if the product that you
purchased goesdown.Piggyship is the
only problem that 1 have hadTEMU's
customer service has been great so far
intrying to help me with that problem.

T74

Ricardo

March 14,2024

Doesn't give you a real idea about the
size of theitem and they rarelylook
like what is shown. Andmisleading
idea of how the coupons work and
thecredits you get after purchases is
ridiculous.2cents? It costs more to
apply it than it's worth. Oftenget the
wrong size and then you have to pay
for thelabel to return the item. Good
luck!
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T75

Amit Sawant

April1,2024

Enter Coupon in temu profile to get
$100.I've beenusing roughly 10 years
now and | have to say, theupdates
have made all the systems more
refinedand you can tel the developers
actually care aboutlong term
playability. The events are consistent
andgems can be farmed relatively
quickly. Free to playbut pay to go
faster is a good balance in my
opinionespecially with how many
pkgs they offer fordifferent budgets.
It's challenging, but fun. Takesless
than 30 min/day usually. 1 love it!

T76

Britney Elyce

March 7.2024

Love shopping with Temu! Shipping
is faster thanexpected, and almost
always free with all therewards and
prizes they have.Everything is
pricecmuchlower than anywhere else,
and they sell iusiabout anything you
want! *Tip: READ the
productreviews and photos to be sure
you know what you'regetting!Some
things may be a mini version.lalways
have a good experience and they
practicallygive away money for you
to shop with. Every orderget always
has extra discounts and free shipping

T77

Temu Coupon Code-
afg63127

April 2,2024

Enter Coupon in temu profile to get
$100.Veryaddictive.llove temu
shopping app. It has noadvantages the
thing that kind of issue is that itcost
money to buy new places to go.
Thecharacter's move smoothly. The
graphics areamazing but sometime
whencreate a character itdeletes is
even if | click save Very annoying,
overall5 stars amazing work quys
keep up the good workEdit when I go
to restore purchases there is nobutton
to we store purchases pls fix!!!
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T78

Nathan

March 17.2024

To start: the app can be decent in
parts, but they putthe pop-ups of a
spin the wheel thing which
iscompletely set to make you think
you're realysaving money when all
you get is a quaranteeddouble win
with more credit supposedly off, but
atthe expense of a timed pick and buy
these items.the fish land thing is so
incredibly slow its not wortheven
trying since theylower the amount of
moneyearned to make your choices
free.ltems may arriveat a good time,

but the quality is barely there.

T79

Wil Robinson

April3,2024

Excellent products.Everything
purchased wasexactly as
advertised.One of the many items
thatpurchased was slightly damaged
during shipping,and 1 received a full
refund without a hassle.Originally,l
couldn't believe their prices, but not
onlyare the prices legit, but so are the
quality of theitems that Temu are
selling. Never pay retail againAlso,
you can't beat the free quaranteed
shipping.am now alifetime
shopper.lhave passed the
worcthrouahout my friends and
family.

T80

Temu Coupon Code-
ach789866

March 27,2024

Enter Coupon in temu profile to get
$100.1 like itdue to easy to use, but 1
would like to be able tochoose the
background. No ads until level 9, then
iseemed it would be periodic, but ads
returned afteievel 15 and come up
every time you advance tonext level.
At this point it advises you how
topurchase without ads.Personally 1
never buy intothat because it seems
the ads return regardless
ofpurchase.Other than putting up with
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ads, it is aneasy fun game for a typical

word search game.

T81

Michael Salguero

March 26.2024

Malicious app functionality. Hate to
say goodbye,but you didn't stop.1)All
push/text  notifications  areturned
offstill  receive  both.2)One-click
purchaseis a service | do not travel the
ability to turn offwhen the app feels it
is appropriate to display, and swipe
will be 'misinterpreted' by the app as a
clickwhen it is conveniently on a
purchase  button 3)Aldeals are
misrepresented as
gambling/chancegames(now corrected
with a fine-print addition)more to say,
but out of charac

T82

Buddha Chris

March 14.2024

It is a decent site. The deliveries are
fast and mostof the time the packages
arrive undamaged. HOWEVER, the
app is awful. Every page has
aspinning wheel and takes up so much
time | getfrustrated,close the app and
go over to AliexpressSTOP wasting
our time. We are already on your
appstop slowing people down from
shopping.If youiust quit trying to
force a discount on us and iustgive the
discount, people would get more stuff.
Juststop.

T83

Lauren H

March 15.2024

Chaotic sales platform for finding
what's needed vswhat they want to
sell. Photos rarely show the
truequality.Deeper product
information is alwaysacking in
comparison to other large online
salesplatforms.Packaging always
came with all productssloshed
together in a plastic mailing bag.
whichlguess might be sparing the
environment a bit.Somestuff was
worth what 1 paid for at a
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wel-marketeddeal.Some  was  too
cheaply made, especially fastfashion
pieces.Fortunately returns are easy

T84

Stephanie Feece

Stephanie Feece

Great deals on every non branded
item conceivableClothes, trinkets,
USB cable quality far exceed
thecost.In  exchange for cheap
prices,sometimesyou'll get items of
such low quality it wasimpossible to
even imagine alevel that low
existingtems fal apart in2 seconds,
stop working after luse,or are too
smal to be of practical use(coat/shoe
rack  Ireceived was  2'shorter
thanexpected and was supported by
metal so thin that 2coats bent and
broke the coat rack portion).l stilreco

T85

Mark A

March 26,2024

There's so many pop-ups, it makes
using the appvery annoying.lcan't
open the app without havincto wait
for the newest "exclusive offer" or
"freeprize" to show the X so I can
quickly close it.] wishthere was a wav
to disable al that.Also. don't neecthe
pop-up to show me how many people
justbought the item.lt's annoying and
cuts off parts olthe itemimages.lflwant
that info, that's what thereviews

section is for.

T86

Michael Miller

March 19,2024

The biggest problem with Temu is
that you can't justopen the app and
look for something. Seriously.
Youopen the app and it forces you to
play some weirdspin wheel game that
ends with a spin again.Andthe spin
again ends with what makes you feel
like isa great discount, then you learn
about the catch. Althe while watching
unnecessary garbage to choosefrom
stuff you never want, but are forced to
choosefrom because you can't do
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anything else. It's moreof a gameshow
app than anything.

T87

Temu Coupon Code-
APL21552

March 14,2024

Enter Coupon in temu profile for
$100. As anamerican,llove temu! It's
fun, there's a lot ofcategories you can
choose, and it always keeps
meentertained.Sincelplay it a lotl
have noticed someissues lately,
however. For example, i'm not sure
ifit's just my device, but 1 have been
experiencingdelays whenlswipe,like it
either takes longer thanexpected to
move when 1 swipe or it just
doesn'twork.Other than
that,ldefinitely recommend thisgame!
Just hope the issue gets fixed soon.

T88

Tiffany

April 1,2024

the ads and promos are so disruptive
and theanimation takes
solong.iwishicoud dismiss
itimmediately and get back to what
I'm doing. therealso needs to be a way
to organize the cart andintroduce a
"save for later" or "wishlist".there
maybe thingsiwant to buy or come
back to but sincethere's no sense of
organization in the cart, i justnever
come back to it.amazon handles these
twothings really well, please take

note.

T89

Jody Ruedebusch

March 30,2024

I'd give it five stars if | didn't have to
remove it afteieach order.lt causes
constant alitches and freezesmy phone
if lleave the app installed.l have
beenvery happy with the items I've
ordered (except fothe wrong sized
shoes).It would be nice if theyused
pictures of their products as opposed
topictures of other products that aren't
100%polvester, but it easy to look up
what the materialislisted as.l wish 1




132

could figure out how to get the
"$1tems" that pop up.

T90

Mark D

March 24,2024

Temu is a mostly good and intuitive
app. Prices anditems are surprisingly
good. It's been great with themany
orders that I've placed and the
shipping hasalways been within the
estimates for  arrival! Amazing!
However, Temu got rid of the
wishlistOther shopping
apps(Amazon,eBay, etc.) give youthe
option to save items to a list. In
addition, itcomes across as being
gimmicky with constantannoying
promotions and rigged fake spins, so 1
hadto turn off all notifications.

T91

Machelle Benson

March 30.2024

I Love Temu, unique gifts, practical
items, & you can'tbeat the prices.
Need to read feedback &
watchsizing.Shipping is surprisingly
fast, but with that've had a few items
bent, and most boxes wil
besmashed:1've never returned an item
mainlybecause it's easier to give it
away or throw away, sodon't know
how smooth that is.

T92

Sylvia Wulf

March 23,2024

I had to mute the notifications and
turn off the textmessages(too many
siren  cals).However.onceunderstood
the game, how they keep you
lookingand putting things in your cart,
1 found it easy to putthe brakes on.
ves,they have an
absolutelyoverwhelming and ever
changing selection, andonce they get
a handle on what attracts your eyeyou'
get shown an avalanche of related
optionsbut so far 1 have been
reasonably happy with mypurchases.
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T93

Brandon Ellison

March 19,2024

Items are great in quality, and prices
are amazinglyow.However, the set-up
of the app is terrible. Addsand
pop-ups that are extremely difficult to
get pastno wish list, and possibly the
worst part, the limitecoptions between
one click play or the S15requirement
to check out, Not to mention
overadvertising the low stocking of
the items in youcart. Even with items
in stock, just seeing thealmost sold
out" and the number of other carts
theitem is in is annoying and a bit

stressful

T94

Bethany Spencer

January 21,2024

I've fallen into the Temu trap.llove
this shoppingsite.Cheap stuff,
anything your heart may desire,they're
easy to deal with when it comes to
returns orrefunds.ove the credit price
adiustments.knowit gets you to spend
more money, but | can't help it,'m
addicted now.lhave enough press on
nails tonever look at my natural nails
aqain,butlmay neecone more set! Lol!
Not a lot to complain about othethan
howlmight stop perusing the app all
the time.

T95

Ciara

March 17.2024

They have their ups and downs. Temu
allows freeand payments. 1f you
choose to do the free routethey spam
you to invite new people frequently
orbuy stuff for the minigames. They
take awhile toearn the rewards
without itl never put any info
insolcan't say much about the rumors.
The minigames starts fast and then
dramatically slowsdown. If you
refund an item, they won't check
thebox to make sure it's right and
refund. The returnedboxes could be

wrong and someone wil end with it
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T96

NH

February
20,2024

Every time lhave ordered there is
always a problemwith my order. Nor
do | expect everything to beperfect
but every order I've had a problem
with sincebuying from here.Just a
heads up. Not all ordersare expect to
look like thr ones they advertised.
Notalllip rings are qoing to fit. Nor
would luse themake up, They have
sent me the wrong thing morethan
twice.lIm done with this app. Just be
carefulwith what you buy. If
everything is perfect on yourorders
that great.

T97

February
26,2024

Nice! Use coupon in profile section
for $100.Thetemu is good to shop
items, very simple andrepetitive. Very
similar to Monopoly Go, if you'veever
plaved that.However, FAR too many
pop-upsFAR too often. Every single
time you run out of diceyou have 9
pop-ups.Log in?9 pop
ups.SometimesMORE. And if you are
trying to clear levels, it reallygrates on
the nerves to have to slowly click X
on 9+ads every couple of seconds...It
really getsridiculous,and ldon't see a
way to avoid them,

T98

Temu Coupon Code-
APL21552
Temu Coupon

Code-APL21552

2024-02-10
00:00:00

Use Coupon while checkout for 50%
discount.Honestly, it's a pretty good
temu. 1 love all the skinsand the
characters and it's very fun to
play.lwill savit's a bit pay to win but
llove it very much. It alsohas some
bugs that Brawl Stars needs to fix.
Forexample,sometimes the qames iust
crashes onewhen doing a match and it
gets a little annoying.think they
should add boxes back to because
thisgameis really Pay to win. Overall,
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it's a good gamebut fix their buas and
add boxes back

T99

Evrim Icoz

January 21,2024

So sick of the opening spin and other
gimmicksYou going to the app and it
takes a minute to beable to even start
browsing because it qgives youthese
spin to win stuff but since you are not
a newcustomer it is not applicable.
And when it says youget something
free,it never does.Just skip it andget
me to the app. You are losing sales
with this(dishonest)gimmick

T100

JT Stewart

March 3,2024

BEWARE!!! Their little "Fishland"
game in the TEMUapp is a scam!!!
They keep moving the goal posts.So
what seems like something you might
be able toaccomplish in a week or so,
wil actualy takeseveral years not days.
On top of their little scamgames, their
app is truly terrible to navigate!!!
Yousometimes have to press the back
button 10 to 20times to finally get to
the Home Screen again. The)make
you memorize/write down stuff to be
able topick up where you left off.

T101

Ryan Bell

January 13,2024

The WHOLE app has devolved into a
scam. Theykeep changing the layout
to confuse people.Anytime it says
"win free stuff” it's a scam. Theymake
it look like you almost won, you iust
have toinviteXamount of people who
have to sign up, therthey keep upping
the number of people you have
toinvite. Just trying to get you to get
other people todownload it,They even
started leaving things inyour cart after
your purchase them to trick you
intobuying it again. Also false
advertisingEVERY WHERE
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T102

Jiri Vetyska

January 25,2024

This is the definition of Chinese junk.
Everything issuperlow quality,nothing
is ever checked for qualitcontrol, and
worst of all, the app is designed to
beaddictive and game like to waste
money onworthless iunk.For example
their best selling shortsI bought them
5 times and 4 of them were
wrong(wrong size, wrong style,
etc),but overall, after oneday, they
really start to fall apart at the
seamsBesides that, they avid duties

that every otherChinese company has
to pay.

T103

Mary Ann Buchanan

March 23,2024

i order and usually recieve my order
within a week. Itis like recieving gifts
every week! ltems are welpackaged,
out of over 1000 items I may have had
23 broke items.They were refunded.
Very happy andpleased with TEMU
shopping!llove leaving reviewsand
llove the lower price gifts and
incentives. Theitems have not been
cheap,flimsy products.l

recommend TEMU to any and all
who love browsingand shopping for
fun!!!  LOVE TEMU SHOPPING!

T104

Ben Cleveland

March 8,2024

i have purchased a few items so far.
The quality hasbeen great with each
product. But when it comesdown to
getting coupons for your purchases
it's all ascam.They say they will give
you a coupon for a xamount of dollars
if you spend so much. You cantuse the
coupon on that purchase then they
wilbreak the coupon into 5 little tiny
amounts. Then iyou use the coupons
you won for your purchaseyoull have
to spend hundreds of dollars to save
afew bucks.I've also been playing a
game f
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T105

LSunshine Thomas

January 26.2024

They have a lot of really nice items,
however, if youadd up what you have
in your cart and what theyhave as
your total before taxes check out,
theamount that they charge you for
prior to taxesshows as a higher charge
then what is actually inyour cart. 1
didn't see any option of how to
contactthem about it being more than
what it's supposed tobe so they tel you
that shipping is free but they actually
had some type of little charge in your
pricefor the shipping. It's not right.

T106

Nathan Gotten

March 30.2024

This app is full of deceit. Playing a
duel vs anothe'player" which 1 was
winning by 30 clicks, then allthe
sudden at the last minute they come in
and tiewhich shouldn't even be
possible in the time framecausing
neither of us to get points.] don't
believethat for a second.Games are
absolutely rigged,andthe little icons
telling you to click something
areobnoxious,and the pop-ups are out
of control. Don'bother
downloading,use Ali express or better

apps

T107

M M Dauzat

2024-02-06
00:00:00

The purchases are a hit or miss for
quality.Someproducts are
fabulous,Some items are
horrible.don't  like that TEMU
elevates the "real" cost of aproduct to
pretend you are getting excellent
yalue attheir list price. Be honest with
pricing and when yougive a discount
let it be a real discount. And if
youadvertise something as authentic,
it should be authentic.Otherwise,list it
as an imitation. Many ofyour items
sold are cheaper on Amazon...
thatshouldn't be the case,but they are.
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T108

Kathleen

March9,2024

Very happy with Temu. Almost
anything you want orneed can be
found on this app. Considering
thatmost everything comes from
China, shipping is nottoo bad, around
2 to 2.5 weeks.l've comparedprices on
other apps and Temu beats
them.Also.'ve ordered clothes,back
braces,artificial

flowersmakeup,bras,etc.Returns  are
easy and some timesyou get a credit
without returning the
item.Ireallyrecommend  this  app

especially if you want to savemoney.

T109

Aleta Harned

March 16,2024

My previous review was outdated as 1
returned tothe app.Old problems
solved, so ladded a star butdespite
only ordering single items 1 keep
gettingdoubles, and 1 have to send
back half of every orderwhich returns
to sit in dunage which is a hack to
gearound the $ limits so they can
flood our seaportwith non-returnable
garbage, which they'l sit on
tilsomeone actualy ordered it. Real
slick.

T110

Erica Holt

January 22,2024

They have a lot of great products. As
far as clothesit does vary. You need to
read material content. Butthe quality
of mostly everything has been
greatJust like as store products.The
returns can becomplicated until you
learn the app. The labelprocess can
also be confusing and
complicatedBut,mostly,it's a no issue
process.Customerservice 1is usually
Great and helps to correct
anyissue.The Temu price reduction is
awesome if youremember to use

it,saves a lot of S towardspurches
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T111

Cheyenne Wolfe

January 9,2024

You can't actually win anything for
free. Unless it'sthe buy 3 get 5
free.Instead  of  keeping  the
price-deduction consistent, it makes it
harder and harderuntilit's not even
worth it anymore.The shippincalso
messes up the packaging, and it looks
likeeverything was just thrown
together. My tattooshave come in al
sorts of wrinkled and crushed.don't
think it's really worth it, and it's iust a
waste oftime.lt needs to let us buy our

stuff after we sharethe code.

T112

frank nunziata

March 14,2024

Sometimes get caught up looking at
the myriad ofproducts..l can. Spend at
least a 1/2 an hour.Looking at
everything that's available. And
I'mtempted each time to buy a 1/2 a
dozen things.. It'snot only good stuff
already bought. But many morethat
Iwould like to buy. Have turned temu
on toseveral friends who have also
Begun to enjoy theshopping.

T113

Datti Uddin

March 26,2024

Enter Coupon in temu profile to get
$100.1 lovetemu,i've been buying
since its launch. But latelyl've been
very confused from shopping in it.
Thereason being are the touch
controls.lt's literallyunplayable and
makes it very hard for newcomersand
reqular plavers. The desian and style
of the newones don't match the games
vibe and there areseveral
bugs/problems with the new ones.
Make ita choice to use the old
settings/dpad ~ and  touchcontrols
usable again! Listen to your

community!
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T114

Jen

February
27,2024

This app is built on the promise of
free stuff. Theysimply don't deliver
most of the time.Occasionallya new
customer does get a few free items
whenthey sign up but what i'm
referring to are the gameswhere you
"get free items" and coupons you
don'twant, for a continuously
dwindling payout that neverends.The
company forces you to do so much
workfor their cheap items and stupid
coupons they reallshould be paying
you. They used to be a
discountedalternative to amazon, not

anymore. S$$S

T115

Allan Hall

March 24,2024

I've been using this app for a year and
it's been avery good experience so far.
The email updates youwhen it's
shipping,in transit, and whether it's
out otstock (you'll be given a credit if
it is). Most ordersarrive within 10
days.lwas given a S5.00 creditbecause
it took longer to arrive. Lots of hard to
fingitems for specific purposes
-tactical gear
campingequipment,cooking/kitchen

items,etc..The dronesthey sell are top
notch.l got a free one just forplaying a

game!

T116

Becca E

March 16,2024

downfall is the pop ups! it's horrible.l
don't havenotifications on due to a lot
showing up. pro's cheapthings. but
you get what you pay for. only have
hada couple issues with over a 100
items | haveordered.the app seems to
run pretty smoothly onmy device
when on it. wish there was a DARK
MODEoption.
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T117

Ricki Johnson

March 20,2024

Great values. All their special deals
are quiteconfusing, and it's hard to
discover how theircoupons,discounts
and bonuses are actuallvusable,or how
to apply them.Return process is
alsotricky because 1 often find that
their descriptions ofreasons for return
don't fit my situation.] will saythat
when lactually connect with a live
agent in chatthey are great! very
courteous and helpful.

T118

Arturo Bravo

February
21,2024

Good prices and offers . Don't fall
with those gameswinning items for
free they use you to buy and
forpromotional purposes when you
are about to win ittakes alot of time to
complete 100% of the pointsand they
make it longer to win those
prizes.Shipping is qreat.i'm giving 2
stars becauselspenta lot of time and
money and still those prizes lookfar
far away.

T119

Carmen Rankin

March 21,2024

I like the prices and so far | have been
happy withthe products.What 1 don't
like is the "side gamesthey lure you
with "free item" ploys and never let
youreach the goal to actually get free
items. Thecoupons offered are a
joke.Spend $50 just to get$0.50 off
your order. Not worth it. This review
isbeing left after my first order arrived
and so far itsbeen as expected.
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T120

Kurt Latray

March 22,2024

products have been good so far.
Shipping is timelyGood alternative to
amazon. My only complaintwould be
the descriptions are very limited. The
appfrequently does not give critical
information such assize,thread
pitch,actual ~ dimensions, = models
ofproduct that the for sale item wil fit,
etc. too mucrupgrade your...whatever.
not enough substance!most
comparable websites supply a full
range ofspecifications. Temu(its
suppliers)seldom doesdo.5 stars when

descriptions improve.

T121

Alex Goldberg

March 20,2024

These are mostly Chinese knockoffs
and nonsensethat's actually overpriced
-when it comes to qualityand
quantity.Jacket arrived smeling awfu,
metalitem ordered was cheap quality,
and they chargemore than Amazon for
stuff like filament. Shippingtakes a
ridiculous amount of time, and
refunds takeWEEKS to process, even
after you dropoff youritems at UPS or
the shipping carrier. Not worth
it,especially with the BS ads,fake
games for couponsand cheap-looking
layout of the app

T122

Me You

March 14,2024

Great prices and great stuff that won't
make you gobroke.Only negative is
the tracking.sometimes itgoes days
and doesn't update.And sometimes
imight say Airport but not which
airport or in whatcountry.lknowit
takes awhile to get, but lfeelbetter
knowing more
information.lunderstanopackage may
sit for awhile.But tell
me.lhavereceived packages that there
was no change in thetracking for a
couple days ,hen it says
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delivered.lfneed it right away Amazon
delivers.

T123

Temu Coupon Code-
APL21552

March 10.2024

Enter Coupon in temu profile to get
$100.Primeshopping hub! Y'all did an
wondrous job  withcreating an
application that involves
murdermystery, puzzle solving, etc
etc! It's an AMAZINGfun game! |
used to play! Now i'm back into it!
Coulduse some patches, but, I love all
the new maps!They make it so
interesting! Some tasks in somenew
maps are hard to find, but, with the
feature of ademo " like game, it helps
you find what you needand it's
awesome! Great iob on creating a fun

game

T124

Kelilah Livingston

March 9.2024

Discounts that separated this app from
competitorsdisappeared, even mere
10% off coupons, + they'reupcharging
more than them too, between S2-5
anitem.$17 for a $9 blanket on
AliExpress. Fake salessuch as a "free"
or .30 only item, if you fill your
cartwith tons of iunk you don't
need,7-10 items to beexact. 10
minutes to make the purchase.
Theseitems required to get the
discount were pricednigher in the
sales page than when ladded them
tomy cart days before the offer.
Scummy.
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T125

Deniz Turkmen

January 14,2024

It is a legit shopping platform.lt is
somewherebetween Amazon and
Wish with a slightly fastershipping
than Wish, and more off-brand cheap
itemsthan Amazon.Update with down
sides:Promos  getannoying  fast.
During checkout they don't show
youthe items or the breakdown it iust
shows total andthe "savings". Promo
popups and wheels
areannoying.Packaging is  exact
opposite of Amazon,fill all the items

in one bag without any padding

T126

Jack Tschudy

March 21,2024

Bought a few orders because 1 kept
getting buggedabout having FREE
FIVE DOLLARS, | went throughthe
stupid hoops to redeem said 5 dollars.
Afterspending 60 dollars (to save 90,
honest!),seeingthat the items being
sold were iust given arbitrarybase
prices to 'discount" to reqular,
knockoff/iunkbut you have to buy a
ton of it to be able to get theprices
advertised.i'm still waiting on my
refund ofaround sixty dollars. You can
keep your 5 dollars, itwas because my
last sale was

T127

MyEinsamkeit

March 26,2024

Temu is one of the best websites to
shop online.Very addicting and there's
plenty of items to choosefrom.And
items unlike wish, doesn't take
forever. With temu items shows up
within a week or so.Myonly issue
with temu, the fish game and other
gamewhere you have refer a friend
seems like a scamandlhave referred
friends to the site and Ineverwin any
free items. The fish game is the same
bsAdd a casino slot machine or
something. Besidethat,please  add

game consoles.
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T128

savvy

March 30.2024

Pretty decent app. Fun to shop as they
have somany little gadgets! Great
prices, good customerservice,casy
returns,refunds,shipping,etc etc.
Onething bothers me though,and that
is security.lfusing a credit or debit
card, like all sites, they needthe three
digit security code. On secure sites,
thenumbers are hidden as you type,
but this app showsall three and that
makes me very uncomfortable.Please
fix this issue? Thank you kindly

T129

Dalevon Miller

March 29,2024

i love shopping Temul get great items
for extra lowcost and free delivery,
And if you have returns

they're fair although if the return is
sold by a selleryou may run into
trouble getting the seller to replaceor
refund.There's one down fal that they
should beashamed about. They goat
you into makingpurchases with
incentives like "buy 3 get a
$300coupon and they make sure you
paid before theychange up and $300
becomes " buy more and getS10
towards something. Cheap trick

T130

Jennie Farm

March 3.2024

Before installing this app. Look up the
info aboutthe app.News savs this is
the worst app on GoogqlePlay.
Packages are ripped open during
shipping, anaitems you purchased are
missing from
thepackage(s).Sometimes, the items
have fallen outand some are crushed
and destroved bevond useWhen you
chat with the computer, it messed up
theorder.If you can get a person,theyl
sometimesunderstand that it is qoing
on .But most of the timethey do

nothing about missing items.
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T131

D Ocean Swiger

February6,2024

i was not too impressed in the
beginning, but theyhave come a long
way in a couple of years and arenow
one of my favorite shopping apps
becauselcan't beat the prices! They
are getting better aboutdelivery times,
and have lots of unique stuff. Myother
go-to is Amazon, but for completely
differentstuff. Between these two, I'm
doing well for havingno car!Temuis
always upgrading the service,
andreturns have gotten easier too.l use

PayPal andklarna.

T132

Phillip Jones

March 17,2024

Initially skeptical because of the very
cheap pricesBut to date,lhave received
al my orders inexcellent/good
condition. Can't speak to theongevity
or durability of some items. But llike
thequality of Temu products and other
than Customsdelays,shipping has
been excelent. And for mostitems --
FREE!

T133

Britnie Elkins

March 29.2024

It's a hit or miss on if the item
matches descriptionThey are easy to
get your S back when it doesn'ttho.
Here is why they get a 2 star from me.
Thegames to urn free items. They
have fun games thatmake you feel
like you are going to get FREE
itemsbut then they make it impossible
to reach that goaat the end but leave
you so close on your seat butnever
let's me win anything:/
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T134

Dawne Brown

March 14,2024

absolutely love Temu!!!! Al items are
high qualityand very well made.
Super fast shipping too.Everything
I've received has been top quality
andawesome!! Thank you Temu. You
can spend a lot ofwasted time on the
fishland game. Totally a wasteof
time,you'l never get the free items
because itdrops your rewards down so
low. Its basicallyimpossible.All in all
the site has alot of items tochoose
from,Some is iunk but wow you can
fincexcellent deals and awesome

products.

T135

Billie Bonham

March 19.2024

Great Stuff that's cheap. mylast order
took a littlelonger to recieve, but that
still wasn't very longWhen the order
arrived, one of the items had amissing
part,anotheritem wasn't what
wasadvertised.lgo to the website to
see what myoptions were, and had a
partial refund in no timeNo hassle at
all.l don't know why Temu sends
somany notifications, but ifl had to
complain aboutanything, that would
be it (and those can be
turnedoff,)Temu has a little bit of
everything

T136

Judith Forsythe

February
22,2024

If you order once you will be hounded
several timesa day from then
on...constantly. They do have
goodbuys and allow returns, but
compared to Amazon ittakes two
weeks to ship since it all comes
fromChina. The sizing is also very
inconsistent.l havetried to block their
ads and emails, but it didn't workand 1
am so tired of the constant sales
pitches..several every day.
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T137

M V(Primal)

March 24.2024

Temu is like wish... cheap stuff for a
cheap priceThey hound you with texts
and emails unless youturn it off.
Latest thing is FishLand, at first
Ithoughtmiaht have a chance of
winning selected items.have .07cents
left, each fish collected now
onlyknocks off .02 and it takes over
100 feedings togrow fish now for
collecting. Of  course  when
Istartedlsensed there would be a catch
or something.It's iust a big qrab for
emails/contactsLooks like desperation
for Temu. So Sad.

T138

vlogger cf

February
17,2024

Spyware app Don't trust this app!! It
collectspersonal data once
installed. You are essentially
theproduct. They listen in from your
phone and more tosell an item that
you talked about to someone else.'m
constantly seeing things Isearched for
or talkecto someone else show up on
Temu within minutesof me searching
Google, etc.A complete scam!
Verdisappointed with it! Lots of bait
and switch.Defective items purchased,
Ended up throwing mostaway.Quality
of clothes are substantial.

T139

Kayaus

April 1,2024

The app is misleading and uses
scummy tactics1.Faking that the item
is selling out, tested with afriend,
there was 1 item left, we both put it in
ourcarts and ordered, we both got
it..2.Coupons, youget a coupon for
S100 off! Yay! Then its brokendown
to 5 or 6 coupons that require
spending somuch to use,example had
S20 off that requiresspending $100 to
use.3.Saling info, so afterdownload
the very next day im getting 10 to
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15spam calls a day.2 stars cause

items do actualycome..

T140

Souvik Argha

April 3,2024

Enter Coupon in temu profile to get
$100.TheAngell is great. I've never
had bugs in a trade. Onlyhad small
freeze up in the menus, and it only
lastecfor a few seconds.The game is
definitely = morechallenging  than
CODM .1 both love and hate thenew
way the graphics load. It's awesome
not havingto wait for endless
downloads after an update justto be
able to start playing, but it's a drag
droppincinto a new area or a new map
with graphics thatcould have been
from the original PlayStation.
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Note. Some comments are translated by translation methods, ChatGPT and DeepL and

author twice check the translation to ensure fit the Chinese comments.

Code ID Original ID Time Rating Comments from | Translation
the Customer
P1 TmEE 2024.2.20 1 SBEXE, Yt | It's incredibly

BITFHE S,
BEHED,
EBEE T4
AL RERR
RFEm E
#, BEXTHE
m EEEHS
WEHNEN. m
mRT#E mAa
AR E R

T, “EFE

B
727 1t e

T. BEBBH
TNk,
M E+—=@
HEEMR=R
Eh. RERE
To &il—&,
KRFRRThE S =
fi. HEEHE
RRThA1RT.,
LR LSRR
75 WSMET.
28, B
Bt a 4l
. BERT,
wBZghETF
Fng, AR
e T HH

H, ZBIE&%
FRAKR BEL
ThEvAR- fiE 2
R I

T. BEEHRA

frustrating. [
opened Pinduoduo
and saw a
promotion called
"Choose five free
products within ten
minutes," which
caught me by
surprise and
excitement. [
entered the event
and followed the
instructions,
collecting coins
and inviting
friends to help. 1
invited dozens of
friends, working
on it from 11 PM
until about 2 or 3
AM. It was
exhausting. After a
lot of effort, I
finally succeeded
in collecting the
coins. Pinduoduo
notified me that the
products had been
successfully
shipped, and I was
thrilled, feeling it
was worth it. Then,
they said I could
choose another
five products, so 1
did, thinking more
is better. Suddenly,
the page changed,
and the previous
page, where I had
successfully
gathered the five
products,
disappeared. 1
couldn't find it
anywhere, and I
was really angry.
All that effort
seemed wasted.
The next morning,
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I contacted
customer service
and explained the
situation. And
what was the
response? It was
completely
irrelevant to my
questions. I
repeated my story,
and it was like
talking to a wall. I
don’t know if they
were pretending to
be ignorant or just
didn’ttake my
concerns seriously.
I have no idea
what their view on
this issue is, but at
least they should
show basic respect
and seriousness
towards customers.
I went through a
lot of trouble to get
those five
products, and then
they just
disappeared,
switching the page
oh me. Are you
lacking funds?
What's the
meaning of
running a platform
like this? Isit a
scam? It’s
unbelievable! And
the customer
service
representative
didn't even respond
inthe end. I's
really infuriating.
If you're so short
on money, why
even run this
platform? No
wonder you only
have a rating of
3.2. (I wonder if
anyone else has
had this happen to
them) It's just
ridiculous.
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“There are
blatantly obvious
instances of
inducing consumer
spending through
language and
activities on
Pinduoduo. For
example, offers
such as "buy xx
more items and get
cashback" or "buy
XX more items to
receive a big red
packet” are too
numerous to list.
Additionally,
Pinduoduo is
notorious for its
most criticized
issue: the perpetual
"slash one dollar"
or "help with
withdrawal to get a
red packet,"

always ending up
with 0.01. The
intention behind
this is quite clear—
to bring in more
users through
existing users.
However, the
methods are
nauseatingly
convoluted and
useless. They want
users to recruit
new users while
wasting the time of
existing users on
meaningless lottery
draws. It's clear
they're just using
the quantity and
quality of users
brought in to
distribute red
packets, yet they
insist on disgusting
people by
repeatedly clicking
the draw button.
This effectively
diminishes their
advertising
expenses by
utilizing users. It's
a completely foul,
nauseating, foolish,
and shameless trap,
but it precisely
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FRT, HisZ | my screen and then

© 77 77| suddenly
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[P— N number of lottery
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Yo — just five. I have a
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SEFERT. & | system data shrink
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HER L SYE | service, insisting
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KB ? L& a human
fRE, —EZA | representative. I've
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' this activity since
MEERBE LS5 | 156 night, and
B9 EEN, iX | when issues arose,
ASTE . I immediately
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A, BE—MM | service, butdue to
£ TER, {8 | some issues, it was
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delayed until
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today. I even
suspect
Pinduoduo's
human customer
service is justa
system setting. It's
just the same few
sentences over and
over, I'm not
saying you have to
give me a perfect
solution, but at
least show some
attitude, or at least
apologize, so I can
pretend nothing
happened. Then
the customer
service kept saying
they empathize
with me,
understand how 1
feel, and are very
sorry. However,
they continuously
failed to provide a
solution, kept
diverting the topic,
didn’tdirectly
answer my
questions, and
didn’t offer a
resolution. Now, I
really want to ask,
does this activity
count as deceiving
consumers?
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Molruo

2023.617
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I've been unable to
join  Pinduoduo's
group buying for a
long time, and
every time I
contact  customer
service, they just
give me random
excuses, saying the

activities are
randomly  open.
But everyone

around me can use
it except for me.
The other day, I
managed to grab a
Switch with the
subsidy, but then
the entrance for my
billion subsidy
disappeared. No
matter  how I
search  for the
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event, it's nowhere
to be found. I've
been giving
feedback for overa
month now, and
it's just been a
cycle of back and
forth. Initially,
they said it might
be  because I
returned something
with the billion
subsidy, but I've
only  used it
recently to grab a

game console,
which I even
received. After

they said they'd
check and get back
to me, I never got a
call again. Instead,
they quietly sent
me an explanation
on WeChat, saying
that the billion
subsidy event is
also randomly
open, and
suggested I look at
other activities.

Seriously, how
many types of
events does

Pinduoduo  have
that I'm not aware
of? Aren't there
only the billion

subsidies and
group buying?
They keep
promoting the
billion subsidy, but
in the end,

everyone can use
it, and they just
shut it  down
whenever they
want. And the
customer  service
just brushes it off
without solving the
problem.  There's
not even an official
channel for
complaints.

P5

B—-EZAW

2024.2.21
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I'm giving it half a
star purely because
the products are
decent and the
customer service
was nice. I just
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finished playing
that big roulette
game, so I might
bea bitupset and
my words might
come off as harsh,
please forgive me.
1 know people
around me who
have successfully
cashed out, but
even after inviting
20 people, 1 was
constantly
receiving one or
tWo cents via
‘WeChat transfer,
just short of 0.01
yuanbao. When
time ran out, I had
participated
countless times. If
the chances of
cashing out are
really that low,
then don 't make
me help others
with boosts or
suddenly pop up
this big roulette on
the Pinduoduo
interface anymore.
Blaming it on luck
just frustrates me!
Also, some items
aren’t really that
cheap. I once
bought ten packs
of Yeluoli cards
without any clear
indication of how
much one pack
was supposed to
cost. I bought ten
packs for nearly 12
yuan, which isn’t
expensive, but
when the parcel
arrived, each pack
was only one yuan,
50 the remaining
two yuan were for
shipping? Then
why should I
bother buying it on
Pinduoduo if it
claims to be cheap
and cost-effective?
I might as well
have walked a bit
and bought it
cheaper elsewhere.
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Of course, other
products are still
okay. That’s it, I
guess.
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Recently, I bought
two sets of clothes
on Pinduoduo.
After trying them
on, [ found they
didn't fit well, so 1
returned them
within the normal
seven-day no-
reason return
period.
Unexpectedly, the
courier station
returned both
parcels to the
sellers. One seller
ofthe purple dress
set refunded me
without opening
the parcel, but the
other seller of the
pink set refused to
accept the return.
Later, when I tried
to negotiate with
both sellers on how
to resolve the
issue, the seller of
the pink set kept
changing reasons.
First, they said it
was past the seven-
day return period,
then they claimed I
might have washed
the clothes
affecting resale,
and then they said
the item was
discontinued. They
even mentioned
that I had signed
for the parcel.
Basically, they
refused to accept
the return and
refund, essentially
forcing me to keep
the item. I even
had to pay for the
return shipping
myself. Isn't this
unreasonable?
When buying
clothes in physical
stores, you usually
try them on before
deciding whether
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to buy them.
Besides, the
clothes I received
didn't even have
tags, and they
accused me of
damaging the
dress's buttonhole
without any
evidence. It's
ridiculous how
anyone can open
an online store
nowadays, and
platforms like
Pinduoduo don't
seem to care about
complaints. They
always seem to
favor the sellers.
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PASF TR, 47
TESEIT,
HREREIEE
EHREI8, AL
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There's only one
customer service
representative, and
I waited in line for
so long. Finally,
when [ got
through, the
response was still
slow. Not only did
they fail to resolve
the issue, but their
responses were
also slow, and they
just kept repeating
the same one or
[Wo sentences to
brush me off. And
that big wheel
cash-out thing, it's
deceiving
consumers. I
wasted an entire
afternoon,
painstakingly
inviting over 40
people, only to
find out I couldn't
cash out. From
diamonds to points
to gold coins,
when I finally had
only 0.01 gold coin
left, suddenly I
couldn't win
anymore. Even
after inviting 3 or 4
more people, all I
got were 0.02
cents. It's just
brushing off the
issue. Do I really
need that 0.02
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cents? Isn't this
deceiving

X, #0740 consumers? It's
ZMNHIRERT | frustrating, wastin;
T 2 g
L BtggEm time and mood.
ﬂ-. Aﬁﬁ My friend invited
FERY 7 R R EL only 6 people and
#=, BRT, B4 | cashedout, but
4 . | hereI am, inviting
RILE AR over 40 and still
P2 Z0E, —IF | unable to cash out.
What's up with
BiHE SRS Pinduoduo? The
oo BTHE | yser experience is
T, —2#AM | really poor. I'm fed
R up. No wonder so
ERX T app many people
T, BT complain about
Pinduoduo. Just
hearing the name
makes a bad
impression. I
finally understand,
I don't want to use
this app anymore.
I'm done.
L EREH 2024.1.4 BUAREAE : adtVise everyone
- | tostop using
REET, & Pinduoduo. I
SERYFHEESRE | bought a phone
EREHS, #® and the seller only
7 ™| senta phone case.
EBRNiSE Then the seller
#, SRERAEFR | claimed they
— e would cover the
Sz TaT shipping costs, but
&, BET—1 | theydidn't, and the
N EERIN platform did
_ - nothing about it. I
FRo #RERA | waited an hour just
Hlo FEE[LOOFL | to get to customer
s service, only to
ARG, B find out it was all
FEE. 8 | automated
ReIR PR ifATIRE | responses. They
. - just repeated the
RAZBEARIE | same few lines and
HEfERECH | didn't address any
au N problems. Trying
Ho BFFEE | report and

M HRERT
BiEREX
I ? XFEERVEH
HERREBY?
EHREE2EE
M, REiLEs
i A TERS
BAHL RAEF

complain about the
seller was
completely useless;
in the end, it was
the seller who
canceled it. The
platform was
supposed to
refund, but it
turned into the
seller handling the
refund. Is there
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even a difference
between the

AR R R platform and the
M, W\AEPEFR seller? Is cheating
= MERLS | OIS f"ﬂll for
em? Also, the
A Kttt FH | promotions are
%%7, f, #B | random, and even
when I remember
Eumﬁzi" = to ask for human
BURB T, | customer service,
MIAAREE it’s all automated
7 mAEeE and doesn’t solve
. any problems.
To Bl Moreover, the
links are random
gLt and don't even
work. Now I
understand why so
many people hate
Pinduoduo. Ah,
Jjust stop using
Pinduoduo. Really,
just stop using it.
Seriously!!!!!!
Pl1 B/ RS 2023.12.27 BN AREINF | 1advise everyone
. | tostop using
REET, & Pinduoduo. I
FEAIFHLERE | boughta phone
= g | and the seller only
ﬁ:;l}%i " | senta phone case.
= = Then the seller
o, RERATR claimed they
— would cover the
BERFET shipping costs, but
B, BET— | they didn't, and the
¥ platform did
leﬁjiﬁtﬁjlijg nothing about it. I
fRo BRERA | waited an hour just
M. FEFOmDet | to get to customer
s i ly to
WIVEIE, B | e
! find out it was all
REE N, 8 | automated
N = | responses. They
ﬁ?éﬁ& ﬁﬁfn—: just repeated the
BERHFRARE | same few lines and
255 E 2B | didn't address any
W, BHELE E}mb]erﬁs. 'l;irying
0 report an

M HREEY
BB, F
ANERERER
1 ? SREERE
wEEEEL?
EHEEY 2
B, EIES
BHALERE
AN, \BER

complain about the
seller was
completely useless;
in the end, it was
the seller who
canceled it. The
platform was
supposed to
refund, but it
turned into the
seller handling the
refund. Is there
even a difference
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between the
platform and the
seller? Is cheating
consumers fun for
them? Also, the
promotions are
random, and even
when I remember
to ask for human
customer service,
it’s all automated
and doesn’t solve
any problems.
Moreover, the
links are random
and don't even
work. Now I
understand why so
many people hate
Pinduoduo. Ah,
just stop using
Pinduoduo. Really,
just stop using it.

P12

TR ZRRN

2023

ERZREIT 0
2R, BER
BHEZ0E
T. 16E07AR
Ri£%
L HBE RS AR
AR, ERAERT
BERERRR
EEBITX AN
REZH APP
HET, 165
22 F 10A%
i) % T T 5
2%, HiERT
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“If it weren't for
the fact that I can't
give zero stars, |
would have given
Pinduoduo zero
stars long ago. In
2016, 1 heard from
a friend that they
bought Diao Brand
washing powder
on Pinduoduo,
which later urned
out to be Zhou Jia
brand washing
powder. After that,
Iuninstalled this
worst app.
Between 2016 and
October 2022, 1
didn't download
Pinduoduo at all,
and 1 rejected
NUMEToUs requests
to help bargain.
Today, the only
person I really like
asked me to help
bargain on
Pinduoduo, and
finally it was
reduced to 599.99,
requiring coins.
Then it was always
one person short.
This way of
messing with
people's minds is
exactly what
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SE7h APP makes Pinduoduo
. disgusting. It's the
£% RT Lunar New Year,
20234 1 § 23 | don't ruin other
H 19.08 4 people's happiness!
. k\ Pinduoduo, the
B XETHT | worst app in the
SETHXD world. I swear on
January 23, 2023,
AFFe at 19:08, that I will
never download
this app again in
my life.”

P14 IR 2 E e 2023.11.12 E-Rr A B HE | Thatreferral event
— is just like
EEIL BHE swallowing a
PA-/M37FA 8B4 | knife. The last four
BT, GiAigst | new users I invited

e got swallowed up
AFXTED, | t00. If you can't
AFEAIE, %P9 | handle the game

= properly, why
TFERETE bother with such
14 ? BIBIEEE | anevent? Fairness
BHRET—%A and justice, do you

I, X2ROF
aH. mEET
BEI— Y%
WG, etk M
RESHRE

W REREL
HERLRESE
—RIGE? 3E
HMERETREL—
RARAYTHRE,

BRi#EERE—
PrRa8, #—
THAET, B
EFLE, IR
HNERENE
LRESDLESR
ARG ? iR AR
EREEE £
BXREREE T
B RER T,

LUS BB N
BT ok

T, KT VR
BERFERR
e

even believe in
those four words?
Throughout,
you've swallowed
up half of the
people I invited.
Some conscience
platform you are.
And could you
please add a
shopping cart
feature? Putting
items into the
favorites makes it
easy to lose track.
Also, could you
slow down the
delivery speed a bit
more? And is it
possible to have a
blocking feature?
Every time [ enter,
there's this huge
red packet popping
up, and with just
one tap, it's
claimed. Can't
even back out.
How hard is it to
cash out in this
event? Are you
even aware of the
difficulty? Such
rubbish ruins my
youth. Once my
delivery arrives,
I'm uninstalling
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this. I won't come

back to help
anyone in the
future. You're a big
cheat! Try
swallowing up this
comment too, if
you dare.
P15 FhIMaEHE 2 %M | 2023 REUERT 737 | Absoluily
R - rubbish. Don't ever
A REBMELE believe in that so-
100 BAFE | called cash-out of
= ¥100. It's
ﬁz’?;zjﬁ impossible to cash
= . out. At first, I
SRERFY0.01 invited a lot of
people, and then I
 REIE? was left with only
MERB AT | %.01. And then?
RS 4. | They told me
AAI ) : ﬁ‘rﬁﬁ-j\ something about
TMEREZH | needing 1 gold
BSALER, coin or 1 diamond,
p anyway, it's like a
HtE AR R B bottomless pit
1 THP ecause initially,
=1 9FeLEE | b initiall
WT, RER they said it's justa
penny away from
BEXZERT — cashing out. But
A4:Ti 20 94 | later on, it changed
_ to 20 gold coins
Ti—SE/EEX for a penny, and
1 en it became zero
TRTER— | thenit b
L 4 kLS — | point one diamond
%E : iE plus one gold coin.
&M, ST | Andthen when I
F5ME, FHRZE | almost reached the
A " goal, I was just
! )\z?nﬁ short of one
WE, fFAi—IE | person, but I kept
FETBA—EY getting everything
except that zero
fF—ERRHE point one diamond.
FEEWHESHE | Itwas always
= blessings and more
ﬁ&%?ﬁﬁ*ﬂz{ blessings, but
FIEBFZINFE | never that zero
AN AR point one diamond.
e Don't ever trust
BEHTE, F7 | their cash-out
REEf442 | promises. It's
N utterly garbage,
}ﬂi'“ ‘ﬂtﬁﬁ‘ﬂr and there's no way
7, EHERT to seek justice.
T, THIIE Don't fall for it!
=
P17 18638766354.12 2023 il iz S E) All those holiday
% RN or similar events
. =

{RAY IR

promising freebies
or cashback are
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fake. I clicked on
one of those
freebie pop-ups
just to test it out,
and I'm glad 1
didn't buy anything
expensive. It was
just some cheap
stuff, so I didn't
lose much. They
prompt you to pay
first, promising
cashback upon
confirmation of
receipt, but after
confirmation,
there's nothing.
Don't trust these
so-called freebie
offers. It's a
garbage app. If it
weren't for my
friends constantly
nagging me to
bargain for them, I
wouldn't even have
downloaded this
garbage. 1
uninstalled it right
after bargaining.
I've lost count of
how many times
I've downloaded
and uninstalled it.
Maybe that's why
there are so many
downloads. It pops
up with a lottery
page every time
you open it, and
you can't even
close it. It's
disgustingly
persistent. Let me
emphasize once
again: garbage app,
garbage app,
garbage app.
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It's frustrating, isn't
it? Why should
only new users get
discounts? It's so
unfair. Is
Pinduoduo really
that trashy? I've
been a loyal
customer, spending
so much, yet I get
no perks in the

end. It's truly
frustrating!
Pinduoduo used to
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be cheap and
convenient, that's
why I downloaded
it in the first place.
But now, it's just
getting worse.
There's no point in
keeping Pinduoduo
ifit's going to be
like this. It's really
disappointing.
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Let me first talk
about the
mechanism. It truly
caters to buyers,
leaning towards
making returns and
exchanges
convenient for
them. There are
many good-quality
and affordable
products available.
However, if you
don't pay attention
to reviews or aren't
accustomed to
using it, you might
end up buying
subpar items. I've
been using
Pinduoduo for two
to three years, and
it has been very
convenient for me.
The reason I
uninstalled it is
because of the cash
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grand wheel
scheme, which
made me feel
disgusted. Initially,
it prompts you to
reach a certain
amount, and once
you're short by
0.01 yuan, it starts
asking you to
collect diamonds.
When you reach
99.9 diamonds, it
prompts youto
collect points, and
for every 100
points, you get 0.1
diamond. Then,
when you have
accumulated 99.9
points again, it
prompts youto
collect diamonds,
telling you that
once you collect 20
diamonds, you can
withdraw directly.
When1 had 19.9
diamonds left, [
had spun the wheel
six times, and each
time it landed on
"empty" or "profit
transfer." Did your
wheel pointer go
haywire?
Ridiculous. I've
participated in
your cash grand
wheel many times,
but never won
anything. This
time, it disgusted
me even more, so I
uninstalled it.
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Pinduoduo is
pretty good
overall, and it feels
very down-to-
earth. However,
there are a few
shops that treat
customers like
enemies. I
personally
experienced being
sued by a shop and
taken to court.
Here's what
happened: 1 bought
a blouse, and
because the
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delivery was very
slow, I complained
twice. The
customer service

HLFEESHykE | Was very rude m}d
N o | told me to use air
RTXNBEMNYE | freight. Then,
HITTE#E B "‘m’i‘h";“dmy h
[P owledge, they
FETTHE AR 2 intercepted my
TEBILH4E | item. Later, the
BEXIERE official platform
e ., | compensated me
HHERER, W | witha few tens of
BB TR | yuan. Finally, this
RS T customer service
i ~ representative sued
e, FLFFRE | me, claiming that
= = my complaints had
_+§7F'_ E;k affected his store
EBRIRBHEAT | and caused him an
fi, fhes3kE T | economic loss of
= s over 30 yuan.
ARTART# Later, the court
T2, FRABA | contacted me for
3 mediation, and he
= ;ﬁ ﬁg%ﬂﬁi demanded 500
SUHEMIHE | yuan in
S FREELLERFD I | compensation from
% ? me. I don't
) understand how a
consumer
exercising their
rights can lead to
being sued.
P26 Fuxang Zheng 2023 T L% | The developers
= behind Kengxixi
HMWRRTF, % | sre absolute
fITARAIEERTER | geniuses. They
PRIBHFF | deoply understand
at in the
0.05 FISEAFIUA | mathemarical
JvfisREE 4 W [ world, events with
a probability less
SEEREEET | 4005 are
fRi#giET 0, F | called small
s osgesk it | probability events.
R hakiE W R When the
BFHEHIR | frequency of
5, SifEiFE | events tends to
zero, they utilize
AEFCIRGE PR the L'Hépital's rule
BARP{EE®, | todifferentiate the
numerator and
FEHE, Tﬁ$ denominator
FT% BEd separately, oruse
Az B, the Lagrange mean
. o | value theorem
ERBHAT, = infinitely at the
SE5FLMEEA | limit to yield a
RETh, 4keERR derivative of zero,

making the
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r. FEFAHE %?babé-l,ig Z*’ilm-
en, throug|
HESHREN biological reward
REBA, H#% | mechanismsand
ESERENS positive feedback
regulation, they
EHHENE enable participants
7F, FARSHEER | o inﬁni;ely
- approach success
SffRiHRE asg continue
e, {EHRHM | bargaining. The
; latform leverages
?{ﬁ?ﬁmﬁﬂn 515 cmwdfundil%g
HHHRIZET | mindset of
pEskith, RAE | consumersand the
zero-sum game of
BB AT B purchase price and
KREAFEE, | pricing between
wouy | consumers and
Sﬁﬂgﬁﬁ%{u merchants, as well
B HERAN R as the escalating
I, E—L4 | situation of
. | promotion and
ASHIBEART R ls:,ales competition
FIFFEEAIR | among merchants,
. to profit as an
intermediary.
Kengxixiis a
gathering place for
Mensa-level
intellects, where
only those with
extraordinary
intelligence can
make purchases
without mishap,
only those with
deep social circles
can successfully
bargain, and some
experts have
written scripts to
exploit illegal
methods for
successful
bargaining.
P27 R F A 2023 BRIy [ ] originally didn't
N have any special
HARFEAE 4 requireglegts for
5RIFER, 4% | these online
b shopping apps. As
?%iﬁﬁm ]onglzs ﬁ'lepgpmds
7. XHIHBE | are good value for
Wwe%, AR mjigey,_l'mlgne
— = v, | With using ID,
i3, ARRE Taobao, or
M HE#R | Pinduoduo. But
FET |k your promotion is
ERRIRAT simply outrageous!

BERART, 3

"Come help me
bargain” - I'm
seriously fed up
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£ hRIEEE jt ntJmEdbm:tﬂ-tlﬂlbe
just a robot that
CRESS 5 O P reply with
BRMASWE | anyactual
BRETH, Mths. | Mmessages. I will
e never use it again.
HUEMEL A ? | If there's no red
BRGIAR, i\ | envelope
_ promotion, it just
2 AT —T doesn't exist. Why
HE2Z2WE create false hypeto
deceive people?
Everyone, please
go check on
Xiaohongshu or
Zhihu about the
Pinduoduo scams.
P38 SR 2023 #¥% 45— | [hope Pinduoduo
Adiae  snE canhave a
M, SRS complaint feature
IR, {&&% | specifically for
Rty REE reporting sellers
who use the
STH@ LM — pandemic as an
B, Fixif#e | excusenot to ship
abeie, BRE | DG
H—EBOEE | merchandise from
BRERALR Lignﬁlininilalion,
an ou,
£ BEOKHN shipping isgfully
WETIFENR ﬂpzfﬂtgﬁnﬂl on my
. = end, they
BT, RETEE . .
continually cite the
&), AEH | pandemic as a
BEBITIRE reason fqr not
T R dispatching my
' i B | order.Ihave
HX A BEL 751X | already received
=_ | many parcels, so
%EE @jf shipping should
ERERBE not be an issue.
B EERET Initially, there was
 wpow | D0 notification that
—TF. LR shipments to
SR FEA—1= | pandemic-affected
= areas were not
EHUBRIRR possible, and my
RELKEE, | order seemed
e ready to go.
However, the
W, BAREXFH -
parcel wasn't
BV i%EAH | picked up by the
@ |k i d later, a
BEAGATE, courier, an 3
N yellow banner
FEMRIIA LA | suddenly appeared
: stating that
f‘nﬁﬂ'ﬂijfﬁ?’éﬁ delivery might be
—EEEE delayed due to the
M, FHREMI | pandemic. I
WSS BT believe many

consumers have
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ER AR

B, —BEph
REARE, &
BHBLEE, B

experienced such
issues with
merchants. I urge
you to implement
severe penalties for
such behavior; it's
truly frustrating to
wait many days
only to be told that
delivery might be
delayed due to the
pandemic. The
customer service at
Liting Animation
is terrible—they
keep saying they
will ship if
possible, but never

IS —EET A provide a clea;
o answer. They just
1, BRI beat around the
#76, FEZ2 | bush, which is very
annoying. I've
T IORER, reported their
ERTLFE customer service,
. but to no avail.
P42 e E 2021 FFEEET T | If you find this
N X post resonates with
LR A1 L &= you, feel free to
BEAAAEH % | likeit to boost its
222587 visibility. I'm just
= : wondering, how
BHFEKE B | rich is Pinduoduo?
s T#E 7 | Richenoughto
. hire an army of
BEATE, i paid commenters,
BFERELYIR | rich enough to fake
9 BT download
T iﬂ'ﬁxlié‘ﬁ‘(’dl numbers, and rich
B9, BUBERLL | enoughto run ads,
MNEME, &FE | yet still ]:lsling
—_— impoverishe:
Egﬁ%fﬁmi farmers as a front?
BHRARAFAZY | Let's not even start
A#ff), fgz | on the quality,
s which is utterly
AT nauseating. There
W, PS4 | are countless
B unscrupulous
R Iﬂi%# shops selling
T, {B{R3 T | pirated junk purely
VAT RFSER{R | 10 scam people.
They set up
FEREHMe TE | promotions full of
B3 BRAAT | word games, with
every condition
HEERFHLIA being a "certain
ElthFF 5 condition," and
ARt N then sweetly

EBRACTAE

explain the rules to
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G 7 FBYRE S 2 | you after they've
s phectem ]t:}cl;e:i)gau. Now
induoduo even
BEEM{ERIE | | wonders why
people call it
"PinXiXi"—don’t
they see the reason
themselves? If you
want to become
pﬁpular, you
should start by
_ Z(xlnsiéier?ng your
: _ usiness
S EREE T practices!
PSS oRMAT Pinduoduo has
FETRSRN recently added
- many expensive
%ﬁ&ﬂ?ﬁﬂ. items to their
BRE—I—P t?:n‘,gain event, but
e - ese are difficult
- 2%HT to bargain down. 1
BEMS T, ftb | hadto find people
THRKE R on:1 t_:y one to help,
e and just when I
:; a Buﬁl]:?rﬁiﬂ finally managed to
{EZR, finish, they told me
S my account was
A ‘ﬁlﬁ] abnormal. Initially,
., FtnT, they asked me to
HEEL RN E contact WeChat
. ) customer service,
é’n_ j%%%‘f’d’.ﬂ 1% | questioning if there
e | xR | Wasan issue with
LT my WeChat. I
o =18 | asked as well, and
PTET 15x | the result they gave
RS R R R $e_was that it was
eir system's
2 —
IHA 7 ﬁ;ﬁﬂ i | determination!
EETM=ARE Ls:t thitsﬁjust them
SRR ving the final
gy . it say? Isn't such an
JPIBERERE | activity deceptive?
—EEE RS Moreover, they
. o repeatedly dragged
g% ?:E?EE%] out the process,
ERRESHRRE al}ways ending up
Tt with the same
- i1 TH response that it
; xafs determined by
eir system. Ijust
want to know what
exactly is
abnormal about my
account, and do
. i they have the final
2ZRABHRERSL | 2019 Aol na
e {R4F, B2 %3 | Hello, after recent
EFgLUERS | Lpdres many
o . functions on
A IETR, Pinduoduo are not

working properly.
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EeBI R B s
Wz B ARG
~ B
B, FiTheee
M;aH, FER
RIREES, M
#E—TABZ=
REEMN, #HRA
T=XKERH,
Al— A
AET

For example, the
Fruit Circle does
not show friends
when using mobile
data, and while the
homepage sign-in
works, other
features are
unavailable. I hope
they can be
restored to normal
soon. Currently, it
only functions
normally for two to
three days per
month. I had three
days of normal
usage, butthen it

stopped working
again just an hour
ago.
P23 *EHER 2021 BiEg, $#%£% | I'veuninstalled
e — Pinduoduo due to
BREBREM | fpeir malicious
KRG 35S | false advertising.
The daily red
Eﬂiﬁﬁﬂﬂﬁﬂl‘}i packet activity
i [ POBEIF R | clearly stated that
BhA, HifEF4 | inviting friends to
_ help withi t
s | o
RO 33 | yetthesysem
1EBhh, s | internally filtered
' "1 out invitees and
RIERZBH prevented them
B S7FE s | fromassisting. The
B MmN, | e
TEWINTBIBH | the invited
I A AT ] accounts were
abnormal and to
i, MEBRKN try again later.
[HEsEE AT | However, after
- . firming that
Pk, ERF ‘t:l'cl‘:relrvr:::iaﬂ?ing
AL, ARPEA | wrong with the
BiLGE, HE accounls],] :yéng
; in still did not
wmamE | Ao
R, siE#Bitmt | userseither. If
N »z | there were specific
B, EREE requirements, a
TIEMEERESR, F | time overrun, or
EiLENHS | ayoher
understandable
B, #hERITR reason, it could
EEEEETR have been
sk T | | acceptable. But to
f7, ol |
B[] AR | effort, then be
ANHET, B treated poorly by

customer service—
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HAEE g
i, FAM{T
LA A 5158
AP {E R R
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HEE, FaE
TR, KibA
DET, REX
NEAEFE], T
BIERAIRERA)
BB N A
. A
2B A B
BPEAEA
¥ DEERE
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who said they
would take another
call and hung up
before I could even
speak—is
unacceptable. This
kind of software is
really dangerous
because it seems
there is no one to
protect the rights
ofthe users, and
they are the biggest
enemy since they
do not consider
issues from the
user's perspective.
They can filter
participants, which
means user
information is not
secure, and they
always blame the
users. You can't
even get a reliable
contact number for
Pinduoduo's main
customer service. I
won't download it
again after this first
uninstall; it's too
disheartening. It's
not about the
money; it's about
the disrespectful
way they treat us
users. They say
you're a valued
customer until
they're done using
you.

P51

EPHIW

2022

BREHASN
i, fRERID
&7, Rdi
HRRE TR
EEENREE
ERIHAE
#, BYTT,
T T2 RIRER

I'won't say much,
but remember this:
I said I wouldn't
download it again,
but I did because
my wife wanted to
participate in your
event. After
downloading, you
didn’teven allow
my wife to succeed
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BLRELFIR ge.sm!e her ”
N ringing in over
ZERT 0% people. Why do
DA others succeed by
i 45 bringing in just a
TR few? If you have
AR BATEE | set up the system,
T, {REZiE4] | justadmit it. It’s
N . annoying to see
BIBRE TR | (hose iny
R BEB/AF A | percentages. If it
o were me, I could
gn@‘:TmAE give you a piece of
BB IR my mind. Sorry for
RARxFZH | my Ahar]sfh]words
again. If I say
BT, X something nice,
TN FEMEO | it's because your
B products are
I ﬁﬁﬁmgw genuinely good.
BUTRLHRE Buying a pack of
sy, sLag- | bottled water from
SRBRET W you 1sn’t even as
good as the dew
LRERAES | water sold at the
BREMKE old man’s house
. o, | down the street.
iF, WAES You always come
SH—EHE, | up with some
;%%EUJ\ = scheme for your
’ events, just to
AR TE deceive others.
= 4w+ | Those who have
ﬁ' . EEEXTZH participated don't
BLUGBIAR L wantto do it again.
&M 7T, T|E | Now, isn'tit
AT, g | ssumed that
everyone is just
fHAmHEEIC | advertising? I've
EBRT s —p 3y | been wanting to
i tell you off. When
BRATHUETE KA you go out of
$F0IE, business, let me
know. I'll set off
fireworks to
celebrate.
P53 FEE 2023 B—RBEEF) Whenll was
BINE R T — choosing
#® LY handmade models,
R LAEE | saw some
oMt AfEse | disgusting
. _ | pornographic
[ERBEX TR products and after
FERNFRE, ‘I:her::finfi ttl'lliem tl?ut,
. realized that there
ERTREIR | e
TiEER™EMID | selling these
T i FAER things, which are
s serious violations
fiz | XBRAER | ofthe law and the
REAERY/NZE I, | private parts of

women! If a minor
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TolgESNH = | child ;ees thi]-sl‘, it
__ | may change his
WA ESAE | AT outillook oi the
LUFA X BBrIHF | world! So please
22 EHEN the relevant
. departments
(BEFTHEE | Pinduoduo official
B FBE anznltign (Taob:lo
y and other may also
HIRRIG have) to prevent
unnecessary
trouble!
P31 lzyllll 2021 BT = Wi 1 give it three stars
zy RI=WMENR | 12
ASEAHES pt:iﬁaroi‘ljly because
Pinduoduo's
REFRTM{S I %4t | integration of
Rty | WeChatPayisa
e great benefit for )
| g students, many of
F % Ra% 45 | whom do not have
; = Alipay and must
AREWRESE use WeChat for
XAFEM, PEL | payments.
Rk R However, I hope
Pinduoduo could
EHA, FHHE improve its control
FEMEEZ M oglc'icourélerf"eil-
= | goods and raise its
BRERE quality standards,
EREEE—R especially for
LFENE, ik | items like phon}e
- _ | cases. The quality
ERRES SRR | advertised and the
FEHHREHEEN gul;l‘lity received 1
. i ignificantly.
FE—mmE |0 el .
not just slightly but
%, FE—EH | substantially. Also,
0 BPMEyy | Some activities,
like the "withdraw
EFMETEN, | w0 when
you
MEMRE—R spend” are very
N difficult to
& RERE—
"“EE‘-’”EJ complete. Even if
B2 ER you're just a little
1, FiE, & short, your
' iy progress will be
RBLRDER | reset once the time
HOFRTEBEZ £ 4 | is up. Still, there
are some
BYRNLTT. conscientious
LHFAEES | stores on
ARG E— Pinduoduo. I've
o - spent thousands
. MEm=fF there, never
ETEZE. realizing I would
spend so much
over two or three
years—it's a lot of
money.
P32 BRE 2020 £ % g | Every product on
R £ Pinduoduo lacks

information about
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IE e b ﬂ'lzr:dasufacr;][rgr
- an ress. It is
‘G HERL suggested that the
ENEEEZ% | platform should
i REE g | cosure that
o .. | Comsumers are
B KI5 | informed about
I sRf0szsR, # | every product,
SR especially
meAmET—H concerning the
K AULHLBR 47 | manufacturers and
sellers. For
BN APER example, I bought
& BUAEREN | 4 Changhong
HBAKI o 4I4 | brand mini sun
= heater, thinking it
PR, BIREE | o produced by
WHB—TEH | the well-known
HR— AT Changhong factory
- in Sichuan, but it
P, AEE turned out to be
FE, %% | made by some
FARS, M company in
HETER another city.
#E5EEW, F | Regardless, the
AImE L 47, | leadership of the
™ Pinduoduo
HIERE R platform should
%, R iZMIX | pay attention to
this. If you want to
=9 — g3
ENBE—R— run the platform
2 | ik B | welland truly
SRR g Ze | serve the people,
%l: . J ! you should start
CRRC LR with these small
details! Let the
public buy with
confidence and use
with peace of
mind! Thank you!
P33 =R 2020 HEZEH/F— | I've been using
o .= | Pinduoduo on
FN—BATR | mother phone for a
A, WHHBEER | long time, and
57 shopping is quite
g' 2??;% convenientand the
= I~AE prices are
£ 55—, Ry | affordable.
. However, there are
%, MABRE some drawbacks:
FEAAGN, 2k | first, there are
e O =R many counterfeit
fEtBRBAAR AL products, and the
Yt WiEAE | merchants
TR stubbornly refuse
w, FA—B% to admit it. You
v | canbuy generic
AEL o 8=, | makeup for justa
HEbEE T few yuan, and
. most of the
RELTERBE | reviews are

ez, MR

obviously
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HREREHNT comqfclma;bll: to
. you?Isn't i
HEFBEF R T embarrassing? I'm
=, BEPRAA | giving it five stars
AR A only so my r‘eview
won't be buried
REHIR | under positive
ones. I want
everyone to know
how terrible this
app is!
P36 adriam911 2021 i), FIFAE4E | Mayl ask what is
. I the essential
ARGEF IR difference between
ffi i FEEE 2JL | using the profit-
it 1Bh H ek se.eking mentality
— of older people to
ESMEH, 5 get them to grab
FERHHiEES pressurz 4‘3:111 th:ir
ters
MmDERER | o om s
to give them a
WHEEEARF L | boost orattend an
B4 X9 ? & | event, and a young
; N teacher getting her
P AEERIE teenage students to
Bhh, BiHLE like Xiaozhan?
How many people

2
7 are being harassed
IZE) 7T HhEE A | by such boosters
HEreayerF 2 | and invitations?

# - ., After eating the
&, hAE—T%8 | dividends of the
A=t 7 | mobile end of the

middle-aged and
elderly people,
optimize the way
of fission
marketing?
P91 BRI 2021 45 E2A8{LFF | I'm giving it 5 stars
BAER | X4 just st; -E\:regpne
' sees this! This
BRFEA, W | terrible platform—
N when I bought an
i;ﬁ;f%% Apple iPhone, after

T = applying a coupon,
9499 thERFES | 0t WE;S 96‘;%9 yuan,
e nearly yuan
WREEEE cheaper than
6004k, EEMA | buyingit
ENY PLPN T elsewhere. They
}Sﬁjﬂ_i 2 L% actually said 1
B, AERE | didn't qualify and
T— g Fpe G | directly refunded

. Then, I bought
SRR | oo

an electronic

IRERBFH ? A | product that was
By | | more expensive
N _ ... | thanon Taobao,
BHBHHBER | and they still asked
B~X P2 % | me to participate in
B2 EmIR a group purchase?

Then a miracle
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7, fR{1ERE gaégvfned! They
= S 1 '
REERFEE automatically
BB AR refund me—
% RELHR Pinducy‘dl‘m is truly
R hypocritical. The
EEWHT, X | discounts you see
AESENAE | are justan illusion
R created by group
A | purchases. I hope
no one else gets
deceived by this
platform—it's
really awful!
P93 @O 2020 Bt g t&7eE | Whatright doesit
. have to exist in a
At RE X socialist country? 1
R ? BUBUTE | suggest that the
BT xR0 government should
o ) forcefully suppress
AR, BRES | such apps that have
W{RRE, HEE | asignificant
o - influence but offer
B RBATE low-quality,
HETOEEEHE | unreliable
A N products, and
'L.\,{EEUET?F. & exploit the public.
BIEAEY These apps
encourage a
mentality of
opportunism and
scheming, which is
utterly pointless.
P110 nixbdiidkd 2020 B F—ERE The offer of
. getting a hundred
HiARY, BRIFR is misleading;
WA, 3 | unless yourea
e new user, [ worked
FEEMTR hard for two days,
X, EEFHUN | and when I tried to
RS H e | withdraw, they
o - said my account
HBRAME was abnormal and
# ({4 | sentme coupons
b, EE2EHE instead. Coupons
L , | are fine, but they're
BRA+EARE only for orders
290, FH— over five hundred,
[ and you can't stack
. ARFARZ them. Take my
B, BFEZXH | advice, stick with
EARET Taobao. Platforms
B like Pinduoduo just
don't cut it.
P120 W TE R iR 2021 B \BlEr—& | PInxiaoquan really

HRER. B
% ETEEL
ERINANDE,
FEAHFE

doesn't like it at

all. First of all, buy
a thing also need to
share with others,
some people do not
like the people
around you
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ﬁiﬁm}\ﬁﬁg accordi
‘ ing t
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" wear, that i y
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B 5, 1 S
s x R ondly, what
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e people all kno
& e that even e
PR | alt £
; a | o erwear such
s e Illtt]e bitof *
i BET Hﬁﬂﬁ\ s;.g?ﬁ V:,hm =
' 0
- Saiol e also can nuy, o
: o | o ot set the
B . private items!
HESR
e & s | Pinduoduo i
8 - Wk custom S
R ers real ti
g, RO | crchlly .
rﬁ o eyes.
gﬂuf&ﬂ' arefully sele :
“ 4y | can indeed o
s, R~ | Eodpne B
=0l a. e. But if
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g, 5 | looon e
. f
Tone # | 100king -
gty | P o
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ol - gliltscltc:mer service
a8 e ot it
{ il s]ightess:mhom the
FOE | EHE avmety%r?gmss’
e excuses!
] e sy exe Cmls{ls]:eally let
HRETEEE ey ok =3
- | LT L. ﬂ::r to live uptz
. he ltmst of
omers, in fz
EE not at iously
z e moLat ?Jll sgnOI{sly.
g | Pinduoduo. it
B R you p]aceot,\jven :
Y e T” orders in .
Edipts | O y on
" ey usuall i
| REAE process 0ny ot
AR matter h g
n i | vouco ow much
et uSEIESS1'nplain, it's
B RErEE items h. v
- s have poo
elinl quality and dnnr'
ol Bk match the pi t
CEALA False advepl‘cr'ure&
2. Lk False ad Irusmg is
! J1 | likebu i. wedto
TS, Tt clolhesytl:g
N basicaliy uheye
i A unwea
s unven rable. In
years, I've

b .
een buying more
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¥, FTEEGE, ﬂov;rcers‘, but the
packaging is very
mEAIHE — poor. I often
fE— T EHAFRE | receive incomplete
e or damaged items,
' making it
impossible to grow
them. Moreover,
shipping is slow,
and it usually takes
about a week to
receive the items.
P130 2020 HEZZBEmIE | Pinduoduo
employs strategies
HHAAE. 5 like low-price
FEWM XTI | group purchases,
HEENE, #* share-to-reduce-
e | price promotions,
BHHENITZ | and viral
%if. MEEF | nbmaton
piERERg | Snslo apue
consumer
REERIEX attention.
1. BAFFER Moreover, it often
binds WeChat
X KWK payments and
FHiERAA L% | enables password-
- free payments
HER, KRR |
' without the
FEERATEARLR | consumer's explicit
A4k EE | consent. Recently,
there has been a
T, WETERE | surgein friends
MAEEHEER | sending out links
bt | O S
2B AWM | apparent savings
WY, SRR r;lltll:i);etring
WmEHMER potential risks such
MBEEEH— | as personal
HRSERE SR inté)mti:tion lea!(l;
and other securi
R, MTIZEEUHE | vulnerabilities. In
WmEMER B the internet age,

— ' the ease of product
EPHATEMFE | (nsactions and
PEWg. MFEXF infol?nation N

b exchange can be
| B R exploited by
RAYE R AR unscrupulous
Lk, LR | businesses o steal
HAETER N information or
— i EE even conduct

;. i line
B, g TR | various on
scams. The
EATFIEOHEA | oversight of
%S, B/ | internet
. governance hasn't
K BRER. kept pace with

A EHE XA

these issues, so
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Bz N3 ELIE
TR, B
HRVELEASIH
153

CONSUMETS are
advised not to be
lured by immediate
small gains that
could lead into
traps set by
criminals, which
might lead to
greater losses. It is
also hoped that
relevant authorities
will strengthen
internet
governance and
impose severe
penalties on those
involved in online
fraud.

P133

HdiE e R SR R R
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FRAR ) A A
2% PSR
FHEEERME
WiE XXHEHX
MRBHTFW
ARFRYE, i
BHEMHE£EZ L
RETR L EZRE
BRFEMARERN
FRLEERATL
HMEWM, =51
RRBAKRAEN
A, BRGEE
RBh, BEE
TiET, #ER
= 0.1 B

BHERERTIT
2= 0.00 JLAY,

AL EREFFIHR
R RAIER,
REBSALE T
BFE, EEHR
BHRELBNG%
FtAFEEERE
RUBIME, H
4Rttt

N

I just want to ask
why the funds on
Pinduoduo cannot
be directly
withdrawn to
WeChat. This is
very unfriendly to
someone like me
who doesn't have a
bank card. Also,
the various
coupons and free
item promotions
on Pinduoduo are
basically fake,
especially the ones
where you need to
invite friends to
help. It leaves me
speechless. When
you get as close as
0.1 away, they then
say you're just
0.00something
short, and I can
never actually get
the free product. If
you can't afford to
give it away, then
don't offer it at all.
Moreover, why
can't the funds in
Qian Duo Duo be
directly withdrawn
to WeChat? Why,
why, why?

P141

0o0oosEA

2021

SFERTRINLK
X T MMIFE
Bt £ % b
H. REHREF

I'm dying
laughing! A few
days ago, [ bought
a peace skin on
Pinduoduo. Then I
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T 1A ZHE
MmN, FETIR
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N IR
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Xl T. B
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EREHETIR
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ERTHRXHEZ
gt TG, Bl
MIEX MR
SHEBRANRR
#B. ENMER
DAER, RE
HRRESITFR
¥, MREIFER
F RS O
T. B4R
KB, IR
B4R nb g,
EVRETER
BNE T i
—TEERER
M, XEEIHFR
T. HEathigegy
. BIRTEGIE
ARG,

waited for over an
hour, which was
quite annoying, so
T applied fora
refund. Then I
waited another
hour, but still
didn't get my
refund. So, I
withdrew my
request. They sent
me a message
saying that if 1
requested a refund
during the shipping
process, I wouldn't
get my money
back. This cracked
me up! Does this
mean ['ve been
scammed? They
still haven't
refunded my
money or sent me
the item. Seriously,
don't you guys
have a conscience?
I'm really angry,
okay? You scared
me so much that
I'm afraid to buy
anything now. And
what about your
so-called customer
service? Do you
think you're so
great? What do
you mean by
saying "seen too
many scams"? Are
you implying
something about
me? I'm not asking
for a refund
anymore. You're
just trying to cheat
me out of my
money, aren't you?

P142
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B ZIERARIT
DERBLGET,

BETLREH
A =mE
xR RERIE
Z Al —REaRE
brdR, LATPESY
RIERIETH

¥ B-TEHK
BZEY¥ BH

After the update,
the merchant rating
has become
comprehensive. 1
checked several
stores, and they all
have three or four
stars. Then I found
a store with very
poor products and
low ratings before.
To my surprise, it
now has three and
a half stars. The
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T—REFHHA

update is not good
atall. Ican't tell

T, REETH which store is good
TSRS 4TI R orbad anymore.
W, — iR It's completely
. unusable. Now I'm
F8, HEEZLD | abit worried about
FEHAE RO | buying thinggsl;
fearing I might
B R 45 5 e encounter stores
ARt ENE with poor service
T attitude and bad
° products.
P143 janmmy4211 2021 BE SRkl ar Pin&l;ooduﬁ doesn't
. o through an;
B AE—EEA feview p%ocesz,
RS~ R%E allowing some
7, AT, d_ec_eplive vir_rual
listings to exist.
R THILE4h | My child
BRMHERE a;-'_ci]geglally .
... | clicked on one, an
7, AREE B within just over ten
BE£fER. #EP | minutes, 1 realized
REENER, — and contacted the
AEAYONE | roqnd. The.
SR ? ZSA memha:imd "
= responded with a
LS eSS screenshot
EMERTLE | claiming it had
2 EEELNE been used. I have
' o .o | noideahow touse
HEThe FHER | it Would a five o
KB, HEEE ls;i(-ye;r-old child
. ow how to use
2 L, it® it? What's most
ETEI6%: infuriating is that
Pinduoduo
supports the
merchant in
refusing a refund
and directly
cancels the refund
request. It's truly
disappointing.
Giving it the
highest rating, with
a warning for
others to be
cautious.
¥ 7S baba 2023.7.18 B — B | Asaloyal
» | university student
RIRERP, & user, aﬂg using
PFEGER TR | this for two years, 1
G —EE5H absolutely must
K 'A‘ o leave this review—
TS BRI | s truly fantastic,
AT, A | folks! First, the
IRREEA purchase page

clearly marks
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B EMITHERRE Wﬁ%“?s_
W — include shipping
DEREERE insurance for
FRIRETEM LT | returns, making it
E ;Eﬁlgﬁm very clear and
' N preventing any
BAMF, F=iEF | consumer
SETE, TAR<% | confusion. You
. definitely won't
HRE, MHX miss it. This
BT iE insprance really
AR | S
fEER, R— | simply return it it
R =B g, you're not
K ERAEE satisfied. It has
RERRLR encouraged me to
K Ei KRR, | often buy clothes
#E.?E’J)ﬂ'% : here and I rarely
2 ERBERH Emcounler any
A FRALAEIR] issues. Secondly,
LIRFEE AL | the intensity and
BEMANE 3k force of the refund
AR process and
WX, ERilL | platform
LI T H2 intervenllion are
extremely
RERE, 4E significant. It's
e 2 B incr?d‘iblyl fast in
B EmAE | resolvingissues,
unlike anything
ZNFA#RA | I've experienced on
IpiEbeieg, x| other platforms.
’Jiﬁ o % This definitely
MEMZSTT | deserves ahuge
KAHIH | A% | thumbs up!
T3 MAX Absolutely
o impressive.
A EERANHEH | Morcover, the
S EE— prices here are
i 3 indeed more
L EER affordable, making
K g EpmR, | itmore accessible
- N for everyone. In
e | S
et family all insist on
using this!
P49 EWRAYE 2021 P& 2IRA T | Pinduoduo docs
have a lot of good
SR BE | 4
N things. However,
fROMFANE B F | one needs to
Py fully consider
TR |
PR as there are also
TAREAR | many subpar o
R =Nz prod‘ucts lacking in
PR RN l;lli(a]l[y Theyt::lalrn
ake 1tems to be
EMEAATER | genuine, insist
e x| non-cotton
ggf?gﬁﬁ materials are all-
NS N

BB (e RO

cotton, and deny
facts. When asked
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FFEHREEN
4 i ER I FERT
&, ImEAEE
BRRHAFE S
B, HEEBY
e MRHERK
Z—E R Hid.
BETIN 1LIE
HESIRN.
2. ¥ XXL B
M1 SHFER L
T ERARR
o 3.4FHERIFE
HEEEMN, 4.
KRERE 2/3 #
BLURTEN . B
FRESLIESIF
g ? BEBER
LT X2 E¥ERR
BT | #Hwh—
ERRESEMN
HEFT. .. E
KERA——F
3T, YRtEH

straightforward
questions, they
dodge and confuse
CONSUMers.
Improvement is
hoped for.
Describing it as
mostly fake isn't an
exaggeration. Here
are some examples
I encountered: 1.
Polyester claimed
to be all-cotton. 2.
XXL size fits like
a size M, butno
refund is allowed.
3. Synthetic fibers
described as
brushed. 4. Many
fruits and
vegetables are of
subpar quality.
Can't they just be
honest? I bought
potatoes that
turned rotten, and
the carrots were
obviously not from
this year—they
had sprouted. ... I
won't list them all
here. Of course,
there are a few
good items that are

DEARIFHAR worth the money
EE AL | pad lithe
e platform coul
EORRRULRIEL clear out the
B9 | 2NSRBEIEER | rubbish, it would
iR ETR Y 5 | benefit everyone.
= Why not strive for
BHSHARE mutual benefits
HEEFIG | &7 | and peace of mind?
. 4 Hopefully,
DIIRERT Pinduoduo can tidy
FAHWE | FHLEH up its backend.
% £ &8Emim | There are far too
many suspiciously
EaBEEE, positive reviews or
REBEFIFHYF | inflated ratings! ...
RIFHEIRE K
71
P13 E=215[4 2023.8.29 WHEE, EE Compared to
B IR 4 RY Taobao, the after-
g #BTRAT, sales service is
BEAMFILE | good, but some
> g items are even
‘i*éjkﬁg {\_‘ more adulterated
ERARIABE | than on Tacbao.

HiRR, BHE

However, this
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EEFtiRER, | doesn'taffect my
.o, | ability to return
MENERARR items and get
WBFAZT, | refunds, which are
RN processed quickly
once I return the
B, E4F goods. In contrast,
BERFECSAE | ! find it much
.. better than
sl mERR JD.com. JD's
WARRA TR | delivery service is
e r; the
ST, SR | DU e
FEEHE, R packages and lose
1IERGLZE R R | items, marking
. them as received
TR, MHZN when I haven't
EEBREWER | signed for them.

ST g When 1 report that
?ﬂéxﬁﬁﬂf?ﬂi I haven't rgceived
T, BiE my order, JD
EHigiREERE Rk | claims ] have.

Their customer
FEREEEE service and post-
HRIBATEF | sale support are
AR TR also ]acking.h'!‘o
_ | return somethin,
ERESERT= | g get arefund%l
KF TR need to contact
e customer service,
B RRERR and even though
FR45IEH IR | the system shows
BRI B that the goods were
confirmed received
£%, EERH on the day they
S EEHMRT | were Zutppﬂlsel;ﬂy
4 signed for, I have
i (AR to hassle customer
service just to
process a refund. It
took JD three days
ofback-and-forth
just to handle my
issue. JD's after-
sales service,
delivery, and
product quality are
all inferior to
Pinduoduo. Both
Taobao and
Pinduoduo have
excellent after-
sales services and
are worth
recommending.
P16 BT ENs= 2023.9.4 B £y, | | feel that
L Pinduoduo is
it PR relatively better
S AT, compared to other
i apps because the
HiTR AT Pl OII)TI“;cial support
FEEHHRE | team will resolve
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{RERR, FREAR

any issues you
raise. Even if the

LEHIERT: purchased item is
¥, HREILL{EIR | not up to par, you
hgEg Ay | cangeta refund
A . quickly as long as
ERREGER, there's a valid
X—EFLt EAth | reason, whichisa
" significant
RfEsE, B ad%;nlage over
{REARAIFRAESE | other apps. Plus, it
WE  g—ril recommends
' products based on
ATLUREIEER your preferences,
i %TILE a.nc(ijl cl';m always
R .. | find what 'm
FEARPIMARZERS looking for every
iz, XWRHE | time. I've bought
e EnE— hundreds of items
e and never paid for
FERB=F shipping, which is
T, HEMERES | really cool. This is
— | either my second
9. MEHL= orthird year using
KB H{E. | Pinduoduo, and it's
L, | just fantastic.
Comparing prices
HEHiES LE across different
T, ERRAEA | sellers is also super
3 convenient. [
sp B EILURIR. almost always
BIREIRIEFTE | shopon
TRtz | Pinduoduo. Even if
. the customer
i service is not great,
you can file a
complaint, but the
seller's customer
service I've dealt
with has generally
been reasonable.
P19 gkbsvvsjsh 2023.11.2 SLEROIEES ARyt | Buyers might not
- = always be able to
#R, BR¥H challenge sellers
AL, RS | directly, butthe
. latform can, and
T RRAL: gm grateful for the
¥ R protection
ER4EEER A% | Pinduoduo
. provides to its
MILAZES, customers. In this
— BT | era, the practices
T4, mEEREl of most merchants
can be frustrating.
FEMEIR SR, On some less
BB S EAF re]guflaled "
atforms, sellers
HFE AL gan easily bully
§il. BHZZF | buyers without
— B facing strict
%Aﬁﬁfﬁi% penalties from the
St platform.
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§il, HEPHRE
F—i01REE | 18
LTHRE B
HREF, BB
SME—— s
RIRITIREF

A, FEREBiH
2% | BEE

i, HEskm
— B4 S AR
R, H—L&m

=, FAIHEEE
ReHA BLE
HE2E—T%
B, X—m#ehn
—TEiIERIF

T, B2 $E
ZIET. Bif
BPAWE, B
HEMBREEA
HEHEE, B
RBIEAHSZE
FR#EZEY,

BFANR ¢
T, R
BA, HEZR2
HEIE, HTE
I Ei— TR,

B EESH &
24, BHEER
FHEER—T
B£%, REgR
AR EZE
FEXEEH
FOARFR, AR
RBATHHS i
MR %M
Ao BRkR

B, MERE

L, &gt
ARBEANFE
NEHEHESZ
NErararans, 9
BREHES |

Pinduoduo is
different, however;
it imposes strict
penalties on sellers
who misbehave,
safeguarding all
consumer rights!
Thanks to its
consumer-centric
approach, it really
stands outas the
only platform
capable of
disciplining sellers
effectively. I really
appreciate
Pinduoduo!
However, I also
suggest that
Pinduoduo should
list more well-
known branded
clothing with a
variety of styles.
Sometimes I want
to buy many
things, but can't
find them on
Pinduoduo;
enhancing the
selection would be
great. Overall,
Pinduoduo is
excellent. From my
personal
observation,
although many
people around me
criticize
Pinduoduo, they
frequently shop on
it. What I mean to
say is: Heaven
knows, Earth
knows, you know,
and I know
whether Pinduoduo
is good or bad—
it’s not just lip
service. They all
know Pinduoduo is
good, but publicly
they disparage it. I
can only say that
such people are
those who care
about appearances
but lack substance.
We shouldn’t stay
away from this
shopping platform
just because of
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such comments. In
fact, I bet at least
seven or eight out
ofevery ten people
on the street have

Pinduoduo on their
phones. I really
support
Pinduoduo!
P20 Er 2023 XM ELNTER Thedprices ott;l-
products on this
PHEEREHE AR platform are quite
1, 74—, | low, butifyou
BB E TR look closely, there
i are very few
HIERRDIR negative reviews.
i, &R It's all positive,
an = which is hard to
0, H—SHR believe. In shott,
T. —HiE & | it'samixed bag.
BEEir, HLE Some customer
service
ROZRASE H representatives
BT, {8X% | from certain stores
e are arrogant and
BIER xR IR perfunctory, but
D, XF LR | most are attentive
H 4 A 2 and earnest in
N .., | addressing buyers'
DEE. FL# | questions.
FERERRt R However, there are
many counterfeit
%, @HEEG products on this
HAHMRANEE | platform. It's best
T, mEsTH to avoid buying
7' - antiques and such,
5 EIRSERIR A | a5 there are already
ZB3iE— A | so many fake items
™ in offline markets,
EB‘JL@%EF:?.‘H let alone ona
BEHENFE | discounted
£LT, +FR% shopping platform.
o Some pre-sale
AT %5 BF | jtems are not worth
BNELTLER buyinfﬁas ﬂ-ledy
may take ten days
iﬁﬁfﬁﬂﬁ,*‘m*ﬁ ormore to ship.
#5®, B R | The platform's
%, {B/RFRE | grocery shopping

L, TmE
B feRtAr
w17, PR
M LH7T 2
FRETHAFIE.
B AN

#, AT LRI
B TSR,

BRER LR

feature is quite
convenient, with
affordable prices,
but there are some
pitfalls. It's okay to
occasionally use it
for buying snacks
and seasonings, but
for seafood, meat,
and vegetables, it's
better to use other
apps. There are

simple mini-pames
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AL | and you can also
watch videos,
&, which is pretty
good.
Occasionally, you
can even make
friends and use it
as a chat app.
P54 EEFRIZRIFER 2023 BANHESH t\l’\]fhile it's true that
. ere are instances
SRFERIER of consumer fraud
HEMKR, B2 | onPinduoduo, let's
EEOHERE th honest, there are
still many products
REVIENERAD | that offer great
S, REAR | value for money.
As long as you
EHIMERIRE don't c%ase{iﬂer
= EEMFE | cheap deals with a
—EEAMEET mentality of taking
" R shortcuts and
B IR knowingly buy
7, k=GR E | itemsthat are of
. low quality and
BRI, low price, there are
SRR still plenty of good
| spE gy | things to find.
ol %Eﬂaﬁ:ﬁé Especially with the
HAGREEEZH | villions in
FBiz s, iy | subsidies! I've seen
[, comments sayin;
HREE, M that some itezls ¢
BEAREHEAE | don't refund the
FHEEEED | shipping fee, but
N every time I've
ERIEFEYN | emumed
R T, E | something, I've
received a refund
FHRERIAS for both the
ft—EREEHf | shipping fee and
2% ARNE the item itself. I
really don't
HaEEEY unde);sland why
B Z ZERT 3 | some people keep
= denigratin,
BRI Pindlgmduf. Is it
—BEYEHEER | because they didn't
FORBEKRR | 7 | £Cta bargain?
art from not
ELURERE— beping able to score
TAREB—EY | those hundred-
. an subsidies, 1
RIS g:nuinely enjoy
using Pinduoduo!
Hopefully, they
can improve in the
future and not be
SEen as a rogue app
all the time.
P55 silyahha 2021 e Sptzpgs | 'm aloyal fan of

Sk, BELEIN

Pinduoduo. Almost
everything I need,
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R oI LU AR AT Icar; ﬁl?d me;e-il at
. great prices. The
LU, et platform offers a
., ME, F | widevariety of
B2E®E R options with low
oo ., | barriersto entry.
ZRENMER | However, there is
038, iBfgFuf | oomfor
| improvement in
R, & terms of product
REREFEHER | quality, and
: i the
ﬁ{i}ﬁ#)ﬁﬁ% sometimes
- i return process can
HBFENT be troublesome.
%, #REAE | Some merchants'
customer service
PR EER T | tends to shift
B REATIL | responsibility and
s s induce consumers
%ﬁ}k' ﬁﬁ to accept expired
B | B or defective items,
%, 24 | and even the
" N official customer
MoifE AT service may not
RO—2/ 1 H always be helpful.
75, H®r8, | Despitethese
_ criticisms,
IRE, HEE Pinduoduo remains
SRS, 4 AHB | agood choice for
e o everyday items,
ATl household tools,
b, EENT small appliances,
&, JLEREE kitchenware,
. = personal care
IERAHE | A products, snacks,
{2 Ye s FF | children's toys, and
TrERNRE more. The range of
- ’ price options
RIEE SRR | reflects the quality
i Nl of the products, so
— it's essential to
& | RERER choose according
THWEKIAZ | to your own needs.
a Ultimately, as
" f? : y consumers, it's up
PRHMEIREA | wusto interpret
EEHRT | the products based
on our
understanding and
preferences.
= FHER i 14756685 2022 HWRES LR | [haven't "y
sy, Fita | e
FHEAEHFER | withdrawal
BRI, B promotions, so I
can't comment on
BABMPEE | their marketing
3 tactics. However,
Eil, BREHS o ove
speaking solely
% LEMKRR from my shopping

HIREF | fRE7 |

experience, I have
to say that the fiuit
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tEEEEEMmME | on ﬁ indgsg:liﬁ is
= really good! It's
B AR | not only cheaper
HEZZHEMEK | than Taobao but
&, FERE also of better
_D H i quality. Pinduoduo
MEEFIER collaborates with
76, WPiA—@ye | fruit farmers.
Additionally, I
BT I, enjoy buying
TREBh various small
| items, even those
%' %{sz % priced at just one
Bo ortwo yuan, with
REEMEER | free shipping and
no need to reach a
BRMBLZEW, minimum order
E2EHIME | amount of ten
Pitht%%, (@ | yuan IUs
BETYER convenient and
AE R affordable.
&, (RZfEE | Moreover, the
P quality of products
HORAF 1| L on Pinduoduo is
2 S UkEEAFR 4 | not as poor as T
HEIHTHE £ imagkit}gdal l;{sled to
mock Pinduoduo
BIRBE | I8 | mindlesst
y, but
FINEIFL T | | afterusing it, T
= found it to be
jﬁﬂigllﬂ@iﬁ% greal, Many
BEREGIR, A | products are of
B A really good quality.
wE 1 hope Pinduoduo
continues to
maintain its
standards and keep
up the good work.
The customer
service on
Pinduoduo is
excellent too!
Much better than
Taobao's Xiaomi.
They process
refunds c!uickly
and efficiently,
which is
commendable.
Thumbs up!
P57 jmtimwgm 2020 AEFEAHE L4 | Originally, I
= e started using
REBAEBH | pinduoduo because
HRANFINIREIHE | a friend invited me
281 REZG |© bargain. Some
uﬁ‘ﬁ;b%ig items are indeed
=R L cheaper than on
{EH, {82#A | Taobao, but the
user experience is
BIRARER extremely poor. It's
M2, BRRBE | far worse

compared to Tmall
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LIIETEK, l?fju;:tm mﬁc;-l
e ope there will be
BRI improvements.
SR IERE | Malicious
{RiFE—E merchants should
be shut down
% BFANYE directly. Seriously,
t4ERED | [hope your
cevoeraapg | Dlatform requires a
H, XREHT deposit of 100
2, FEdsH yuan from
merchants when
they open a store.
Otherwise, those
unpleasant
merchants... This
time I'll give four
stars. Hope for
improvement.
P23 long-zo 2021 E3E7EM_EE T | Recenly, I bought
' akitten and a
—RUNERI—# | e of car
FOMEREAEE, 45 | supplies online, but
. o when I checked the
= f%”"’ ~ logistics, they were
HMEE—TH | all from over 1500
BABLAK, kilometers away. 1
et hope the platform
ALEABERMN | canadd a store
[ERENMFRL K | locator system so
1 that when
FEMST— 2 o dg i
P — purchasing
, ity urgently needed
AR FAARY | items, we can
hoose nearby
PSS Ko ¢
: stores.
P60 7 xx 2021 X PMAERER | This month, I've
e ) been buying a lot
TRERER of things online
#h, Bit/LR while staying at
F HAEm home, and I've
' i encountered a few
B, #TEAR hiccups, such as
B— R, expired food, socks
missing a pair, or
TRATRIE 2 clothes with
%, FitEFR | defects. However,
Soama ol SR the sellers have
o | been very quick
FHEMAHEZER | with refunds. My
/A EMTIAE | mom mentioned
spor . that older people
BRREEGE might not notice
B AT IRAR | expired items or
4 clothing defects,
BhRI# 40, )
bR and they might just

S BETHER
= ORBEIRX
LHFEET, BE

rely on luck. If
they see the issues,
they'll get a refund,
but ifnot, they'll
sell the items as
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HIERRKEE
E, FIEEEHHRY
TES AT
& THATE
RO EEE
B, LRAEKEAE
R&E

they are. I feel like
this might not be
ideal. Perhaps the
store's punishment
mechanism isn't
very robust.
Nevertheless,
overall, T find it
quite affordable,
especially for
purchasing small
items.

P61

BUEHEE

2021

B e, CHE
L2 AR ]

. BLlEX
FhE—L,
BYRHELN %K
BAEAFEEE
B2 thEBIRE
1235 RRE 4
FHMR, XwE
BT RERYT
HURFUHIR,

B2%k xR
EREMN—FA
=, FIARIRL]
XAERBEE
FHIEETH
BRCig R %
BEET2EM
BRGERTEZE
JadbE. PIREX
FiERRELE

B, B2fMI
RET. BET
AR —EEHRD
BHFRT, 3
TRBIRIRER

h, R

“BRELE e
EIEEREMR
EUPE: ¢t by
—TEIRT
A lREIRET
HERF Q2N
THIERPAT
AEFUEML T
KEFIBRR, B

About the issue of
"full refund for
group purchase," 1
think it can be
further refined in
the future.
Sometimes, when
purchasing items
and receiving a
refund due to
positive feedback,
the seller requires
you to submit the
refund amount
after-sales in order
to receive the
refund. This leads
to the phenomenon
of"order refund."
However, in
reality, this is justa
way to get money
back. I think you
haven't considered
this aspect, just
rigidly checking
the "order refund"
records without
considering
whether it is really
arefund orreturn
or just
compensation.
Maybe this
situation is rare,
but it does exist. I
feel relieved after
writing such a long
passage, not
because I want to
trouble you, but
because I feel it's
"not worth the
effort." However, [
still hope you can
improve and refine
it further. You use
"no refund after
receiving the
goods" just to
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k. 1B21R{]

prevent users from
buying items for a

BEREEL. 75 | full refund and
—HEME (A | thenrequesting a
HERABEE refm}d, thereby
s making a profit.
HFERE2H | But have you
IR, Eszfpe | considered that if
there really isa
HRBERRAR .
problem with the
EMNRAEAIT | productand a
B, ALl refund is required,
o " | the user will not
HIRAIBUSER | receive a full
ARERESRE" | refund. In fact,
g— users don't want
BAOED, BE refunds, they only
LA RBHE | request them when
b the product is not
° satisfactory. So, in
the future, please
don't just look at
the "refund”
option, but also
consider the actual
situation before
making a
judgment.
P24 21 2021 H—E3EH% | I'vealways felt
. o that the products
SHRTERERA on Pinduoduo are
R JERE | very cheap and of
BEER T4 | oW quality.
However, recently
BROEEEN | 15aw alive
£ELT-+% ;t_fe;mﬂg Oﬂb )
induoduo buying
R _EEH arice cooker for
MR ZHEBHY | over 20 yuan. For
o0 B2 A5 | him, it wasa
W j‘J\ wE lifesaver because
ARERRTIE | some people don't
e LA R4 | have enough
EEES HE money to buy
’gc, o branded daily
X F {152 | necessities.
SRR 3 P_i}'lduoduc.n is like a
i lifesaver for them.
B—REGX D | 1ts the first time
ERHEL I've felt so fond of
Pinduoduo.
P25 ik 2021 BTH T REA }:Ve tl;een using it
or about two years
F7 BARE now. Although it's
BREPA& | cheap, not all
N products are as
?gg;ﬁiﬂ;ﬂl‘ outrageous as they
S BAE are said to be
TR - ERIRRY | online. However,
EBEEE N I've never managed

to successfully
bargain for any
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AR | productsinthe
. "Free Bargain”
B FR R section of the app.
ZELBEHM Are the data there
1, ? AesEER IR real and valid?
ST Keep up the good
work!
P29 ®7AR 2023.7.14 BE LSRN ginduoduo has
_ een my go-to
R—BAEIME shopping app since
K. F | middle school up
g until now. As a
ERRGELE student, it's
FARBRIM, EBE | convenient for
HEM, NIE buying clothes on
it - the prices are
18, MEFAES low, there's a wide
MR E variety of styles,
B, TEgsta | andif youdon't
. ﬂﬁ like something,
LLB, mEZER you can easily
MIZEERYF, | remmit. The
N customer service is
SRR also very good.
£H, ERE/S | Although the
YRR | Prices are
. o relatively cheap,
45 EHE—E | e after-sales
M EER 4 E | service and
logistics are
=]
. ERES excellent. There
LHINKE, BF | are also many
9, TER— affordable daily
. — necessities. Later
7, xAEH S on, I fell in love
R2YAM, & | with the Duoduo
o Buy Vegetables
BRS HEHME feature. And the
LEREITH3) | "Slash the Price”
%, BITE. B activity isnot a
. scam - many of my
g, EERIL relatives have
BicE, FfLL | slashed prices for
" electric bikes,
RRXSH S bicycles, scooters,
%, HEHEE | and even received
feaitiganyz, | hundreds of yuan
. in cash. So I
£EB5RHE strongly support
Bl Pinduoduo and
hope it continues
to improve and
participate more in
helping farmers.
P30 £ HmERR 77 2020 SAEARME - | ltseems ]il:li]mgi'
. . | account suddenly
LREISRIEH can't participate in
TREESINRNH | the limited-time
E B flash sales
AT Bt recently, and it
i,

keeps showing as
busy.
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P35 f@ig—0Ow R 2021 HyREABR Acm;ally, mang’

. people come here
EAEEF R because it's cheap,
#, {BEHREZ | but there are also
AW, 7EXER | many critics. Let
o N me tell you, there
Y=, HE35F | are alofof good
EEIFHRERE ﬂllﬂdgs D';n "

Pinduoduo. If you
f, AR want to know if
EXHAHFEST | something suits
o 3 you, check the
i EBS. A reviews! Don't just
WV ARRE | order blindly based
2] = =1=] T, on the pictures.
SRR That's how you'll
BAHRTREI | discover the good
PEZZMF. 1B | side of Pinduoduo.
BIHSARE But I have a
e . | complaint,
HEANKER sometimes the app
T I, opens for no
.o reason, which may
PR aiE affect its use.
FB, FEEAAL | hopethe official
B — T ji can address this
issue.
P67 Ihhgcffgj 2022 FERABIR T A | The sellers are too
- rubbish, too
ROTHTH#R unscrupulous. I
Al 2 BEIHEIE | arrived at the
. location but didn't
= ?ﬁﬂ"-‘fﬁ}# 2% receive the goods,
YRER T SR | and they
EREMABELR | awtomatically rated
NV it. Pinduoduo
HARTRE)S refunded the
il iR | money, butthe
iR RE | scllorkept
o harassing me in
1B BRI L private messages.
RS & g%ll‘l’ftll told tht;ml
MTETBUZG R | oo theysaid i
HITEBRIK S | wasn't their
TR 2R problem, just give

s them the money
FHEFERAT | and its fine. They
IR EMZFG | can't lose money,

= | but we can. Why
ﬂ&?ﬂ;;ﬁm are sellers so
st £ 2B | unreasonable
FETHEOER ncwgdays? Ihc}axe
. . not buy anything
FEF IR ) anymore. |
EREER received all the

items I bought this
time, then
uninstalled
Pinduoduo and
won't use it again.
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It's a pity T have a
lot of evidence but
can't send pictures.

P36 SESAARIAK 2020 HE %S HIE Pil?:'luodll.llo Ills doing
. quite well. It's
. BEHRLE indeed cheaper
HWHEFEEE 7 | than Taobao and
R (B2 the products are
. ‘ good too. But
HIRH#—T | please also review
FRFE, RHAE m;equMilarcng;he
. sellers. I bought
RKHRE, 2 something
ESXREERZE yesterday and
R, HEURE today I had to
f‘_ . return to my
TEFRTHHE | hometown, sol
By, TIEfEER | couldn't receive the
e = | package. [ applied
BFEE, & for a refund, but
EEIEMART | the seller hasn't
ERBHRFLY EsPonde. Finally,
. eir reply was,
Hhbg, B | 'Didn't you change
i your address?"
That's what they
said.
P37 DEETENE 2020 =¥ FLREEEs | Taobao to buy the
FRIFE oth
same clothes
RS Mot Tk although more
EBRHEE expensive ten yuan
s =5 _ | but the quality is
ﬁiéﬁnﬂﬁﬁ good here. Here
BRIt 2R really wear a
B2 ELEEL pgllii‘Od of tin:e N
_ pilling own to buy
BEMFHFA | e than 2
RS hundred in the
brick and mortar
store to wear for a
long time will not
be like this.
P39 — R Z RO 2021 ERAGPAE | e "Daiy
. . ash" section, my
BRARERE | &
friend helped me
AT, BIESRR | with the assistance,
BhbE R but it didn't get
' added up, even
BUEHRT, & though I updated
A% AR | the version. [ also
ised the issue
7 BT &‘lflf customer
wRBTLA, | service, butit
A T | e
BIEBEA—T | could you please
n, MEEHE ge_lp mebll'esolve
P is problem?
Rt iRET 5 Overall, everything
2 MATLL | else is good, but
St — T imighigr | can this area be

improved? Thank
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you.
P40 hhhhhhhhggbhgyhbgybyn | 2020 Al Previously, I found
ZATEHMMY
that the prices on
Far B other online
FscH, 0T | shopping platforms
Hpts2mEmy | Wereno
) o particularly
P, BWER | affordable, and 1
B AR, H | alsoheard that
- Pinduoduo requires
KHTH, HE invitation for
% BEMNRIRE | group purchases.
ELHESEA Here I want to tell
. . everyone that it's
EHAIE B | pot necessary. In
LUINAFEAE AR | Pinduoduo, if
someone is already
B, TASE forming a group
ERBIH, F | purchase for the
FiEEL S, Kk item you want to
° buy, you can also
ﬁ??ﬁﬁ?. J:czin the group even
EEHEALHN ;lt]you don't know
P a € person.
WFit. BEFR Morcover,
5r%#E 6 Pinduoduo offers
great deals, and
there are daily red
packets as well.
Don't hesitate
anymore; this is a
genuine comment
from the heart. To
the programmers
and developers,
6.(6 means
disappointing)
P41 HinE 2023.6.29 — B2 % | I'vealways used
Pinduoduo to
21 L BEII purchase the items
B, WMIREWRX | Ineed, and I really
Ak s like this app. The
I‘ﬁ#' FE—ik only thing that
BREEIT RN disappoints me is
HE-eL | theinability to

. «ax— | unbind or change
B2"BEEZ | (e binding
AMSHE"L | account in the
MRS "Account &

* \ﬁf’% Security” section.
EMeF, B | My account is
FIRERAMIES | loggedin using

= | WeChat, and I've
RE, BEES | o0 using my
FRTH/LET, | Pinduoduo account
| for several years
{_%E%? g? now. However, the
AN RERPH | WeChat account
WHERET, S5 | linkedto
" Pinduoduo hasn't
ERMARERA been in use for a
FNSBF, H | long time. Every
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WE HHER | timeIlogin, I can
e only use my phone
RN A number to login.
FIRIEFR2RF— | Additionally,
AMUER SR, because the
WeChat account
IR L L TERE | linked to my
BaEx, & gi;duaduo is o
e , ifferent from the
R F AR PR RAR one I currently use,
i, HEEFH | 1can't use the
v quick payment
%ﬁﬁ%%\:%ﬁ] feature. It's
E2:0) 3 troublesome every
! time I make a
purchase. [ hope
the programmers
and developers can
see my feedback.
Thank you!
P73 EEE 1591467 2021 BARAZRHE First Gtrali;lthe
reason is that two-
HES EBED | g ofthe
=42 ZHEH | products I
WRRBRLR, | Durchasedon
o Pinduoduo were
FHRDEBHE | from reputable
EEREL T gerghsglss Y
. . induoduo faile
i, XX to crack down on
MHELZLET | subparitems. As a
BEEP, R\ result, Pinduoduo
A' has lost many
HnrFEE—ER users, which I
BT believe is
detrimental to both

B, FLEAHE
1 TR R
e BoAttL=
T—mtgaxt
RREHESE
HixmIg. Bt
BB LT
mFNERER
g, BE
EEHELFLL
Ef. WRRF
HEBIENER]
RORRAT, FIEWM
B ERR.

the platform and its
users. Therefore, 1
hope they can
make
improvements
again. The reason I
gave a one-star
rating is absolutely
not because I lost
money on
Pinduoduo. I also
hopeto beable to
buy good products
from good
merchants, but
unfortunately, it's
not enough. I hope
the platform can
take this seriously.
If this message
reaches your
attention, please
take it seriously
and address the
issues mentioned
above.
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P46 31| 2021 HE L2 HEER g-lind]';'Od];O isAbener
an Taobao in
WREEM, M many aspects, and
BRAFEF the products are
2, tfEH, B | VY
] comprehensive and
TERRLOEIE | arfordable. The
B, AN items I bought on
Taobao were often
B HESHX of poor quality and
{EE., TEHAE | expensive!
B AT Pinduoduo's
n products are cheap
4 | RERNN | and exquisite,
EARME, TE | which is really
. great! Sometimes,
ﬂﬂﬁ!ﬂ%@fpi. Gl I'm not sure about
RIFAEX I | aproduct and need
4e FOaEskR | O add it to the
T shopping cart, but
T, e, 8 this feature is not
B2i—FK# X% | available. I can
only exit and wait
7. MEMLT to pay, but it's
V¥ Z/93X 50 | gone the next day.
te  FE+2 | If the shopping cart
' feature is added,
5 | then it would be
perfect!
P75 2 3EFH 2021 WEL L LA Buying things on
‘ Pinduoduo with
prExER 8 group discounts is
SREEHF L | cheaper, but the
HPRERT, downsidedis ihal
T BT A M some products
= aren't very good.
HIRETHRE | Moreover, the
xR T | Do
- capitalizes on
HVNEIZ SRR people's greed by
HE— MR offering small red
- packets to buyers
B, BLE™ R | in exchange for
AR E2E 10K | favorable reviews.
Some products
FAFHERR typically require
fOF=&, TOZEFE | 10 days to a month
HEHME—Kag | tosee results, but
reviews often
B HERE appear within a
VEBRIFIF, B | day or even
minutes, all
ETRERST positive. Now,
FEMKRETES | with many
HEINES unscrupulous
R merchants selling
ST, BHEIA subpar products
FESEREAME | but receiving only
| w__ | positive reviews,
T ! R it's challenging to
TALUER 10 | find genuine

feedback from
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FKLlEek®&E— | users. I hope there
I . can be
ALBRIFE, improvements,
H B — | suchas allowing
¥ searches for
reviews posted 10
days or a month
later. Sincere hope
for improvement.
P47 K 2021 53F pdd C0E ) ;e-ci]nl‘la);l, P])JlliJ
. induoduo) has
BLE, HIFHE been running
BT T AR | activities to give
y ~ sz | out red packets.
VB (BARD Initially, I
WrARA ST 48 pdd approached it with
BRRET the mentality of
" grabbing the red
s
7) RECH packets and then
MR T—1 leaving (I had
A, EXFEgSE heard from friends
. that PDD's product
EREE, R quality was not
FMZRFE ? RIE | good?). However,
S = | aftera month of
BB R my own shopping
[ | FZRIKM | experience, using
3 mostly the money
?@mﬁ%éﬁﬂ from the red
WA, & packets, I haven't
REESLEAERE enz]qumgred any .
o quality issues wit
HiEfRE B the products sold
EZXEM | F | by the merchants!
L, pddi2 The couriers
it Pd arranged by the
MRETHEHE | nerchants have
SEIRE 30%, also never
p = damaged my items.
RENGIBBE Using coupons to
FEREABERL, # | buy things
A | ot
R, RIERR | andTeven get ca;h
TERRRX g | back 01'11 top! N
s . | Honestly, PDD has
LAl _ =R at least improved
wiFmE S my quality of life
R pdd BH. by 30%. Many

small creative
items are very
helpful and greatly
enhance my
shopping pleasure.
In short, I am now
very grateful for
this shopping
platform. As long
as it can ensure
quality, I will only
shop on PDD in
the future.
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HSC, BN

years, Pinduoduo

has been very
ERESLRE standardized. The
B, BhE, | pricesofits
B, B | Podwsae
TH SRR cheaper compare
R, HORH | o other sellers,
SR, X4 % | and their customer
REBEE Tl service is
responsive. The
YIRS, RFEE | logistics are fast,
BLLHERRGE | nd refunds are
e processed quickly.
B, XERMI | During these two
KEEpflEs years, | have been
o = purchasing goods
B, HEERN on Pinduoduo. The
A%k, FHFHIE | same products are
o= x cheaper than those
fgﬁmz §E from other sellers.
"8, "X | This platform truly
H2FHED THE | considers the
N interests of the
2N LEE general public and
RIFHA L L4 | isatrusted friend. T
B T£#R%, 3 | particularly like
* and trust the
HEBHE SRR Pinduoduo
i, £8¢ platform. On one
_ occasion, [ saw the
B, —tRKUm, CEO of Pinduoduo
EREHFFIL | receivinga gold
award at a national
awards ceremony.
1 wish Pinduoduo
continued success,
prosperity, smooth
sailing, and
expansion
worldwide.
P80 shiamhwgh 2021 EHEE T I have bought a lot
RALBEET R of things on
DI Pinduoduo,
Ak BEMFFIE | spending quite a
HAEEEEN bit at‘mm:ley. From
commercial ovens
FBRILTHEE | costing thousands
PR, JLER | ofyuan telcheap]
items costing only
REFHENS a few cents, ['ve
£y%it, R | purchased a variety
ofitems on
%AZH# ® %fh Pinduoduo for both
iR EZ LA my shop and daily
MIERT, Fk— | life needs. Despite
le
ERBEHSS | DY PP
senrtut, & :gokmg -dDWI.l on
" s e quality of
ETieg b products on
EWER, %? Pinduoduo, I have
#%% £ 350 7T | continued to use it

T LAV

and shop
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frequently.
However, a few
days ago, a blower
I purchased for 350
yuan on Pinduoduo
broke down after
less than two
months ofuse. 1
thought it might be
a minor issue and
was prepared to
repair it offline.
However, when I
contacted the
seller, they told me
the motor was
broken and not
worth repairing.
When 1
complained, they
had the audacity to
say, "Things break
with use!" Is it
reasonable for a
product costing
hundreds of yuan
to break after just
one month of use?
Is using it for one
month the same as
using it for two
years? After
applying for a
refund and getting
no results, the
platform
negotiated with me
to send it back for
repairs. [ had to
spend another 52
yuan on shipping
to return it to the
seller. After the
logistics showed
that it had been
delivered for a
week, I inquired
with the seller and
they only
responded with
"still under
inspection." When
1 asked the
platform when 1
could expect it to
be returned, the
customer service
representative said
the seller was still
repairing it and
asked for my
patience. From
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7 48 /NFPE AL start to finish, the
] - .. | platform has only
EriRE MR been in contact
BITiHiE, | with the seller, and
RAERER T | ! have only
n ® \IJ' received one SMS
EREE THA | froma specialist
iR, tiEmR(E | promising a
N resolution within
—FBRER 48 hours. They
W2 ? Bi/E3XPUE | have never called
wps g me directly. After
REFXRED) contacting the
T, TEARE | seller, the platform
FHFFeen, T | rejected my refund
o request. What if
BFAROSE the repair takes a
IR, FHH#E | year? In the end, I
— lost 400 yuan.
BECR— Dishonest sellers
. TUE b sell inferior
27F%, —ififg | products, and
N unscrupulous
wmS. B8 platforms favor
SRR ME | and protect them,
p
sefy. @5ERFNTE | passing the buck
" likea football.
BAE—SIM | Four hundred yuan
FTERERE may not be much,
just the cost of a
‘AE{&E_EE' meal, but my
RBERNEAER | moneyis not easy
EBMT AR | o come by.
Dishonest sellers
KA and platforms
collude to deceive
customers without
conscience or
sense of
responsibility.
Platforms without
integrity and
responsibility will
not last long!

P56 pedm up e 2021 Sttt aBf rﬁiﬁﬁo keep
ZE—EEEHN updating all the
I, FEREEE | time? Every time I
S A FR IR want to help others

bargain, my iPhone
ERFHHEIY | redirects me to the
HREERS B A;ag Store for
— | updates. It's
THAF A= updated every two
K—EHBHLE | to three days. It's
RT really frustrating.
P62 BEAF S 2020 YEH—E Asa ‘stufle;ll,-nlk
e genuinely thi

%, Rt Pinduoduo is
LEA4, He | preny good. I buy
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SL—gr B smqll items like
stationery, pen
BEFFRENAR refills, Bli;yl'l'il:'lgs,
7, HS{EESE | and planners,
H (ERELT which are indeed
REZR affordable. I also
KiREF, EF occasionally
MRS, purchase clothes
o - and pants, but [
BT RS don't buy books
K, WHZ=R, | there. Just like
2 ZEREY with Taoll:ao and
JD, it's about
ABRLLHI, comparing
1B28i( %k | different stores.

o . While Pinduoduo
HTAAEREK is seen as sketchy
#FE, {REABAR] bg n‘l]aélyl,lwe
%% g | Should choose

items that are both
WREN, BR inexpensive and
L, FLLT | tustworthy. If you
R v a—__ | know that some
KR EERT items on
ftFS. B | Pinduoduo are
=) problematic yet
still decide to buy
them, you're not
only buying those
items but also
buying frustration.
It's really just
asking for trouble.
P33 BRI 2023.10.10 {Ef—A~EF = | Asalong-lime
user, [ had no
_T__ EHEEZ complaints about
ATAY—E E85H | my regular
B FHRAE 4 | Puchaseson
Pinduoduo, but
TiBRIH TS once you
{EEEmM—B 7 | encountera
A R g;;’,‘;lfn"; °;;1‘;e
RERBFER | realize that it
PSR Y almost supports
L merchants' actions
PHEDINATH | that harm
JIFRRERR | consumer rights, as
o pioen I the
momT | S
o TEFEZRERY | determined,
S8 TZEN {nakmgl it nearly
. — impossible to
AT HR= protect your rights.
A BEt££87 | When faced witha
— ituati here a
EAERN situation wi
merchant
f&HE SR4TH | manipulated me
HEBRERIE into an gﬁline
. transaction,
FERTENM | pinduoduo did
HEFARTHER | nothing substantial
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for three months.
Every call 1 made
was just to placate
me, with the
response being that
they couldn’t do
anything. Three
months after my
complaint about
the merchant
leading me to an
offline transaction,
I ended up being
deceived. The
platform claimed it
was an issue
between me and
the merchant. They
banned the
merchant's shop,
but then the
merchant just
opened a new one
under the same
name, attracting
new victims who
posted reviews.
The merchant was
defiant, knowing
the platform
couldn’t touch
him. As a shopping
platform, I must
say their ability to
supervise
merchants is
extremely poor to
the point that when
CONSUMETs are
really harmed,
their solution is to
let you deal with it
yourself. With the
consumer
association
concluding they
can't handle this
matter, I can only
say that consumer
rights protection
on unreliable
platforms depends
on luck, not the
platform itself.
Pinduoduo has
shown me how
capital views
CONSUMETS as
expendable,
playing a game of
duplicity. For
shopping, choose a
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more formal, legal,
and secure major
platform. My four-
word review of
Pinduoduo at its

current size:
"Unworthy of its
reputation.”
Po3 g@@?2 2019 W2 H®E—y | Pinduoduo was
= recommended to
EaRR RS me by a friend
25T, ALLA | whenl first
RO 4 encountered it. I
ALEEHAT | sttty thought
REGETT, that items at such
S ARASL T —4#F | low prices must
s, 1o [P
FEBEFHEAILE | clothing1 bought
= | turned out to be of
Eﬁﬂi;?ﬂ'ﬂ{@ L better quality than
BUE L IBEH | | those I purchased
*E at the mall for
hundreds of yuan!
It's especially
fantastic! Not only
that, it also saves
money! I love it.
P85 iz z3y 2021 —ERENES | [vealways
< | emjoyed group
% bpte, R buying on
BARBNMBER | Pinduoduo, and it's
{EE, KEfsMy | tue that the prices
o 'E are really cheap,
RIEBEE, and most of the
{BE5r 23—\ | items have decent
ﬁﬂ; ; e quality. However,
BRI LR there's a small
ERIFRARREIT | portion of
[, experiences that
PN have dramatically
BPMEELEA | decreased my
FREMER, favorability
s towards
RRER, Q5% Pinduoduo. It's
EEMBRTE R | normal for every
EALT, TH platform to have
sellers offering
FREEAARA counterfeit goods,
J83E. BH—RE | but the prevalence
of counterfeit
EHEELXT products on
—E2BNA | Pinduoduo is too
H—T%_;_l_%' m%% h]gh, and these
sellers are too
FHEEE B | adacious. Once, 1
F|¥EITEE—% | ordered a set of 42
EE » colors brush pens
MEFE%EW on Pinduoduo, and
7%, EATEPFISEL | although the price
HRTREAR wasn't cheap, when

I received the
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goods, it was clear
ata glance that
they were fake. I
was furious, so I
posted comparison
pictures of the pens
I bought from a
flagship store in
Japan and the ones
from this seller in
the comments
section, and
requested a refund.
At first, it was
okay, but when the
goods were
returned to the
seller, they refused
to issue a refund,
saying that unless I
edited my
comment and
apologized, they
wouldn't refund
me. I didn't want to
argue with them,
so I wanted
Pinduoduo to
intervene.
However, they just
said, like a big
shot, "Tf
Pinduoduo
intervenes, I'll just
say that your goods
have been used and
can't be returned,
and you won't get a
refund." I had no
choice but to
compromise and
change my
comment. This
seller exploited a
loophole in the
Pinduoduo
platform, but
everyone seemed
powerless. To
reduce the
occurrence of such
incidents, I hope
there can be
official
intervention in
product inspection
and verification
during shipping
and returns, to
ensure that there
are no issues
before the poods
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are delivered to
both the seller and
the buyer. I value
quality over speed,
and T hope that
"PindXiXi" can
revert back to
being
"Pinduoduo”! In
conclusion, I hope
and suggest that
Pinduoduo's
official take
measures to
eliminate unethical
and illegal sellers
from the platform,
thereby improving
the overall quality
and height of the
platform, and
providing
consumers with a
better shopping
experience. Thank
you.
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Most people have
mixed feelings
about Pinduoduo
because, while it
offers
affordability, there
are also concerns
about product
quality and other
issues. However,
Pinduoduo indeed
provides cost-
effective options,
especially for
items like
stationery and
notebooks, which
are often more
affordable
compared to other
platforms.
Additionally,
Pinduoduo's
service attitude and
delivery speed are
generally fast. If
there are any
mistakes in the
order, refunds are
usually convenient.
Moreover, there
are various
coupons available,
and the variety of
products offered
keeps up with
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current trends.
P65 BEAGR 2020 HAE—~ A% | 1 bought an item
TmRARE | D
BeEWE], | received it. I made
e the purchase
Eaﬂigff towards the end of
. —AT/A\E | lastyear, on
LM, BEET Januarg 18th.th
e ety
Z”HANSEE | epidemic, it was
EEE s understandable that
;Lbl]:li o | there would be
", KR & | delays. On
JLF#ifi;, {82 | February 8th, I
eI T received a text
AL notification saying
L3, ERENE | the item had been
" — 4py | shipped. The
letﬂ' F—1A shipping address
SILF LB | was my son's
LRSI gurkplace, but
- ey weren't
2, BRI working because
EEMABM™R | ofthe epidemic.
5 FESSsS |00 February 24th,
) my son returned to
REFBEFHLE, work, and other
BERHES; | items ] ordered
separately had
already been
received, but the
item from
Pinduoduo hadn't
arrived. I'm unsure
ifit has even been
shipped. I request a
refund.
P88 FFH L RIRT 2021 B T—%, &%) | Using Pinduoduo
fora year, 1
N8, —2% encoume;ed
KHEMBtE % L | several incidents.
LT —RE, #® Firstly, one day I
. bought a bowl
ER#RE, + from Pinduoduo,
ASEREEL % | mdit aT"gffW
(R SR extremely di
and greasy, even
T, IEFREARE | the utensils sent
3 SRR E R with it were rusty.
EE‘J;&;;E The seller did not
° respond to my
BIEELMF complaints, which
N N was surprising
. EBEE considering they
JETF. »Z2% | had many positive
MEELT—4 reviews, with
o negative ones
FAHL FIFREY | buried at the
FIEELES, Al | bottom. Secondly,

1 purchased a
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mobile phone with
glowing reviews,
but it
malfunctioned
within half a day.
The seller also
didn't respond, and
despite returning
the item, they
refused to
compensate. When
I contacted official
customer service,
they assured me
they would follow
up, but it took half
a month for any
progress. Thirdly,
an issue I found
intolerable was
regarding book
purchases.
Regardless of the
store, books
bought from
Pinduoduo always
seemed to be
damaged in some
way, and some
even turned out to
be pirated or
heavily abridged.
One store's books
even began falling
apart as soon as [
opened them.
Fourthly, many
sellers displayed
poor attitudes,
ignoring customers
once issues arose.
Some simply
copied and pasted
generic responses
when approached
for assistance.
Lastly, I purchased
a facial cleanser
advertised as
gentle for acne-
prone skin, but it
caused a breakout
on my face.
Despite my
attempts to contact
the seller, they
remained
unresponsive.
Overall, these
experiences made
using Pinduoduo
inconvenient and
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disappointing.
After seeing others'

BET—TEEE negative
P BEHEMER | experiences online,
3 R 28 i I now regret ever
. ) using Pinduoduo,
5, HHEAT | andif Thad Alipay,
ZJE, SEiRE# Iwouldn‘tuse it
TR — either.
K, Fikth
£ T, ER
KIBFEA, E
BRERE. &
R T
8. ZBIEE
DiRRHR, RE
FIBERMAR.
BRITEABA
BHEZ, NRB
BXEAR, #it
R2fT.
P89 Wi TR aeRER | 2021 W4 iagzs, | Shopping
N . experience was
I ZﬂﬂEZHUExﬁ# very poor. 1 was
%% ARE, @l | neverkeen on
Pinduoduo, but
NLREH TR downloaded it a
RTRTHE few days ago due

%, MRRET
il WTAE
ER—MEEE
LEEEX LA
B4, I
LRFERL,
AetERitE, AR
T&E BAF
&%, ETATL
R = 7T
Fo BABERE
& BRER
TYIRER, B
RETEA &
e 7 By
RBI BT,
Ef#REEE,
SRAERZETR
AERER T
BEWT, ZR

to work needs. The
functionality is
extremely lacking,
and I don't
understand how
such a platform has
survived this long.
I ordered the
wrong item and
they wouldn't let
me refund it
immediately,
everything was
delayed, the
merchant wouldn't
respond, and the
officials were
inactive. There was
nowhere to even
contact human
customer service.
Unable to find
official customer
support, 1
contacted the
logistics customer
service and gota
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real person. I told
them not to deliver
the order and to

THIRENITHE % | send it back the
I, B0 244 | Sameway, but
. today it was signed
PR ERBHE | for without my
{{E8, #MEH | knowledge. Then
- N N the system sent a
S BAMAHRR message saying my
Hiff. FEAA T | order had been
5 signed for, and if1
&Y. WE%E: didn’t provide any
B, REFFLE | feedback within 24
MeyEEE | hours, n;s :iequeslld
Ak N for a refund woul
d%;ﬁ[b{}i’fﬁ automatically be
Mo %A, ft4. | cancelled. It's
3 . 5 | strange, they ask
%%E{mﬁ" 2 for feedback but
RBETE M BT 52 don’t provide a
BEET, B4 | button or tell you
2an_ A how to giveit.
BRE—TAE There was no
P, AR | information,
H, M, xE nothing atall. I
' ' could only leave a
RIS message in the
ARG 7K nep__rioliat]icl)(n history,
N e feeling like I was
T BAR talking to myself,
BIRELS ARSI | totally ignored. Is
EYpERIE 7 4 | this modem
o N | society's version of
2 A AR | forced buying and
— g AFR4. % | selling? Quite an
g o eye-opener. It
I SRTALER seems the officials
Ve, #HEHABE | and merchants are
ET, #PET| | conspiring to scam
. consumers, right?
AR TR Well, that figures;
MRANTTE otherwise, how
would you recoup
the massive
amounts spent on
advertising each
year? I hope
someone sees this
and that those who
see it avoid
downloading this
deceiving app.
P66 LR G 2019 EREL AR !l_usid to think that
aobao was a
BREH, T | oed of
PLEIHEERE | counterfeit goods,
FERD, TET and I always felt
¥|J%T=EI'§J'E' i anxious when
= making purchases,
1%, {BR7EHE | unsure whether I'd

receive genuine
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products. But with
Pinduoduo, I don't
have to worry

RMERIHESL | about that atall.

TEAR S LB From the moment I

1% 7 | makea purchase, I
don't even consider
the possibility of
receiving authentic
goods.

P63 BT, AERE, g | 2020 WX M | | This app is o

" 11 t
Ao By fxe AN E.::tl)igslayerugh
Bi#AEHZZ | peripherals both on
— R Taobao and
}#@%; fi:"" Pinduoduo, and
BMEEE | itemson
#R%, TiA4sAE | Pinduoduo are
S, 98 | T P
ZHBE{ZHMEE | coupons every
BE £, week. Pinduoduo's
o | billions in
EEXBEM, 5 | subsidies are also
SRR T2 | great. Th;re are all
11s of shoes at
#) jio B BT ffg cheap and
EE, BN cog-effecfive
R prices. However,
o the quality of
& FUEAN clothes and pants
52 RHEEE | maynot be as good
% as Taobao, but the
prices are several
times lower.
Overall, it's not
inferior to Taobao
in other aspects at
all.

P69 ERw 2021 T H— e As astudent, I find
B 25 | pr i
MM BESRKLF | quite budget-

o 7 friendly, and I
Eg'\hﬁﬁ_ﬂj;‘t TR haven't
SRIRERA— | encountered any
RIFE, issues with my

hases so far.
BExmey | P :
However, when it
A SAEFMZ | comes to buying
AR cosmetics from
A , well-known
T. TARBE | brands, 'm not
Bt£ % 3 A/ | entirely sure.
ﬂ—‘ﬁ}'{ 2Has };er:;ionailyijl think
N it's fine to buy
BWH2ME2 | smallitems like
OK 18, Hfmgy | stationery, toys,
' snacks, etc., on
RIR. #FETF | pinduoduo. But for
489, #E23E | otheritems like

clothing, pants,
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WAREEHF | shoes, mc.,d 1 woulld
recommend people

WP ERELT to purchase Ili'onl:

MRS % reputable online
platforms or
offline stores.

P70 2133 b 2021 FEBE A E 4 I don't understand
x " why the rating is
RAME, WA s0 low. I've been
£ 24744 T, | using Pinduoduo
LSRR E for many years and
ARHE T I can say I've
B, hardly ever
AT ZAR4LTE i | encountered any

s | problems.
MIRER B Moreover, the
FolR, #i4&th{E | speed at which the
B Gk ARz | customer service
P handles issues is
FEERAER very fast, and the
E4FHY, KO3k | pricesare cheap.
= 7R Some people want
IRETIF AR to buy cheap goods
£%, E431 | but also expect
1§ ? — 43k — gmq quality. If the
N . quality turns out to
AR A | be poor, they
ZIRAEE# | blame Pinduoduo.
What are they
ALER 2 | hinking? I believe
HEZTHR you get what you
T pay for. If there's a
problem, instead of
waiting for
customer service,
just contact them
directly. I support
Pinduoduo!
P71 BRI 2019 T~ eaFK =l | The pervasive
. influence of
RWBEAIHE advertisements
& BHEZE#% | affects people's
S lives, and
‘ﬁj‘j)\ﬂfﬂ B Pinduoduo has
SERZEEXEN | become a
PRisE, Z%x | frequently visited
. " website in people's
RO daily lives. I hope
¥, BUAEIEZE | thatsuch websites
>3 will continue to
ER&Z’U*?? thrive and become
R ERRIFRME even better,
=} becoming a
favorite among
ordinary people,
which is the true
mark of a good
brand!

P72 Y 2021 E 4% %M — | Because some of
TR the items on
—N =

RILE, HEA

Pinduoduo are
really affordably
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HERERIFN, pri:fd- While the
BT | Mo mghenot
&, XMERF considering the
BT, AL | price it's still quite
BRI, TR | S e e
 HR= such thing as a free
RilpESH4i% | lunch. Those who
=, try every means to
ERA, SiEk get things for free
HARLF, WRE | speak
RS EEEE inappropriately. If
;‘E’,ﬁ-‘ﬁ o you're willing to
RIRE, APIES spend a small
RpjigEEFE | amount of money
N N to buy something,
To BARE, | pen '
you shouldn't
HTHARE. | betoo concerned
4 about the quality.
a8 T Qverall, this app is
very good and
worth
downloading.
P74 frF 2R 2021 BEHEETH Thatl)(se who hope to
make money are
RABRMT, also out of their
FEWEHLE | minds. Platforms
SR EEE are not so f:asily
i exploited for your
E, FARLAE | benefit. Using the
2EMWE, [k | moneyto buy
:E+ SEEEE things is truly
A & | beneficial. Iems
#%, B{ZF5 | on Pinduoduo are
SLAVERZRIR N, much cheaper than
those on JD.com
#, RiEEHER | and Taobao. I
WFTHRRIE | boughtaDyson
hairdryer with the
2 ERSMRE | 50
' billions in
FHEIESR, {8 | subsidies, and the
IREAHRIE branded cosmetics
e are all verified to
HWHKFREIER | beauthentic. Most
T ofthe domestic
brands are also
genuine.
Occasionally, if the
product is not
satisfactory, I just
contact the official
store for a refund.
P77 K=E 1985520 2020 #2222 %K | Pinduoduoisa
N great platform for
B A e
purchasing daily
AIRIFHMIFA, | necessities for the
vast majority of
ﬁﬁr' RE E customers. It offers
B, BWHFXHME | anew shopping
PSR [y model that is

=, BEERH

convenient, fast,
affordable, and of




222

FLENNE
7, REXIBA
ZEAKH, B
R P oA R
e Y
HHAR, %
it BRFE
AN, B
W ARRS Y
RE, fREEL
—jp# )

good quality. T
really like it and
hope it can do even
better. Especially
for us elderly
people, being able
to browse local
delicacies and
specialty products,
as well as everyday
items, without
leaving home is
wonderful.
However, I suggest
not using red
packets as bait.
Serving the people
sincerely should be
the goal, and with

this, you will
surely achieve
greater success!
P78 B FA—Fe 2019 AR, [ 1fs a truly fantastic
... | 2pp! Group buying
tr, BHELEL makes it even more
o, MELHEAM | affordable, and it's
| | more cost-effective
2§2Eziij than other
F=2) shopping apps with
B, BFUEFEA | quality assurance. I
highly recommend
REKEA, everyone to use it.
UK PEAXSR—Z | Let'sall share the
5= good stuff
together!
P79 EBEN 2019 T &AM | 1 stumbled upon a
group buying event
BARHEEH on my friend's
HiMiEsh, Ak | social media and
*=F =il decided to give
. hala Pinduoduo a try.
MEREALE Unexpectedly, I
FL— KO ig | couldn't stop
T. B % buying once I
- M50E, K started. Haha! The
YMEMER, FER | products are of
EA LM | 800d quality and
. reasonably priced,
=G, (8% | making it very
FEHMRELE; | suitable for office
workers, students,
and moms. It's
definitely a
shopping website
worth
recommending!
P82 FEERLE 2023.5.17 LIgiFER27E | [used to shop on
_ Taobao, but at
EP A S first, Pinduoduo
—Fr oAt SR was indeed

i, mEHT

disappointing; the
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quality was not
good, so 1
uninstalled it.
However, a couple
of years ago, I
downloaded it
again and found
that the service
quality was much
better now. Some
people keep
complaining about
the poor quality of
Pinduoduo
products, but
honestly, have you
ever considered the
quality of the items
you buy on
Taobao? I believe
shopping isa
matter of luck;
sometimes even
purchases from
physical stores
may not meet your
expectations. I've
been a Pinduoduo
member for two to
three years now.
Although the
membership fee
keeps increasing, 1
still find it cost-
effective.
Nowadays, I rarely
shop on Taobao
anymore. Returns
and other after-
sales services are
also more
convenient than on
Taobao; you can

simply drop the
items at a
designated
location.
P10l 00 2020 SES—RITH Thdiriyear, I bought
__ | adress on
EELTREW Pinduoduo for the
SHiEFRAF WIS | first time, which
=pz=a—aaze | Was supposed to be
AFHRTTHE the same style as
5 FRAEFRE | the one wom by
TERMITHE | Zhao Liying.

. . | However, when I
HEEDZA PR B 3R received it, there
FER R 25 | were stains onit. 1

o Ed immediately
ﬁiﬁd‘ﬂﬂﬁ{ \*E informed the seller,
B EBH | who then blamed

ZEHREEAR

the courier. After
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providing evidence
supporting the
courier's
innocence, the
seller shifted the
blame onto me. It
took me seven or
eight attempts to
get Pinduoduo to
agree to a refund
and return.
However, when [
sent the item back,
there were further
issues and the
blame was once
again placed on
me. The issue with
this dress is
identical to the
issues reported by
other buyers. Am I
supposed to
believe that I
somehow tampered
with the dress at
the seller's factory?
During this
process, 1 was
subjected to verbal
insults and threats
from the seller.
They even
threatened to take
legal action against
me and demanded
compensation. I
have already
sought legal
representation and
am awaiting a
court summons.
Complaints to no
avail, and my
attempts to obtain
arefund orreturn
have been
unsuccessful. I
contacted
Pinduoduo's
customer service,
but they provided
no assistance and
just spoke
nonsense. [ have
lodged a complaint
with the Industrial
and Commercial
Bureau! Pinduoduo
is clearly biased
towards sellers.
Don't be fooled by
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this rubbish
platform designed
to deceive and
cheat people out of
their money!

P102 ERTREFE 2021 MRS K | 1never comm.enl,
B e but I'll say a few
1A words today.
B, £ISFIR | Speaking the truth,
N I successfully
I
RRERAL) obtained red
T, FRY¥A, | envelopes and
BH—5r4e—4> | bargained for free.
It's nota scam. As
REGERERA the saying goes,
7 iZE, FEHE | you get what you
T 47 | pay for, and most
;i;éﬁﬁ; people understand
EH | this, When
F&pfE, %tk | shopping on
3 ; Pinduoduo, don't
SRGEBBIL | 00 ereody for
A4 MTEHE | cheap deals, and
seEdEas g | you generally
S LERIRL won't encounter
By TERE problems. Buying
RREMFILE | things like
N s | dishwashing cloths
REHE, BRT and steel wool
[F AR pads on Pinduoduo
21 is still very cost-
effective. If you
value quality and
authenticity, you
can choose
ID.com's self-
operated platform.
It's just a matter of
different
preferences for
different needs!
P34 mEEE 2021 A% % 7 | 1 boughta lot of
754 =) things on
T2 157, K Pinduoduo, and the
BEHBTES, % | customer service
= attitude is also
EEIEETBE%& good. The quality
A4, TEBEE | ofthe items s
RET @A ﬁmm&
s OreoVer,
ERASE R whenever I have
DB HERR . | any questions, the

wE—R, #F
ADEEET, X
MBS R 5
THFME, ®
FUAERER
&S5,

SEAAT M

customer service is
always very patient
in explaining to
me. There was
even a time when 1
accidentally
bought the wrong
item, and I only
realized it after the
goods had been
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shipped. I thought
the customer
service would be
angry, butto my
surprise, she said it
was okay. She
reassured me that
such things happen
commonly and it's
not a problem. Her

attitude was very
kind and
understanding.
P104 HRER 2021 £.57 B/RT, (T | 1used to think that
ntin,
BUASHE SR | poge
PfRA2iEEER % | permissions only
BrEE, 5m allowed access to
o E‘J%%;?ﬁf‘“ the photos I
I~ selected. For some
&, tEEEE | good products that
EEE—TER I liked and was
el willing to support
B9, mieh THEAR | by leaving reviews
IR, BIFITF with pictures, I
y gave access to my
HES—EiEE photo album.
BB EE, 540 | Recently, when I
.: 5 opened Pinduoduo,
wEmBILF | o
i =Fryk -] recommending me
sae=__ | to create a photo
I, B Ei_é album and even
PEEE, KA automatically
7l organized photos
EEMAENR.
s 4= | of my son from
KFTRERMAIT |
half a year ago. It
HERBIHRLUIESE | sent shivers down
ST, % | my spine and [

N immediatel;
flIRATEEE revoked any
HEETHHE | permissions for

n induoduo. This

5, ARG | oo I

’ kind of intrusive
BAT 4. ? M | behavioris being
HERiERAR | pomotedasa
i " selling point. Are
BMEBSE, H% | we not entitled to
MR FMGE | privacy just
EobEme because we're

’ looking to save
ZHBEARE | money by

5% RREF,
R EEERD
W7 MEHES
PR AR
M EESAR
LpE 7 BRH
%18

shopping online?
Online information
leaks are already
difficult to prevent,
but Pinduoduo's
invasion of privacy
goes even deeper.
How ethical is it
for them to profit

from our privacy
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and social
connections? If the
data collected by
Pinduoduo were to
be leaked, what

security risks
would we face? I
dare not think
about it too much.
P87 —EFHRES 2021 HELMhEL Pinduoduo's cash
= assistance feature
REORIE, | iindeed very
FIFHFTEE— | good. It usually
3 takes about a
BALLHRT hundred people to
RE—ER H help you earn
4B % | around a hundred
wrsares_ A — | yuan. Compared to
ABiE— = other apps like
Yett 4B F 4R | Qimao Novels,
B— AT where inviting one
person earns you
FILH, YR | three yuan, or
IR ERSfHny | Kwai's quick
N invitation of
T — B several people ina
e, few minutes for
several yuan,
shopping is
something that
most people will
do, hence the
hundred yuan
mark.
P90 SREBMTIL 2021 R £ %R | Thank you,
SETTRSM Pinduoduo, for
4 bringing my long-
ZRP)FFRE | lost classmates
B TADREA X back into close
- contact with me
MEHRIFE | through this
T AGAREE | actvity. I'sa
.| wonderful
BEATHE—AVD | initiative that
EEAEREAR | strengthens the
B BB ER bond between
people. Who
EMFEANBB | knows, we might
EALUS%J— | even end up being
s i S someone's father or
EX RS grandfather
BRFZIEA] | unintentionally. 1
HET e+ suggest the official
. platform organize
SRBIHEBRR | nore such
jtgjzgfj k£ | activities in the
- = future. Many of
MAVERBRAR my friends have
FOMDEREHE | participated, and 1
vr e envy and feel
R S 7 22 grateful because

W ERIR &

the money they
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B A EE
F U KRR
IBTEAMRA1ER R
REEM |

contributed was
pooled together by
everyone, fostering
a sense of unity
among us. It
prevents us from
forming cliques,
and everyone gets
along
harmoniously. You
are all amazing!

P92 — AR — AR 2020 HEEEN, &% Ii}‘litjs yutlllir m;n ’
choice, then don
FEBF ARG complain about the
B, #OA | quality, just be
FERRRERET L aware of it.
However, I also
T, BREHFE hope there aren't so
SERER4 L | many deceitful
~» | businesses;
WER, EMH otherwise, they're
RHIFEBE, # | just digging their
4= 3 own graves. Why
ﬁj;T_Eﬁ;EE update so
W7 EEE frequently?!
f4.7 | 725 | What's the purpose
. . ofthis?! Fast
TR TAE updates don't
i, BHFESD | necessarily mean
the product is

! P

L good. Show some
real effort from the
platform!
P94 skbe 2020 B2 2N Pinduoduo is
basically a must-
e, MEEFL have app for young
EF ARIFHL | people's
REMT, B smartphones ]

. | nowadays. While
RIERERZA | some still believe
HEHEE FRY | that ths(:‘1 porgducts

4 P
ARETTR. B | [ onod there is
HFRZ28EE | some truth to it.
B, HRE—4 After all, you get
' what you pay for.
H—4 K0, 18 However, there are
BiIF2HE L | still some good

o products on
BREAEN Pinduoduo! If the
| HZEZEM | products on
#5247 AR 2 | Pinduoduo are not

. __ ., | good,it's the fault

REmE, FRBL | ofthe merchants,
HEZ2EME | so Pinduoduo is
) really great.

P95 ZF 4VI1 2020 BAKLZEHE Allllhough many

- sellers on

ERERAA, Pinduoduo like to
BEHEZLEH | scampeople, the
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HBEF T 2

official attitude of

- Pinduoduo is very
BARBEIT good! I suggest
TREBREHEZE | thatif you
iﬁ}#@@ﬁﬁﬁ encounter any
N unscrupulous
BR, #iFHE sellers, you should
R | e IR dire;tgdconsult
s pags pqae | Pinduoduo's
B BRETE official customer
WEME UL | serviceand
B complain about the
PRI R seller. Maintaining
a good shopping
environment is
also our
responsibility as
COnSumers to
combat and report
bad merchants.
P96 12345 27 2019 Fi3L T —&gite | 1 boughta cervical
N massager, but I
BN, BT mistakenly
RFAFEHEIER | confused it with
B b my household
- ﬁ‘ET' ?EE charger. When 1
HRB. R requested a return,
Bo=pf AL | thethirdpary
oy .. | quickly facilitate
BRSET, H the return for me.
2 RAjE Actually, it wasn't
b2 the manufacturer's
M, BEBREE | e and 1 flt
xAEMR, # sorry for them.
EHLRE LG | Now, Ibuy alot of
= things on
MREHSS L Pinduoduo. There
&, FBZZ, | aresomany joys,
Hri vt 2 and the prices are
E%fﬁﬁ T absolutely worth it.
BifREF, MR | The quality is also
mERFE, @ :rhery good, and if
N ere's an issue
FTRIREM o | with quality, the
BARHFFABER | merchants handle
H{R%/\F55, | retumns promptly. I
can buy many
TEHERNT small items
Fo 11 THE without leaving
N . | home. Knitting
i, BrERLGR needles for only 11
ML BIMIZRETE | yuanand free
s £ E) shipping. Things
BRI that are hard to
HHET. find in malls can
be found here. It's
fantastic.
P97 BB 1225 2021 RERPEE | really like
- Pinduoduo! The
B EEE, prices are cheap,
ZKAHALE#HY | and the quality of

the products isn't
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#, HEfEHE)E | inferior to more
. expensive ones.
RHBEEE | oo e
W, HREE pandemic, the
B BEBME delivery service
' — has been great, and
AILUMIERR, | the shipping is fast.
FHxFhgE 1T | Most importantly, T
can pay with
FHFEER B WeChat, which is
LIESEM L | convenient for me
- Bhe dent
HE. gEsg | B2
X without a bank
AILUARIN—2 | card. I just hope
RiEE BAEE ?my can add a
N eature to report
RS EREREN stores because
FAB i some of the
customer service
attitudes are really
not worth
mentioning.
P93 EEM 2019 LAt sst =y | Lused to love
y searching for
LS, ME coupons when
fERH£EAET | shopping, but now
N ing Pinduoduo
Febih, HtksE [ S8
has saved me a lot
WE+aERF of money. Overall,
B, {REAF | it's very convenient
R AR zggssl:::irlsls\,vell.
f9—HT3KHE | Plus, [ really save
EARDENR | quite a bit of
money every
month!
P100 SEMlIZ 2020 EABREN A Well, personally, 1
y think the products
HRHEZMR on Pinduoduo are
ERHaFH, | pretty good Its
RRERWIRs | Jostthatthe
customer service
HEFETE | anitude isn't
tF, HE=KF | consistent. Some
5 . | take three days to
EIRE. B8 reply, and they
HEEAEFF L | even use arobot to
iE BNEENF talk to me. My
e five-star rating is
RN | for the product, not
BH4%EMRH, & | the service. Some
LeiF AL are good, some are

i, BERBHE
7. BiLEEE

H— LT,

£ OART., 8
REEE—RE
B, £EfSEA

not. I rated the
customer service
poorly. For
example, I bought
a phone case on
Monday, and it's
been two days with
no response. All I
get is automated
replies, and I can't
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B89, A4 uﬂ]nderstanq what
ey're saying.
BERYRME yresying
P103 3B, 2019 B AIRTEH % | Acouple of days
_—__ | ago, I bought a
FFALERT household body
ABFREANEHTF | clectronic scale on
3 the Pinduoduo
. %Eﬁkfﬂl’ platform. When I
AR EE | received it, I found
E B SR ﬁal it c:ildnt't match
_ N e produci
B BN advertised in the
FEMIEE 33 | merchant's
ERE KB promotional
- pictures. I ordered
2 28 EX one with a
1, EFRRHIR | diameterof 33
. -y centimeters
Ro BAIHTE according to the
TR ERFF picture, but the one
@, HEEEL Ireceived was only
= ; 28 centimeters.
g BN ET requested a refund.
BElk4s, sk | 1just completed
\ the refund
;Zgﬁ;ﬁg application
=, 7@ | process, and
BHHEZTAm Pinduoduo
.| processed the
TAFAR, RH] | refund promptly.
2=ET, @i | The refund was
credited to my
HISER, o account in a timely
ZZFARNM | manner. Twant to
DTS, express my
= ., | gratitude to the
Z—PMEREL | Pinduoduo
%015 F, 2— | platform and its
AEEF R T staff for their hard
- M| work. Based on my
ik B personal
experience,
Pinduoduo is a
trustworthy
shopping platform,
a place where
justice is upheld,
and an
environment where
shgppigig is .
enjoyable an
happy.
P115 rhea 2022 Mg AMEFH RS | The market wasn't
& pesFe s;cigec;ntg begin
F i TEAEN | Pinduoduo has
y takenit toa
zmgﬁi' g shameless level of
ErFR-L fraudulent
EHIFE, Bk | practices.
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Internally, it
exploits its
employees, leading
to incidents like
sudden deaths,
suicides, and
censorship.
Externally, it
deceives the
public, leveraging
people's desire for
bargains to boost
download, new
user registration,
and user activity
metrics.
Meanwhile, it
encourages
cashback for shops
and manipulates
sales volumes and
positive reviews in
a tit-for-tat
manner! The
success and growth
of Pinduoduo are
closely tied to its
positioning and
business strategies,
achieved by
stepping on the
toes of employees,
consumers, and
merchants alike. It
thrives in the
market by
exploiting and
manipulating
psychological
knowledge, akin to
a clown dancing in
the minds of
opportunists.
While Pinduoduo
may thrive for
now, other
software platforms
have the same
potential, lacking
only time.
Companies that
rely on speculation
and market
disruption rather
than genuine trust
and reliability will
eventually fade
into obscurity in
the annals of
history. I believe
that day won't be
too far off. Your
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—WHREE, HE coi-;xpany will
- collapse
L eventually, butits
reprehensible
actions will be
remembered,
marking a moment
in history with its
limitless behavior
and slogans. 1
won't make
another purchase
on Pinduoduo; it's
doomed to fail.
P116 3 2021 HA IR RT3 Iwo}tlljt melntion
. anything else
T, EAERE because I don't
RERSHEMA | currently see any
B4 R other significant
. issues. However,
o ®2F— | there's one thing: a
&, fE<Emplg | new feature could
" N be added to "My
AT LLATN Favorites” - a
—PIhEE & search function.
% EE sk Since there might
A . be many items in
AR RER the favorites
B%, SREH foldir, it's .
cumbersome to
|| R
ARG R scroll through each
IN—TEFEIHAE | time. Adding a
BasElS search function
v, | would greatly
HRAPTIFER | enhance
] convenience and
save time for users.
P105 TS TR 2019 Fai—EmEs | [used toshopon
= | Taobao, but then I
9, ERER discovered
HEHMTHE | Pinduoduo and
% SRFFILTESE started buying
' X things there. From
%% LKA, furniture and
EFIREBESN 'fltppliall?lties to lscrnall
items like socks
HRF FUEE and toilet paper, I
FrE B ASRARTE | buy all daily
- necessities on
}#@@J;i, il Pinduoduo. Group
ExEER B purchasing makes
SEEERGE | it eveln cheaper.
N Firstly, it's more
EHEE LUE affordable, and
EEEZEZEH | secondly, the
B, quality is
guaranteed. [ will
definitely continue
to support it in the
future.
P106 B 2022 %% LA | Buying things on

Pinduoduo
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E2EEMN, i | definitely sda\tfl:s
money, and the
FHFHE—Fh push to share is a
B, FILIRE | marketing strategy,
SR L A but you can ignore
| the sharing and
W&, KERDAK | assistance requests.
FIR2ELMS Most products are
still the lowest
& . FaEk priced across the
A4 @ EJL | internet. The
BB s | Pladorms
" customer service is
FEEHHTIL | also good; when
+ BRI enﬁoume]l;ing %11 feiw
N sellers who falsely
BAEBEHRT reported
EAFTSHAE SI;ipfl'nmlS’ the
e platform
A, compensated me
with tens to
hundreds of yuan.
The fact that
Taobao has copied
this model fully
illustrates that ifit
exists, it's
reasonable.
P119 HY9eRIE 2020 HC, kiR | Wow, whata
. terrible app! In this
BofE, XA day and age, how
R R | can such software
DLET, apae | Cvengo public?
’ ® | Pigs might as well
LW TIE?HA | be climbing trees!
PUEBNERESR | The new user
. __ | promotions are just
1169, FegfsfiR traps; they give
Rk, BE | youalitle
Y SN sweetener initially,
o HEMER and then for
- A sharing, you get
E4 R2BH %ne celi:n each t]‘me.
A ven if you're just
S0P AEBR short fifty cents,
R, KEBHDA | you need about
2 E TR, fifty people to help
you out, and most
#HEERMR people can't gather
A TS | thatmany.
FrESTE, g | Dsenely,
' induoduo is just
%% $MKFED | using people to
Bt = —4NgEeE | promote iFS. new
MR, AR user activities for
e e L | free. As always,
FARE L5 $e TEpl;laliOn c:{tl
— e products sol
E;é:ﬁﬁk on Pinduoduo
y [ | remains
i, XE@re | consistently poor,

with a prevalence
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of junk,
counterfeit, and
inferior products.
The sellers often
have no
qualifications
whatsoever, and
there's no
guarantee of after-
sales service for
the products. The
customer service is
adept at using
delay tactics and
passing the buck.
The seemingly
cheap items lack
quality assurance.
What's even more
infuriating is
spending the
money for genuine
goods only to
receive bona fide
counterfeit
products. If this
were a physical
store, the business
bureau would have
already sealed it
off. Every day they
sell fake products,
and their
reputation and
popularity rely
solely on
sponsoring variety
shows and using
red packet
promotions for
newcomers to
deceive people into
visiting. I truly
hope it goes out of
business soon.
Earning money
unethically, they
say karma comes
around; let's see if
the universe will
spare Pinduoduo.
Lastly, I hope
everyone first
avoids easily
falling for
Pinduoduo's
promotions, and if
you do consider
buying something
there, think thrice.
1 hope someone
takes control of
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this terrible app. I
wouldn't even give
Pinduoduo one
star.
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The flooding in
Hebei spread to
our area in Tianjin,
and my home was
in the flood release
area. I purchased a
hair straightener
and requested a
refund on July 31,
which the seller
agreed to.
However, due to
the floods, the
local courier
service had
relocated all
packages and
advised me to wait.
I returned home on
August 23 and then
shipped the item
back to the seller.
Despite the seller
having received
the return by early
August, they didn’t
respond or refund
me. I contacted
Pinduoduo
customer service to
explain my
situation, which
included the
flooding, the
delayed shipment,
and the lack of
response from the
seller regarding the
refund. After
explaining that I
was initially told
by the courier that
shipping was not
possible due to the
floods, I was
concerned about
who would cover
the shipping costs.
The customer
service, aftera
series of automated
messages, finally
informed me that 1
wouldn’tbe
responsible for the
shipping costs. It
seems that initially,
there was no
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LLBE 338 mistake in their
e ey
MEREZ TR | uncooperative
BRI EGK sellgrs. Thankfully,
the item was
W2EHKN returned to the
FITrLELL bR | seller without any
i fotne | Tty
ZAETE FREHR | refund. I appreciate
SO TRAM | gt
E
7H 31 BR®
—BEF3 s A
23 QEIRFHF
R EE
BiF ) mp 3
FEBAMERE
B i ? A2
RV ? AR
R I i 2 7
EhBEBRE
EFR2AIHLR
Bl E M FLiEEE
HRET KK
G0 HEFF
B4 jia] 1 — L& ] S
teanis w3
ERHE?2E
#h[ol & Hiki
B Host—FF ik
KA BUERRER
4 mEE
HE—EFEN
GES:
gl AL
R EBRER
TRAELER
AR BT
BiptE %

P108 BhEEZEM) 2023 HEREREE The products are
W ERRE | Cloieofhe
IIRTET E# L | same quality are
N+E—-E#E | much more
WERAE | clsowhors

TETWRAFR

sometimes by tens
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¥ 233 24
iEBRE— R —

to hundreds of
yuan. Why not
save the money

MBI ? | instead, right?
seERIRig— | What made me

. write a review for
HAERT B anapp for the first
BFEEFE#HFE | time? Justnow, I

ived a coat that

REEH BB | i o color
20 ARWE | discrepancy, sol
kg sEs contacted customer
kIR 'n;éfm service, but they
EERERN | didn't reply.
ASFR{KEZE | Suddenly,

N N Pinduoduo's
BRI customer service
WRRiHEZERE | intervened
- automatically and

fram® they immediately
o o o FERM | issued afull
SARBS0S refund, effectively
= giving me the coat
(23 EREE for free, buddy.
s ATEER | The seller does
BT —lok g | seem quite
\ sy oo | Unfortunate,
RFEILBLOYE | though (233, but
BEENRS) B | therewasa
= significant color
ARIAHER B difference, and
g they even had
by some fake reviews
em\ml:n wix that made me think
ST TELEX | there was no
RELEH B, | discrepancy). But,
e people are
{J;%ZZTTEEJ\ inherently selfish,
HXMXZ | aren't they?
{244 (85 uEng Emmm, I'm not
tine thi .
BRSEERD | tencourage
AfFZM—E#R | everyone to exploit
FO—, the system and
* ? HRIFRE trick sellers for
RIRTRELE small gains. It was
BT MeARE just a fluke. But
N - the customer
FEHAAE L service at
E47irEE b Pinduoduo has
always been
exceptionally
responsive. I've
said so much, I'm
tired. Anyway,
whether or not
anyone reads this,
five stars from me!
P109 gdudjsnsij 2023 BHERAELF | The customer
< service is great;
FHERESAE I they don't shirk
ERIERI KL | responsibility and
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o handle matters
. promptly. They
TS H TR BT always prioritize
E—I EHEMZA | consumer rights.
FEEE XS Everyone should
Kﬁﬁi?’%ﬂ%ﬁ]‘g know that the
DA B | items are
#E T —F1{R{]] | inexpensive. I'vn?
7 seen your negative
RURRLE Y T reviews, and isn't it
FRRARLIEZNR | just about not
b7 4 48R getting money
fig;f?ﬁ] from those
7 I ions?
promotions? If
FRREILAA~22h0 | you're qpselﬂ;ibom
o not getting the
W R R money, you could
ARE iEfiE | choose not to
RRIRSE A4 A participate. Isn't it
e because you
REFHEE | wanted the money,
4 fR B its | and then yougot
= 4 angry and left a
BRFARET bad review on the
BBAESIAY 100 | app? Isn't that a bit
oM R 24 | shameless? I have
classmates who
SIS received 100 yuan
LEAfRiRHE R | fromthat
T promotion. Maybe
you should think
about why you
were the only one
who didn't. I'm
really at a loss.
P111 185505 fafa 2020 R %% 255 | 1 get annoyed by
M S £ s the Pinduoduo
=, links my mom
BRLIREEE | sends me, but
. . when I go home
I SRR, and see the things
BRHEFER, she bought, I really
— | EREPL % | like them all. Upon
. v sz | asking, I find out
K9, R—FR they were all
EBEFIMM | purchased from
MRS T Pinduoduo. This
" | pastyear, I haven't
EMFMESZ | shopped on any
h+3EEFiH% | other website; 90%
— of what I eat and
5. HRER use comes from
=W, 1Ei$— | Pinduoduo.I have
REFSFH 55 a strong, positive
~o7% | impression of it.
EREHLIER | There was one bad
B1%ZIFKIL, B | experience when a
" . | seller sent the
AFtRAREL wrong item and
&®, MRLFR | asked me to return
R T XA A, it all the way to

Tianshan. The
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FELLHER nﬁicial response
| didn’t favor the
#F | seller; instead, they
resolved the issue
fairly. I hope
Pinduoduo
continues to
improve!
p112 EiEARTE 2020 LRI T B 3E I‘r‘nhv;ehry satisfied
- L | with the screen
R ARRR window brush I
JEF, BUEIZE | received; it's very
N FREREE easy to use.
Previously,
B, WETA removing the
B0 T | screen was
" e wy— 1, | difficult and
HE? AIEA AT troublesome, but
BINEELE, | nowl don't have to
BAKEE Eok | worry about that
X : . | issue anymore. I
RIEE, B | can easily clean the
AERBNE E:Qreen tl:itihl in
. nt of the
REFIER window by just
Fo dipping the brush
in a basin of water.
I've also
recommended it to
my neighbors on
both sides and
encouraged them
to buy one as well.
P113 W, 2019 EABIE ME "It’s a case of'to
- — the benevolent
CHRC B person, people
FLERNE, FZFA | appear benevolent;
paeEsEy | © the wis‘e, people
— appear wise.' It's
HOSRBERITAT, important not to
HEx it judge‘based on
. | experiences you
HENERN, R haven't had
SR EEERE | yourself, asit's
S—METESN irresponsible to all
" parties involved.
Fa&. Overall, I think it's
a pretty good
platform."
Pli4 e 2021 BT ESE R | Reada lotofbad
. reviews evaluation,
th, BRE—H I'would like to say
KMFEASEES | thatthis platform
B S/ FEam has a true and
'E _ false, each
HREARRFDN platform has a true
#PEREEEERY | and false the same
. thing you pick the
4R
FAREHRTABLIX cheap buy and then
#KPA2EBENHEE | you say that this
REFREVEE R thing is fake is not

directly
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L ? 7 748 pmportionalvm
. your money?
eSS Relatively
ZARATAYA | speaking, this
PERIPH—A platform is the best
. ofall platforms to
T, EXTERN | he user, it is the
REFERRZY worsl(;mti]:nde
towards the
1] :
business!
P117 53 R 125 2021 BMEE T | "Bver sincel
L2k NS downloaded
’ Pinduoduo last
—RPHERRTH year, I fell in love
B RSELT with'this app after
- my first successful
3 . FFm hase.
group purc
HEMAxS, | s very
. N convenient and
BIMALRAE offers great deals.
ZTTHEBEH, | Todate,I've
HEBRLMAR E]a‘:;‘égeagy a :
undred orders.
Qe s e hope more friends
s, BEMIR | will come to shop
N on this app—it's
WA, REZRL truly cost-
RPREFERF X | effective. T will
e | continue to use and
LLEEd support Pinduoduo
in the future!"
p128 —HFEEFEREWE | 2021 2 AR X | "Previously, I felt
L] AT e | his platform
PHEETELM | wasn very
5. BMHRE | tustworthy. T
- bought items ata
B_SA‘EEEE\T low price, and due
EOEMAREH | tothe pandemic,
MEEEFRLL . | the delivery was
« delayed for three to
HERHET, B four months.
JEIRERECE, | Eventually, they
R FEE ARK just canceled the
- order without any
PFERBW. | notification. If you
EapE kiR | were going to
A cancel, you should
HAPFRBIEN, have done it
RAEWHRER, | earlier. Holding
{FRE 55T — | onto someone's
" _ | money like that
EI4RBAIRR | jsnt right. The free
RIEFIHERS % sl@ollipitgf oﬁ;er;
N within the platform
EXL—F seem purely

deceptive. It's very
difficult to meet
the requirements,
and even when you
do, there's no
notification—as if
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nothing happened."

P118
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"Ever since [
downloaded
Pinduoduo last
year, [ fell in love
with this app after
my first successful
group purchase.
It's very
convenient and
offers great deals.
To date, I've
placed nearly a
hundred orders. I
hope more friends
will come to shop
on this app—it's
truly cost-
effective. I will
continue to use and
support Pinduoduo
in the future!"

P121

kS

2019

Z2ZRERLE
FEE AR
ERERE—H
REINESE
o FEMAER
T AR
BRI RT

"DuoDuo Orchard
could consider
allowing
interactions in our
own words, similar
to WeChat or
Kuaishou, rather
than just selecting
from the few
canned responses
currently provided
by your platform."

P122

wukong19842025

2020

#BREEFAR
B, HEEX
TEEREEFR
BEZ RS, R
Eifly, BER
RIEHFHET R
AiE, XHRF
ARG IBCR I
BEY?HER
EFELREBEA
REREICHY
EFARER,

EHEE, R
HERERRAE
X E T

B, BRRTE
e, ik
WEEA LAY, B
FFE | R
P AR AR 3

"Rating it five stars
S0 eVeryone can
see this: If T have
to say something
good about
Pinduoduo, it's not
too bad when
there's no issue.
But when there is
an issue, they shirk
responsibility and
are afraid to take
charge. Can you
trust such a
platform for a long
time? On other
platforms,
customer service
treats me likea
priority,
considering my
needs. On
Pinduoduo, they
only delay, say
there's nothing
they can do, orjust
apologize without
solving any
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few months and
had two refund
incidents during
this time. One
incident involved a
phone that I had
for over 20 days; it
had issues, so I
requested a return
and refund. The
seller received the
phone and claimed
there were no
issues and didn't
want to refund me,
using the excuse
that it was too late
for a refund. 1
contacted customer
service, and they
directly opened the
refund portal for
me. Reluctantly,
the seller refunded
me, and throughout
the process, the
service attitude
was very good.
The second
incident involved a
mooncake gift box
where the seller
useda fake
tracking number
and created fake
shipping details to
deceive me. They
ignored my
requests for after-
sales support,
which was
frustrating and
time-consuming,
solfiled a
complaint. A
representative
called to offera
compensation of
thirty yuan, which
I believe was
deserved, but I
hope such sellers
face penalties!
Overall, you get
what you pay for,
and the platform is
excellent. There
are also discounts
on mobile phone
charges. Thumbs
up and I hope it
continues to
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BiEBACS S T | likel lostalot of
money, since

D& BATT downifuaded

HEZLFRE Pinduoduo, almost

WETEI S £ all online shopping

. in Pinduoduo to

%, BgEgE buy, super super

HEMLFES 01;;3?‘605!-
effective very
high!

P138 {AliEtF 2019 FA T —E& et ji 3%, | Used for a period
p . ftime feel reall
BENETHY | good prce is more
B RIE, & | favorable,
ZKIEE%quZJﬁ\EEE basically the

- lowest price
B, FE&7AHE | among the major
eEHE platforms, the
quality of all
aspects are more
satisfactory

P139 66666gun 2023.7.12 EEM %4 PEEE | The items inside
RS, E | e ot
——FChFP & | tuly the only app
BHNE TR that considers
§ﬂ2ﬁ§"5§§ users. In many

1 1
places, many
FE#2i 41452 — | families have
W Btggwms | 2verage economic
g conditions, and
RO e 257 | Pinduoduo is truly
¥ = a conscientious
1¥E@7§1ﬁ1€?@ﬁ% application. Those
PeuRE, who give negative
%I, {REBE fe"lt:’-\’l‘;f; 9—;
BER gy | Do
who didn't get free
BB HEEREE | money. It's
hilarious. If you
B
Ew? E’:ﬁ" 1 have low IQ and
W, e XS | expect freebies
& amebirel Bt | falling from the
= | sky, you canonly
FEIRT AR blame yourself for
f=8Y, AP | being foolish. Who
ERMENE, | has the obligation
HEEEBRL to give youmoney
for free? Apart
SR FATRELF | from the fake
money giveaways,
A%, m*%%{T Pinduoduo's
2 I AERRHD | products are
RO AR, BT genuin‘ely good
Hasz value for money.

Moreover, the
merchants inside
are much better
than those on other
platforms, and they
are very
enthusiastic about
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handling any
shopping issues. I
love Pinduoduo.

P140 @5 2021 ZHiFthEsE T — | also looked at
1
T RIS | o Reemding
Z AR ) L4z | all those things
Bk E A about Pinduoduo, I
%ﬁ}f : jl\k think I can share
®, BilEHE my personal
ZIEHFFARY, # | opinion. I find
IR FE % Pindl;qduglquiltle
user-friendly. I've
REAERER bought things there
& TEEEE several times, and
; '?L%Jﬁ - the customer
L2 service has always
FOMEEE Hedipi@ — | been gm:sd They
5 Hfprgme | cven mclud‘e small
gifts sometimes.
47, MEXEM | Though the
2753, g | response time is a

' bit slow,

e, mARR everything else is
HAEAZRIR | good. Mﬁft "

p importantly, the
Sl |
BRIFFEFMIE | reasonably priced
L= =) and durable. The
R > attitude of the
HEBRFHE official customer
N service is also very

good. They
promptly help me
with any issues.
Actually, it's not as
bad as people
imagine.
P144 whdudbe 2021 48Pt £ % | [ think there are
N many areas where
RS Vb Pinduoduo can
#. Migik/EE | improve. Shops
T should offer
multiple courier
;s B options because
AR IN{RE | sometimes you like
e . hop's products
WENEBIAE | 0 oy
y're cheap,
BEMEMEE, {8 | but youhave to ask
& 1 which courier they
iﬂl ]%ﬂ’inlﬁ]k‘ﬁ' use. Sometimes,
L, A certain couriers
&, —ikkpaiR | don't deliver to
N door, and you
FAEMRS | 0
have to go to the
O, &8 | courier company to
BB ATIEL pick up your
Bikamish | Do,
EFSlE, A9 | companies'
FEEET LG | locations are very

far from home. I
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really hope this can
be improved!

P145
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2021

BIE LM HHE
HELH4 L

L, fFalEwx
A IRy
EREHKE, M
BirRER, R
ZEHHERE
£ £ B
JRESEFNIE: 127
MmE, mAxRE
k. MEBLA
BT EMHEE
HwEMEEZA
BT RIHHES
W, wo bl E
RO B st
AT Bz
R#E£E, XR
AT AR
HRBZ®, &
BMERRRE
RPN, B2
ERE—TEE
16 |

I buy everything
on the Pinduoduo
app now. I really
love this app
because I can
purchase so many
things, and they're
all very cheap.
Many items that
are expensive in
other stores are just
a few yuan on
Pinduoduo, and
they even offer
free shipping. I've
gotten used to
using this app, and
now anything
priced above ¥9.9
seems expensive to
me. So, L highly
recommend using
Pinduoduo,
especially for those
on a budget and
those who aren't
very wealthy.
Pinduoduo is truly
a treasure trove!

P146
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R 2E R
BEABERENR
BRFUBR—2
&—at RE
BR—HkL—
MERFHHE
MEREXRF,
BRABEERE
EAEER (H
FHE—H#D B
HERERE) B
EAErRLIHE
fd, mAEHE
BEFEXT
RAE

I gave it four stars
because some
things really have
poor quality. Of
course, you get
what you pay for.
If you expect to
buy an iPhone for
one yuan, that's
just wishful
thinking. I use
Pinduoduo not
only because it's
cheap (although
that's part of it,
since I'm a
student), but also
because it allows
WeChat Pay,
which is very
convenient for me
as a student.

P147

B RE

2020

MREFELR
REFT | &S

If there was a zero-
star option, that
would beideal! All
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the advertisements
are fake! You're
better off
downloading
Taobao or even
ID, but definitely
avoid this one!
Trust me, after you
buy something, it
might secretly take
more of your
money! As
reported in the
news, and also
some of the
products are
terrible, usually not
matching the
pictures! I once
bought an Apple
iPhone and when it
arrived, the screen
protector was
shattered. The
person handling
my return said I
needed to pay 100
more to process it.
I neither left a
negative review
nor complained,
but then they tried
to trick me again! I
ordered books
which took over
ten days to
arrive—this was
before the
pandemic—and it
drove me insane!
The books arrived
damp and
wrinkled. Really! 1
couldn't even read
the text. A few
days later, 1
suddenly
discovered that
some money was
missing—such a
rip-off! I don't
support Pinduoduo
atall; it's
infuriating! My
friend downloaded
it too, despite my
warnings, but there
was nothing I
could do except
wait for him to
regret it.
Eventually, he
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BT O | admiedie had
u; owers for
BIESERTR | i ife asa gift,
FBHETIE ! Z | but theytook a
RE—ELE long time to arrive,
and the gift box
FEHEARILEL | was damaged with
1, fhEEEE :lth]'e in ‘it, making
- tuation even
EXE=L, & | o
' worse when
ANTEIR T — | opened. Later, he
3 tried to buya
S SH9 v R lipstick, but the
BT 4R | color didn't match
MR | the Picné‘re‘sjh?:id to
top it off, ithad a
HRIARRIRIEE foul smell, as if
FHEMBIETRM | someone had used
BIHEEE T it before. His wife
was furious when
RIFETH ! she smelled it. On
WHER Valentine's Day, I
found a VR
headset with many
positive reviews
for my sister-in-
law, but it turned
out those reviews
were fake, written
by the seller's
friends. The lens
was so blurry that
it was impossible
to see through, and
sometimes it even
fell out! Don't
download it! Trust
me.
p148 FRIUE 2022 HEHRFERE Qs lpl;glas you
mriaE | b
I ek 2% | things like the red
N i packet
’E}% # ﬁiﬂf% withdrawals,
IRBERMBIE | freebies, or full
47, ka2 | refunds for group
hases.
LRy A, (@ | Pueses,
' everything else is
EEHKAERIBA | fine. Most of those
BRI, mentioned above

REER BER
R, W4
BZERARRGE, bR
TH—[EHR—
TMUERG
#® (RET&R
MT) HiERE
i 31 FE At AT D

are basically
scams. But I really
like the return and
refund mechanism
for purchases. It's
handled very
quickly, and there's
no dragging it out.
Except for one
time when I
encountered a
dishonest merchant
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1, BEREE
—{THREE AR AE
THEFEENE
L SR 1REE
i L SRR AR Wl
UG DU AR A S 2
FAHEIF AR,
FERTREUF,
B ERmmERA
B AT
TRk

who cheated and
disappeared (but
the platform
refunded me in the
end), I haven't
cOme across
anything else too
disgusting. T just
hope those pop-up
ads can stop
popping up all the
time; they really
affect the user
experience. Also,
the no-password
payment feels a bit
scary; I strongly
advise against
enabling it. Last
time, after 1
clicked to pay, the
payment went
through
immediately,
which startled me.

P149 REERE 2019 TH—EERE Iusled ‘ml
exclusively use
E, EREMT Taobao, but after
BES L MEMR | uying out
J— p Pinduoduo, I found
Zgﬁizzﬁ that it offers a wide
. & F | range of products,
LIFNAR &SR A — | and it's great for
g pooling orders
RHRETRE | G friends and
%, TIEEN | familyto save
money. Plus,
Emﬁ:iﬁﬁﬁ' x there's quality
RANESE assurance, so |
[z 8 recommend
everyone to give it
atry and use it
more often.
P150 & 2023.9.1 BEMT AL | Recently, I bought
a smartphone for
E—TRRER | around 2500 yuan
BILTFH, = | froma brand store,
EEAy—ERE but decided to
return it for
AEET, BH | personal reasons. 1
H YRR | applied for a
refund twice, but
WEBIERT both times the shop
uto], BMBEE | rejected my
bl g by requests without
i é %ﬁ'ﬁ:ﬂ:ﬁlﬂi any justification.
EBE T, # | Whenthe product
@HEIT g, 1 | was delivered, I
- immediately had
&ﬁﬁ%?*ﬂ SF Express return
#:fth 36 TTASR | it without even

opening the
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package, and I paid
the shop 36 yuan
for the round-trip
shipping as they
requested. The
shop refused to
accept the returned
package twice,
citing various
reasons each time.
After the repeated
rejections, I asked
Pinduoduo to step
in. While I was
having dinner just
now, I received a
call from the
official customer
service who
verified some
details and told me
that the refund
would be
processed shortly.
The attitude was
excellent, and now
the money has
been refunded
back to me through
the original
payment method.
I'm very grateful!




